








“My stuffed toys 
“T need far fewer are washed, dried 


clothes—mine are “I never saton and back before 
q Vy dry in minutes”  asofter diaper” I miss’em” 


your clothes... 
your family... 


yourself... 








Not even brand-new baby clothes feel as soft or smell as sweet 
. t é > d is rl as they do after coming out of an automatic Gas clothes dryer. That’s 
8 eta as T) er: ; ; 4 
because they’re tumble-tossed in a current of warm air that’s balmy 

as a summer breeze--is it any wonder they look better, feel better. last 
so much longer? And Gas is not only faster, it’s twice as economical 
per load, usually costs less to install than any other kind of dryer! 



















“Mommy does far “And she has more 
less ironing now” _ time for me” 











Until you actually see it work, it’s hard to 
believe how amazingly free from wrinkles 
your clothes come out of a Gas dryer. A dial 
lets you choose damp-dry or storage-dry; 
instant, high heat of Gas lets you dry clothes 
day or night, fast as they come from the washer! 














This is a Hamilton automatic Gas clothes dryer—one of many fine “makes” 
your Gas company or Gas appliance dealer will be glad to demonstrate for you. 


only + VS dries clothes so fast... 





costs so little to run! 


GAS — the modern fuel for automatic cooking . .. refrigeration . . . water-heating . . . house- 
heating ... air-conditioning ... clothes-drying ... incineration. AMERICAN GAS ASSOCIATION 


e Babies, one of the most eye-catching subjects, provide the illustrations and the copy theme of Pa 
American Gas Association’s February-March national automatic gas clothes dryer advertising campaign 




















THE thrill of a pleasant new discovery is 
all over this boy’s face, as he announces 
via A. G. A. clothes dryer ads, “! never sat 
on a softer diaper.” Story on page 32. 


Tee gas industry has chalked up 
another year of significant ad- 
vances. Right across the board—in 
terms of residential, industrial and 
commercial therms sold, in terms of 
revenue, and particularly in terms 
of numbers of consumers—there 
have been continued or increased 
rates of gain. 


Behind this growth is the double- * 


barreled drive of rising consumer de- 
mand for a superior product and the 
expanding promotional force of the 
vital industry that has made it avail- 
able. There are good indications 
that each will continue in full 
strength during the coming year: 
Consumer demand is snowballing 
as the convenience and perform- 
ance of modern fully automatic gas 
appliances are more widely experi- 
enced. Appliance manufacturers 
and utilities, with renewed faith in 
the saleability of gas and gas appli- 
ances are devoting increased efforts 
and funds to the design, production 
and promotion of top quality prod- 
ucts and the expansion of existing 
markets. 

The singleness of purpose evinced 
in manufacturer-utility collaboration 
in research, standards, servicing, 
promotion and public relations 
should make 1953 another banner 
gas year. 
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By FRANK C. SMITH 


President, American Gas Association 
President, Houston Natural Gas Corporation, 
Houston, Texas 


he gas industry made many significant advances during 

1952. Gas transmission and distribution companies over- 
came serious obstacles and through unified and aggressive cam- 
paigns of merchandising and promotion, achieved new rec- 
ords in the number of customers served, in volume of sales of 
utility gas and in total revenues from gas sales. 

In spite of keen competition for steel, for manpower and 
for investment dollars, the nation’s vast system of natural gas 
transmission lines extended into new territories adding hun- 
dreds of thousands of new customers to the gas utility mains. 
Nearly $1.2 billion were spent in 1952 on the gas industry's 
expansion program. Of this amount about $1 billion was de- 
voted to the construction of new facilities and the expansion 
of the present natural gas pipeline systems. 

A tremendous demand for gas services still exists. The 
American Gas Association estimates that nearly $1.7 billion 
will be spent on new construction and plant expansion 
in 1953. Natural gas construction next year will cost more 
than $1.57 billion. Millions of dollars will be spent in increas- 
ing the industry's underground storage capacity where bil- 
lions of cubic feet of natural gas will be stored next summer 
to help meet the demand expected from the 1,050,000 gas 
house heating customers who will be added in the 1953-1954 
heating season. 

The gas utility companies were serving 27,019,000 cus- 
tomers at the end of 1952, including about 314,000 Lp-gas 


customers served directly by gas utility companies. This was a 
gain of 1,523,000 customers, or an increase of six percent over 
the 25,496,000 customers on gas utility lines at end of 1951. 

More than 20,028,000 customers were served with natural 
gas at the year-end. This was a gain of 16.2 percent over 17,- 
239,000 natural gas customers a year earlier. The continued 
rapid growth of natural gas transmission and distribution sys- 
tems brought about a consequent decrease in the number of cus- 
tomers formerly served by manufactured and mixed gas. Com- 
panies in large areas such as upper New York State and parts 
of New England converted to distribution of straight natural 
gas. Manufactured and mixed gas customers totaled 6,677,000 
at the year-end, a decline of 16.0 percent under 7,948,000 
customers a year earlier. 

There were 24,914,000 residential gas customers on gas 
utility lines at the end of 1952, an increase of six percent over 
a year ago. It is estimated that nearly 6,250,000 additional cus- 
tomers are being served with Lp-gas in areas not served by the 
gas utilities. 

Total sales of gas in 1952 amounted to 52,557,000,000 
therms, an increase of nine percent over 48,221,800,000 
therms sold in 1951. Natural gas sales totaled 49,192,000,000 
therms, up 10 percent from a year previous. Manufactured 
and mixed gas sales were down 3.8 percent to 3,826,000,000 
therms. 

Revenues from sales of gas were $2,455,022,000 in 1952, 
a gain of 10.2 percent over the $2,208,109,000, achieved in 
1951. Natural gas sales revenues were $1,951,735,000, a rise 
of 17.1 percent over the previous year. Because of changeovers 
in important areas, manufactured and mixed gas revenues de- 
clined 10.9 percent to total $481,042,000 in 1952. 

Sales of gas appliances in 1952 responded splendidly to the 
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Gas attains new 
heights in 1952 








stimulus of the coordinated promotional campaigns waged by 
gas utilities, gas appliance manufacturers, distributors and 
dealers. The beginning of the year found gas appliances, in 
company with many other types of durable goods, immersed in 
a deep slump. Credit restrictions, heavier taxes, competition 
for the consumer's dollar and other sales obstacles depressed 
sales of many appliances through the first half of 1952. 

Intensive merchandising, in the spring and fall months, 
was successful in lifting the volume of some appliances up to 
last year’s levels, or almost to that level. Shipments of gas 
ranges in 1952 totaled 2,200,000 units, or about 150,000 un- 
der the 1951 total. At the end of the first half of 1952, gas 
range shipments were running approximately 22 percent under 
the previous year. 

Shipments of automatic gas water heaters will total ap- 
proximately 1,900,000 units, which compares favorably with 
the 1951 total which was slightly under 2,000,000 units. In the 
field of gas house heating appliances, the industry made an im- 
portant gain, with shipments totaling more than 700,000 cen- 
tral heating units, compared with 615,000 of such units 
shipped from factories in 1951. Gas laundry dryers and gas in- 
cinerators continued to make important gains. Gas air-condi- 
tioning proved to be a productive market, and gas refrigerator 
sales ran about the same as a year ago. Some startling innova- 
tions in the design and operation of gas refrigerators are ex- 
pected to bring a substantial increase in sales of this appliance. 

Sales in commercial and industrial gas equipment forged 
ahead last year as the growth of natural gas systems brought 
more and more of this flexible fuel to these markets. 

Construction of more than 5,800 miles of natural gas pipe- 
line was authorized by the Federal Power Commission in 1951 
and approximately five thousand more miles were authorized 
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for construction in 1952. Applications for about 13,500 miles 
of additional pipeline was approved by the commission or were 
pending at the close of the year. These additions bring the 
nation’s natural gas pipeline system of gathering, transmis- 
sion and distribution lines to total about 342,500 miles today. 

Connecticut, Massachusetts and New Hampshire received 
natural gas for the first time during 1952 and these New 
England states brought the total number of states in the union 
being served with natural gas to 41. Applications pending 
before the FPC, if approved, would result in more of the 
New England states getting natural gas, and would leave 
only the Pacific Northwest states as an open market for nat- 
ural gas service. Plans are under consideration to serve these 
states, either from the newly discovered Canadian natural gas 
fields or through transmission lines from the Gulf Coast area. 

The advent of natural gas in New England brought about 
conversions to straight natural gas distribution in many cities 
such as Manchester, Concord and Nashua, New Hampshire; 
Bridgeport and Stamford, Conn.; and Malden, Melrose and 
Lawrence, in Massachusetts. Conversion of the entire system 
of The Brooklyn Union Gas Co. to natural gas was completed 
in 1952, and about one-third of the meters of the Long Island 
Lighting Co. in Nassau and Suffolk counties also were con- 
verted. Several individual cities, including Asbury Park, N. J., 
and Ashtabula, Ohio, also converted to natural gas during 
the past year. 

Supply of natural gas continues ample to meet this ever- 
increasing demand. The A. G. A. Committee on Natural Gas 
Reserves estimates that at the end of 1951 the nation’s proved 
recoverable reserves of natural gas were about 193.8 trillion 
cubic feet, a gain of 8.2 trillion cubic feet over the previous 
year. Although natural gas production reached a record peak 
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of about eight trillion cubic feet during 1951, new discoveries 
and upward revisions of previous estimated reserves continue 
to lift the total of proved recoverable reserves. 

* Geologists and scientists believe that the estimates of proved 
reserves are very conservative and they predict that more than 
500 trillion cubic feet of natural gas reserves yet await discov- 
ery. New drilling methods are expanding present fields. The 
Continental Shelf in the Gulf Coast Tideland area is expected 
to yield great reserves of natural gas. 


New construction 

The Bureau of Statistics estimated that more than $5.6 bil- 
lion would be spent by the gas industry in the five-year period 
from 1952 through 1956 for the construction of new facilities 
and expansion of the present plant. Shortages of steel and 
delays in obtaining necessary certifications from the Federal 
Power Commission slowed down the construction program in 
1952 to an estimated $1,170,000,000, as compared with the 
record high level af $1,461,500,000 spent in 1951. However, 
it is believed that construction expenditures in 1953, barring 
some major change in the nation’s economy, should climb to 
an all-time high of about $1,680,000,000. 

As was the case in the past few years, the bulk of the pro- 
jected construction next year will be in the natural gas branch 
of the industry, with about $1.57 billion of the total being de- 
voted to expansion of production, transmission, underground 
storage and distribution facilities for natural gas. While sev- 
eral major transmission lines are planned, it is believed that 
much of the industry's expansion effort will consist of in- 
creasing the horsepower capacity of compressor stations, loop- 
ing present lines and other measures intended to conserve ma- 
terials and reduce costs in expanding capacity. 

With the tremendous expansion of the nation’s natural gas 
systems, the gas industry has-become more strongly unified 
than ever before. Problems that were peculiar to either the 
manufactured gas or the natural gas branch now are common 
to both. In order to further solidify the industry, the American 
Gas Association, in the new Constitution and By-Laws adopted 
by its membership at the annual meeting in Atlantic City, 
N. J., October 27-30, 1952, eliminated the Natural Gas De- 
partment and the Manufactured Gas Department and their 
separate functions. 

Last year the Natural Gas Department sponsored two im- 
portant conferences. At the regular Spring conference of the 
department held in Los Angeles, May 12-13, more than 800 
delegates were in attendance and participated in a program of 
special interest to all natural gas companies. At the annual 
convention of A. G. A. at Atlantic City, a joint session of the 
Natural Gas and Manufactured Gas Departments was held, 
with a group of outstanding speakers on problems that con- 
cerned both groups. 

The Natural Gas Department published two booklets dur- 
ing the year, each dealing with underground storage of natural 
gas. The first booklet, a bibliography, gives a complete listing 
of published articles on underground storage operations. More 
than 200 articles from 60 publications are listed. 

The second booklet comprised a first annual report on un- 
derground storage statistics. A wide range of statistical data 
is offered in this booklet. This information includes states in 
which underground storage operations are being conducted ; 
number of active wells and pools; volume of gas injected and 





withdrawn, ultimate reservoir capacity of underground stor- 
age operations and other pertinent facts. 

The department appointed two major committees during 
the year. One was the Committee on Underground Storage 
which was responsible for the booklets named above. The 
other committee was the Advisory Committee on Gas Pipe- 
line Safety Requirements. This committee will make recom- 
mendations to pressure piping code-making bodies and will 
review, prior to publication, materials prepared by such bodies. 
Work has been commenced by this committee on the formu- 
lation of a safety code covering the material, design, fabrica- 
tion, installation, testing and operation of gas pipelines and 
related facilities. The gas industry has a long and favorable 
safety record, but it is believed that additional steps can be 
taken to assure safe construction and operation of its facilities, 
thus further meriting the public confidence which the industry 
has enjoyed. 

Although public interest has been captured by the spec- 
tacular growth of the natural gas branch, manufactured gas 
plants and mixed gas plants are still operating in many areas. 
Research projects are being carried on under the industry's 
PAR Plan devoted to such problems as interchangeability of 
natural and manufactured or mixed gases to meet peak loads, 
production of manufactured gas from solid fuels as an energy 
source in the event of depletion of natural gas reserves, and 
other production and utilization projects for the ultimate bene- 
fit of the gas utility customers. 

Increased activity by appliance manufacturers in the devel- 
opment of new models resulted in a marked increase in gas 
appliance testing at the A. G. A. Laboratories in Cleveland and 
Los Angeles, in the second half of 1952. 

Testing of appliances accounted for more than one-half of 
all operations of the Laboratories. Continuing the trend of the 
past few years, central heating equipment was most active, 
representing nearly 60 percent of total testing. Room heaters, 
water heaters and ranges followed in that order. Several manu- 
facturers entered the gas clothes dryer field during the year and 
a decided increase was noted in the number of new companies 
submitting their first equipment for testing. 

Enlarged and improved facilities afforded by the new build- 
ing at Cleveland were of great assistance in handling the in- 
creased load. Preparation of new and strengthened require- 
ments continued at a rapid rate to meet new developments 
and technical advances in the industry. During the year re- 
vised standards were developed for gas ranges, central heat- 
ing appliances, water heaters and automatic valves. Approval 
by the American Standards Association is now awaited. Re- 
search work conducted by the Laboratories under the PAR 
Plan resulted in a dozen published bulletins and reports on 
studies in utilization of gas. 

A successful Research and Utilization Conference was con- 
ducted in Cleveland in June at which Laboratories staff mem- 
bers contributed’ informative papers and reports. Staff mem- 
bers also appeared before various groups across the country 
delivering addresses on a wide variety of subjects. 


Residential Gas Section 


All appliance committees of the Residential Gas Section of 
A. G. A. were active during the past year, assisting in the or- 
ganization of sales and promotional campaigns in cooperation 
with the promotional and advertising committees. The Dealer 
Sales Committee of the section sponsored a dealer sales pro- 
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gram “Pattern For Profit’’ which was financed from the PAR 
fund. This is an all-inclusive, packaged program designed to 
assist gas companies in enlisting the support of local dealers 
in merchandising gas appliances. Case histories, successful 
techniques for organizing and conducting dealers’ meetings, 
and promotional ideas are included in three brochures that 
make up the program. 

More than twenty-five committee meetings were sponsored 
by the section, and nearly one thousand gas utility and gas 
appliance representatives attended three regional sales con- 
ferences held under the auspices of the Residential Gas Sec- 
tion. Important contributions to the Big Ten series of sales 
booklets were made by the Committee on Housing and the 
Gas Laundry Equipment Committee of the section. 

A total of 1,452 women were engaged in the home service 
departments of gas utility companies last year aiding materially 
in the promotion of gas and its equipment. The companies em- 
ploying these home service workers serve 90 percent of all resi- 
dential gas meters in the United States and Canada. 

More than three-hundred home service and sales repre- 
sentatives attended the three-day National A. G. A. Home 
Service Workshop held in Chicago. Prominent speakers from 
within and outside the industry addressed nearly 800 dele- 
gates attending the Home Service Breakfast during the annual 
convention in Atlantic City. 

Direct contact with the industry was maintained by per- 
sonal visits to 82 member companies, through participation 
in home service training courses in the field and through at- 
tendance at six regional conferences of home service groups 
by the A. G. A. home service counsellor. Addresses were given 
before four state home economics associations as well as a series 
of talks throughout the year given to students and to career 
conferences in many colleges of home economics. 


Industrial and Commercial Gas Section 


The industrial and commercial gas load now accounts for 
nearly 40 percent of total gas industry revenues. Revenues 
from sales of industrial gas gained more than 16 percent and 
commercial gas revenues were up more than 10 percent during 
the year. The accelerated armament program and the availa- 
bility of natural gas in new industrial areas accounted for 
much of the increase in that field. 

Special committees were appointed within the Industrial 
and Commercial Gas Section to study commercial gas promo- 
tions among member companies, and to study the problem 
of interruptions of industrial gas service and their effects upon 
the industry's reputation for reliability of service. 

Among the major accomplishments of the section in the 
past year were: a three-day sales conference attended by more 
than 200 delegates; a commercial gas school with approxi- 
mately 90 enrolled students, and a vigorous sales campaign 
aimed at the national promotion of commercial gas cooking. 
The section sponsored combined exhibits of gas equipment in 
three national trade expositions with the cooperation of manu- 
facturers and arranged gas industry exhibits in three other 
national expositions. 

The National Conference of Gas and Electric Utility Ac- 
countants held in New York City was the most successful in 
the history of this joint venture of the accounting groups of 
A. G. A. and the Edison Electric Institute. Registrations totaled 
1,014, for a new record. The series of meetings held in con- 
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junction with A. G. A. Annual Convention in Atlantic City 
were most productive from the standpoint of attendance and 
from information disseminated at the regular sessions and dis- 
cussion panels. 

A new award, The Order of Accounting Merit, has been ini- 
tiated by the Accounting Section for the purpose of giving rec- 
ognition to men whose services to that section and to the 
utility industry have been outstanding. Twenty-six awards 
were made at the annual convention and the award commit- 
tee is reviewing the list of eligibles for future awards. 

More than 3,000 members of A. G. A. are enrolled in the 
Operating Section and approximately 350 of these participated 
in one or more of the 45 committee meetings sponsored by the 
section last year. 

Two important conferences were sponsored, with approxi- 
mately 1,100 in attendance at the Distribution, Motor Ve- 
hicles and Corrosion Conference in Philadelphia, April 7-10; 
and about 600 attending the Production and Chemical Confer- 
ence in New York City, May 26-28, 1952. Increasing interest 
caused by the advent of natural gas in many new sections of the 
country is reflected in the increased conference attendance. 

At the request of the Executive Board of A. G. A., a Special 
Committee on Safety was organized to prepare specifications 
for the design and construction of a gas distribution system 
including mains, services, pressure regulators, and meters with 
their equipment and accessories. The committee has prepared 
and revised preliminary drafts and expects to have the final 
specifications covering the design and construction of these dis- 
tribution facilities ready for submission to the Executive Safety 
Committee by the year-end. 

A special subcommittee is preparing a handbook on the op- 
eration and maintenance of a distribution system. Other ac- 
tivities of the section included work of a special committee on 
piping on customers’ premises and work done on the Pro- 
posed Uniform Rules for Gas Utilities as approved by the 
Committee on Engineering of the National Association of 
Railroad and Utilities Commissioners. 

The Accident Prevention Committee of the Association has 
been active during the past year in reducing accidents to em- 
ployees in the gas industry. The frequency of accidents to em- 
ployees has been steadily reduced over the past four years. Re- 
ports submitted by gas utilities to the National Safety Council 
indicate a reduction of 12 percent in the frequency rate in 
1952 as compared with the like period in 1951. The National 
Safety Council during the year presented the Association with 
a Certificate of Merit for outstanding safety promotion. 

At the third annual conference of the Accident Prevention 
Committee held during the A. G. A. Annual Convention at 
Atlantic City, certificates were presented to 73 companies for 
effecting a reduction of 25 percent or more in the rate of fre- 
quency of accidents among their employees in the past year. 
The conference was well attended and a number of outstand- 
ing speakers spoke on different phases of safety work. During 
the year the committee issued a catalogue of films on safety 
applicable to the gas industry. Also it published a pamphlet 
on how to start a safety program. 


PAR Plan 


Nearly fourteen million dollars have been subscribed by gas 
transmission and distribution companies to finance the eight 
years of successful operation of the gas industry's coordinated 


(Continued on next page) 











Promotion, Advertising and Research (PAR) Plan. The 
great success of the PAR Plan is demonstrated by the willing- 
ness shown by the gas utility companies in increasing contribu- 
tions to the total of $2,000,000 a year for further efforts in 
these three fields. 

Sales of both gas and gas appliances were greatly stimulated 
during the year under the impetus of sales promotion and ad- 
vertising campaigns sponsored by A. G. A. and financed by 
the PAR funds. Through the coordinated efforts of the gas 
utilities, gas appliance manufacturers, and dealers, the industry 
was able to overcome a serious slump in the first half of the 
year and to raise the sale of appliances to about last year’s level. 

Important research projects in the fields of manufactured 
and natural gas were pursued under the research division of 
the PAR Plan. In the domestic field methods of providing 
greater convenience for housewives in obtaining hot water are 
being investigated. Designs for low-cost air conditioning duct 
systems have been evolved. Automatic ignition systems for 
commercial gas equipment resulting from research studies 
under the PAR Plan have aided the gas industry in the field 
of commercial cooking. 

A special committee to further coordinate the activities of 
A. G. A. and the Gas Appliance Manufacturers Association 
was appointed during the year. Under the Liaison Committee 
were appointed subcommittees known as the Task Committee 
on Marketing; Task Committee on Customer and Public 
Safety ; Task Committee on Gas Appliance Servicing Policies ; 
and Task Committee on Utilization Research, Appliance De- 
velopment, and Appliance Requirements of All Kinds. Each 
of the subcommittees has conducted meetings and reports have 
been submitted to the A. G. A..GAMA Liaison Committee. 
Recommendations made by the subcommittees for meeting 
these joint problems of gas utilities and manufacturers which 
have been reviewed and subject to approval by the Executive 
Board of A. G. A. will be presented to the gas utility com- 
panies at a series of regional meetings. 

A special public relations committee has been appointed to 
determine whether or not a public relations program should 
be initiated by the gas industry, and if so what its nature 
should be and how it should be financed. The initial survey 
of the gas utility industry indicates the need for such a program 
and a willingness of the gas companies to support a public 
relations campaign. A brochure setting forth the scope and the 
objectives of the proposed public relations program will soon 
be mailed to all company members of the Association. 

Fifteen of the nation’s most influential consumer maga- 
zines and twenty-three business publications serving key mar- 
kets were used during the year to advertise the merits of gas 
fuel and modern gas appliances and equipment in the resi- 
dential, industrial and commercial fields. Financed by the 
PAR Plan the program was budgeted at $912,000 and re- 
sulted in 168,000,000 printed messages, ninety percent of 
which were full-page size. 

In the residential field major emphasis was concentrated on 
gas cooking and the automatic gas range. Other campaigns of 
a load-building promotional nature stressed the merits of gas 
water heaters, clothes dryers and refrigerators. The heaviest 
volume of advertising was scheduled to coincide with the 
Spring Style Show and the Old Stove Round Up. The Proof 
of Profits campaign to promote commercial cooking was sup- 
ported by special advertising in hotel, restaurant and other 

(Continued on page 8) 
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TOTAL GAS UTILITY INDUSTRY CUSTOMERS, SALES AND 
REVENUES, 1952 COMPARED WITH 1951. (PRELIMINARY) 


Percent 
1952 1951 Change 

CUSTOMERS (at December 31) 
Residential 24,914,000 23,514,000 -+- 6.0 


Commercial 1,975,000 1,858,000 -+- 63 
Industrial 107,000 101,000 -+- 59 
Other 23,000 23,000 _ 
Total 27,019,000 25,496,000 -- 6.0 
CUSTOMERS (average) 
Residential 24,113,000 23,042,500 -+ 446 
Commercial 1,895,000 1,787,200 -+- 6.0 
Industrial 106,000 100,700 -+- 5.3 
Other 23,000 22,900 = 
Total 26,137,000 24,953,300 -+- 47 
SALES (thousands of therms) 
Residential 17,164,000 16,204,500 -+ 59 
Commercial 4,879,000 4,559,400 -- 7.0 
Industrial 28,495,000 25,521,900 -+-11.6 
Other 2,019,000 1,936,000 + 43 
Total 52,557,000 48,221,800 + 9.0 
REVENUES 
Residential $1,444,899,000 $1,334,967,000 -- 8.2 
Commercial 321,013,000 294,435,000 -+- 9.0 
Industrial 642,171,000 557,068,000 -+-15.3 
Other 46,939,000 41,639,000 -+-12.7 
Total 2,455,022,000 2,228,109,000 -+-10.2 
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CUSTOMERS (at December 31) 


Residential 
Commercial 
Industrial 
Other 

Total 


CUSTOMERS (average) 
Residential 
Commercial 
Industrial 
Other 

Total 


SALES (thousands of therms) 
Residential 
Commercial 
Industrial 
Other 
Total 


REVENUES 
Residential 
Commercial 
Industrial 
Other 

Total 


1952 


18,424,000 
1,509,000 
74,000 
21,000 
20,028,000 


17,165,000 
1,403,000 
69,000 
20,000 
18,657,000 


15,094,000 
4,336,000 
27,792,000 
1,970,000 
49,192,000 


$1,085,670,000 
237,802,000 
585,349,000 
42,914,000 
1,951,735,000 


NATURAL GAS CUSTOMERS, SALES AND REVENUES, 
1952 COMPARED WITH 1951. (PRELIMINARY) 


1951 


15,835,000 
1,323,000 
62,000 
19,000 
17,239,000 


14,742,000 
1,218,700 
58,300 
17,900 
16,036,900 


14,008,700 
3,985,900 
24,838,500 
1,885,200 
44,718,300 


$ 930,360,000 
203,648,000 
496,086,000 

37,060,000 
1,667,154,000 





Percent 


Change 


+163 
+141 
-+19.4 
+10.5 
+16.2 


+164 
+15.1 
+18.4 
+117 
+16.3 


+77 
+ 88 
+119 
+ 45 
+10.0 


+167 
+168 
+18.0 
+15.8 
+17. 


MANUFACTURED AND MIXED GAS CUSTOMERS, SALES AND 
REVENUES, 1952 COMPARED WITH 1951. (PRELIMINARY) 


CUSTOMERS (at December 31) 


Residential 
Commercial 
Industrial 
Other 

Total 


CUSTOMERS (average) 
Residential 
Commercial 
Industrial 
Other 

Total 


SALES (thousands of therms) 
Residential 
Commercial 
Industrial 
Other 
Total 


REVENUES 
Residential 
Commercial 
Industrial 
Other 

Total 
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1952 


6,202,000 
440,000 
33,000 
2,000 
6,677,000 


6,661,000 
466,000 
36,000 
3,000 
7,166,000 


2,019,000 
520,000 
699,000 

48,000 

3,286,000 


$343,183,000 
77,896,000 
56,022,000 
3,941,000 
481,042,000 


1951 


7,395,000 
510,000 
39,000 
4,000 
7,948,000 


8,017,000 
543,000 
42,000 
5,000 
8,607,000 


2,137,700 
547,400 
680,000 

50,300 

3,415,400 


$389,443,000 
85,725,000 
60,361,000 
4,495,000 
540,024,000 


Percent 
Change 


—16.1 
—13.7 
—15.4 


—16.0 


—16.9 
—14.2 
—14.3 


—16.7 


— 56 
— 5.0 
+ 28 
es ih 
wo a2 


—11.9 
— 9.1 
— 7.2 
—12.3 
—10.9 


MANUFACTURED GAS CUSTOMERS, SALES AND REVENUES, 


1952 COMPARED WITH 1951. (PRELIMINARY) 


CUSTOMERS (at December 31) 


Residential 
Commercial 
Industrial 
Other 

Total 


CUSTOMERS (average) 
Residential 
Commercial 
Industrial 
Other 

Total 


SALES (thousands of therms) 
Residential 
Commercial 
Industrial 
Other 
Total 


REVENUES 
Residential 
Commercial 
Industrial 
Other 

Total 


1952 


3,031,000 
241,000 
14,000 
2,000 
3,288,000 


3,601,000 
275,000 
17,000 
3,000 
3,896,000 


730,000 
256,000 
204,000 
42,000 
1,232,000 


$175,298,000 
50,472,000 
25,512,000 
3,355,000 
254,637,000 


1951 


4,390,000 
321,000 
21,000 
4,000 
4,736,000 


5,389,000 
385,000 
25,000 
5,000 
5,804,000 


1,107,600 
313,200 
297,000 

45,200 

1,763,000 


$258,732,000 
63,052,000 
37,102,000 
4,037,000 
362,923,000 


MIXED GAS CUSTOMERS, SALES AND REVENUES, 
1952 COMPARED WITH 1951. (PRELIMINARY) 


CUSTOMERS (at December 31) 


Residential 
Commercial 
Industrial 
Other 

Total 


CUSTOMERS (average) 
Residential 
Commercial 
Industrial 
Other 

Total 


SALES (thousands of therms) 
Residential 
Commercial 
Industrial 
Other 
Total 


REVENUES 
Residential 
Commercial 
Industrial 
Other 

Total 


a. Less than 500 customers. 


1952 


3,171,000 
199,000 
19,000 


a 
3,389,000 


3,060,000 
191,000 
19,000 


a 
3,270,000 


1,289,000 
264,000 
495,000 

6,000 

2,054,000 


$167,885,000 
27,424,000 
30,510,000 
586,000 
226,405,000 


1951 


3,005,000 
189,000 
18,000 


a 
3,212,000 


2,628,000 
158,000 
17,000 


a 
2,803,000 


1,030,100 
234,200 
383,000 

5,100 

1,652,400 


$130,711,000 
22,673,000 
23,259,000 
458,000 
177,101,000 


Percent 
Change 


—31.0 
—249 
—33.3 
—50.0 
—30.6 


—33.2 
—128.6 
—32.0 
—40.0 
—32.9 


—34.1 
—18.3 
—31.3 
— 7.1 
—30.1 


—32.2 
—20.0 
—31.2 
—169 
—29.8 


Percent 
Change 


+ 55 
+ 53 
+ 56 


+55 


+16.4 
+20.9 
+118 


+167 


+25.1 
+127 
+29.2 
+174 
+243 


+28.4 
+21.0 
+31.2 
+279 
+278 
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(Continued from page 6) 
business publications. 

The A. G. A. Promotion Bureau sponsored ten national 
merchandising campaigns during the year. These featured 
clothes dryers, automatic water heaters, the Spring Style Show 
of automatic gas ranges, househeating and air conditioning, 
incinerators, refrigerators and the Old Stove Round Up, with 
a fall campaign on clothes dryers to round out the program. 
As a new idea, kits of promotional materials were prepared 
and offered to utilities for distribution to their dealers. This 
made it possible for a complete tie-in in a national campaign. 

The Hollywood activity was continued at an accelerated 
rate and three complete kitchens have been made available for 
studios producing a large share of the television films made in 
Hollywood. The metropolitan contact program, created to pro- 
vide service and assistance to magazine and food company 
kitchens utilizing gas appliances in the metropolitna area, 
also has met an increasing demand for gas appliances for 
television use. 

A new project started this year is an increased tempo of field 
contacts. A field representative of A. G. A., on loan from the 
Ohio Fue Gas Company, has made complete coverage of all 
utilities in a 17-state area. A school education program has 
been launched and materials will be available for distribution 
to schools early in 1953. 

New Freedom Gas Kitchens were widely publicized and 
displayed in the past year. National magazines featured gas 
kitchens and laundries prominently on editorial pages. In the 
September-October issues more than a dozen articles high- 
lighted gas appliances in modern settings, both in black and 
white and in color. 

Gas kitchens and laundries were featured in national shows 
and exhibits of such prominent organizations as the National 
Association of Home Builders, Master Plumbers Association, 
American Home Economics Association and the National 
Home Furnishings Show. At the 34th Annual Convention of 
A. G. A. in Atlantic City, eight New Freedom gas kitche- 
laundries were on exhibition, in addition to the many dis- 
plays of appliances of individual manufacturers. Several New 
Freedom gas kitchens were sponsored by leading national 
women’s magazines. 

A total of 40 research projects were undertaken last year 
under the PAR Plan research program. Bulletins and/or re- 
ports covering more than one-half of these projects were dis- 
tributed to member companies. 

Last year, the PAR financed research program deceived its 
first patents. Two patents were granted on the Hall High Btu 
Process, a development of the Gas Production Research Com- 
mittee. The process is named for Edwin L. Hall, assistan tman- 
aging director of A. G. A. and director of the A. G. A. Labora- 
tories in Cleveland and Los Angeles. Mr. Hall donated all 
American rights on the process to the gas industry. Some 22 
gas sets utilizing the Hall process are in operation and it is 
conservatively estimated that the saving in fuel costs by these 
ests on peak load operation is more than $300,000 per year. 
Since the total cost of developing the process was less than 
$100,000, the industry's research investment has been very 
much worthwhile. 

Outstanding contributions have been made in the domestic 
gas research field. The corrosion work done at Battelle Me- 
morial Institute has been of value to the industry. Domestic 

(Continued on page 44) 
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Promotion by utilities, manufacturers and dealers, 


plus expansion of natural gas service, are raising and broadening 


consumer demand for the entire gas appliance group 


Foresee banner appliance year 


_ ee emepnrrsrarres 








By JAMES F. DONNELLY 


Vice-President in Charge of Sales, 
Servel, Inc. 

President, Gas Appliance Manufac- 
turers Association 


eg fifty-three shapes up as the 
year in which tens of thousands of 
American homes will begin adopting the 
entire gas appliance “family.” 

The new year will intensify the trend 
started in 1952 toward the use of gas 
appliances for a greater variety of house- 
hold functions. 

This trend, of course, began in the 
construction of new housing—both pub- 
lic and private. Now it is spreading into 
the booming field of home remodelling. 

This—in combination with the expan- 
sion of natural gas service and effective 
promotion by all branches of the indus- 
try—made it possible by the year’s end 
for most gas appliance manufacturers not 
only to recover from the dismal begin- 
nings of 1952, but also to make impor- 
tant gains against competitive appliances 
and equipment. 

The stepped-up sales pace of late 1952 
seems certain to carry over well into 
1953—and possibly through the entire 
year. Current circumstances and the out- 
look for the future are far brighter than 
they were a year ago when sales curves 
were sagging. Then, only the most op- 
timistic anticipated anything but a con- 
tinuing slump. 

There are other good, solid reasons 
for optimism in 1953. 

Low-rent public housing projects, for 
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example, are certain to absorb thousands 
of gas appliances of all types. A recent 
GAMA survey of already approved proj- 
ects shows that 69 percent of them will 
be heated by gas, 72 percent will have 
gas water heaters, and 83 percent will 
use gas for cooking. Many will also pro- 
vide gas refrigerators, gas clothes dryers 
and gas incinerators. Expenditures for 
construction of these projects will exceed 
half a billion dollars, with a substantial 
part to be spent for gas appliances. 

In the private home-building field it is 
estimated that 950,000 new homes will 
be started during the year. When it is 
realized that seven out of ten new homes 
will be heated with gas where the fuel is 
available, the potential for house heating 
equipment, and other gas appliances as 
well, is tremendous. A happy sign here is 
the increasing construction of “‘all-gas” 
homes. 

An estimate of the total to be ex- 
pended by American homeowners on re- 
modelling during the coming year is hard 
to arrive at. However, it is true that 20,- 
000,000 of our 42,000,000 dwelling 
units are more than 30 years old. News- 
papers and magazines are devoting a 
great amount of space to stories about the 
obsolescence of many homes and their 
appliances. There is an increase in pro- 
motional effort by all kinds of businesses 
which have services, materials or equip- 
ment to sell for remodelling operations. 
These publicity and promotional drives 
will help spotlight obsolescence and the 
need for the homeowner to do some- 
thing about it. 


There is ample money available for 
home modernization. Individual savings 
are at a record high. Mortgage indebted- 
ness and personal loans have declined. 
With the need so great and the necessary 
funds at hand, gas appliance manufac- 
turers can be sure of a chunk of the busi- 
ness if they will go after it aggressively. 

Expenditures for maintenance and re- 
habilitation have lagged far behind the 
spending rate for new home construc- 
tion. Dollar volume during recent years 
for new residential construction has been 
running at about four times the pre-war 
level. During these same years, remodel- 
ling and modernization expenditures 
have averaged only about 2 1/3 times the 
pre-war rate. 

Another important consideration in 
calculating the sales opportunity in home 
modernization is growing popularity of 
the open-end mortgage which permits 
long-term financing of new appliances 
and property improvements. 

Taken all together, these items add up 
to a terrific sales opportunity for the gas 
industry—utilities and manufacturers 
alike. Both are in a better position now 
than ever before to take advantage of the 
possibilities. 

As a result of regular meetings of the 
liaison committees of GAMA and the 
American Gas Association during the 
past year, and the work of their various 
task forces, there is unity of purpose, un- 
derstanding of mutual objectives, and 
agreement of procedures far beyond any- 
thing accomplished in any prior year. 

This manufacturer-utility cooperation 








will result immediately in constructive 
steps in marketing practices and policies, 
in sales promotion activities, appliance 
servicing, utilization research, appliance 
development, appliance requirements 
and industry public relations. 

Every one of these subjects is impor- 
tant in encouraging continued purchas- 
ing of gas appliances and in promoting 
and perpetuating the acceptance of gas 
as a household fuel. 

With the industry presenting a solid 
front, manufacturers and utilities can 
take positive steps which will pay off in 
sales. 

It is encouraging to note that all 
phases of the industry will increase their 
1953 budgets for advertising and pro- 
motion. Expenditures are expected to go 
far beyond the ten to fifteen million dol- 
lars spent in 1952. 

With so many favorable factors, with 
the industry united, and with more 
money than ever to be spent in promo- 
tion, 1953 should be a satisfactory year 
for all divisions of the gas appliance in- 
dustry. Of course, each appliance divi- 
sion has its own problems as well as pros- 
pects. It is interesting to examine them 
individually. 

In spite of some materials shortages 
and supply restrictions in certain areas, 
makers of gas house heating equipment 
were able to achieve during 1952 sub- 
stantial sales increases over the previous 
year. Gas-fired boilers were up from 60,- 
500 units in 1951 to nearly 70,000 in 
1952. Furnaces jumped from 390,000 
to 450,000, and gas conversion burners 
went from the 1951 figure of 164,000 
units to 220,000. Since the most spectac- 
ular gains were registered during the 
latter part of the year in a trend that 
seems sure to last well into 1953, pros- 
pects for further increases are very good. 
Considering the better outlook for re- 
moval of controls and the continuing ex- 
pansion of pipelines and natural gas 
supplies, it seems likely that gas home 
heating figures in 1953 should surpass 
all previous years with the possible ex- 
ception of the all-time peak of 1950. 

All-year gas air conditioning is on the 
threshold of its greatest expansion with 
new lower prices and new smaller units 
for the medium priced home market. 

Like most other appliances, gas water 
heater sales slumped during the first half 
of 1952, at which point they were 21 
percent below the same period of 1951. 
However, a third quarter spurt which 
went 33 percent over the comparable 
figures for 1951, and continued strength 


during the last three months enabled the 
industry to finish the year about even 
with the 1951 total, 1,938,000 units. A 


change in FHA specifications supplant- © 


ing a 20-gallon minimum tank capacity 
by a 30-gallon requirement, plus con- 
sumer education by manufacturers and 
utilities should enable the gas water 
heater industry to increase the propor- 
tionate sales of larger capacity equip- 
ment. Removal of controls on such met- 
als as copper, nickel and monel metal 
would be a boon to many manufacturers 
who have had serious production difficul- 
ties because of restrictions. 


Range sales moved up satisfactorily 


during the latter part of 1952, but could 
not compensate for the fact that the first 
six months showed a minus percentage 
of 22.0 compared to the first half of 


Aerial pix 
make exact 
area maps | 


1951. However, the strength of demand © 


at the year’s end indicates continuing 
improvement in the picture. Range sales 


should benefit greatly from the industry- ‘ 


wide promotion program planned by 


members of the GAMA Domestic Gas | 


Range Division, and from utility coop 
eration in the “Carnival of Gas Cook 


ing” which this year will take the place 
of the “Spring Style Show.” Sales should : 
benefit, too, from industry efforts to take | 


advantage of the obsolescence and re 
modelling theme. 


Gas clothes dryers seem certain to hit : 


an all-time high in 1953. This compara 
tively new member of the gas applianc 
family has no problems of saturation 
The problem so far has been one of pro- 


ducing enough to meet the demand. | 
With a number of manufacturers adding : 
dryers to their lines for the first time this : 
year, with others stepping up their pro- 
duction capacities, and again, with pros- | 
pects brighter for adequate metal sup- | 
plies, dryer sales should easily pass all | 


previous totals. 


The incinerator, like the clothes dryer, | 
is relatively a newcomer in the industry. 


It, too, has a vast potential market in 
which it is just beginning to make a dent 
Limited metal supplies and production 
facilities have posed a problem in the 


past but the problem may be solved this | 


year. The increasing use of gas incinera 


tors in public housing projects, and in © 


many new private developments, seems 


likely to focus attention on the incinera- | 


tor and stimulate demand in many areas 
where gas incinerators have not previ- 
ously been in popular use. 
Refrigerators recovered spectacularly 
during the latter part of 1952 following 
(Continued on page 38) 











Pilot and photographer check the day's flight plans 
before taking off in a Cessna 195 on a Philadel- 
phia Electric Co. mapping project aerial photo-survey 


fach section of the photo-map is made up of dozens of 
individual aerial photos. Carefully assembled in a mosaic, 
they are photographed to provide the photo-map sections 


L. L. Quay, a Philadelphia Electric Co. supervisor, 
checks a completed work map and a photo-map. 
Aerial photos are corrected for tilt and scale 





k= maps, including all of the many re- 
cent real estate developments, are be- 
ing brought up-to-date by Philadelphia 
Electric Co. in one thorough and accurate 
project. The entire four-county Phila- 


jacent sections to a hairline so as to 
assure accuracy on projects for areas in- 
cluded on several sections. These sec- 
tions, when placed together, form an 
over-all map 33 feet high and 45 feet 


Ve delphia suburban area it serves is being long. 

Ss remapped to its own specifications, which Base drawings are now being made 
x3 were carefully drawn by its engineers, in from the photo-maps and reproduced on 
Ke consultation with specialists in the utility plastic sheets. These will show highways, 
3: mapping field. rivers, streams, railroads, municipal, 
e The territory served by Philadelphia county, and state boundaries, and other 
ag Electric has undergone tremendous important topographical features. The 
i change as the result of increased popu- base drawings will be the same physical 





lation and industrial expansion since the 
time most available maps were compiled. 
Current maps are either a jumble of 


size as the photo-map sections and drawn 
at the same scale. From these plastic 
drawings, reproductions can be made 


aie 

Sa names and lines, where new develop- photographically at scales varying from 
ts ments were added to existing maps, or 100 feet to an inch, to 3,000 feet to an 
$5. deceptive in that the new developments inch. This is desirable, since single maps 
ay, were not added. An exception is the city of large or small selected areas are fre- 
ay! of Philadelphia proper, which is ade- quently needed at different scales, de- 
"a quately mapped and will not be covered _ pending on their use. 

ps in this project. The highways shown will be of the 
AE The project, which will be finished double-line type, and lettering will be 
a some time late this year, is being done in done in different type faces indicating the 
a, two stages. nature of the features named in an ac- 
== First, an aerial survey was made. The cepted cartographic manner. For exam- 
5 result of this survey is in the form of an ple, names of roads will be set in one 
S aerial photo-map covering nearly 3,000 type face, rivers in another, and towns 
any square miles. The photo-map is at a and cities still in another. The lettering 
> scale of 800 feet to an inch and is com- will be set by linotype and printed on 
be posed of sixty-six sections measuring 34 clear plastic strips. These strips are placed 
iy by 52 inches. Each section matches ad- on the original master maps, and even- 
3 } tually become part of the ensuing plastic 
We Assembled, Philadelphia Electric Company’s reproductions. 


huge aerial photo-map is large enough to 
cover the side of an average two-story house 


(Continued on page 48) 
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nationally 
A integrated 
over-all theme 
for gas industry advertising and pro- 
motion goes. into effect this month, as 
the result of thorough advance planning 
by the A. G. A. General Promotional 
Planning Committee. Spearheaded by an 
effective A. G. A. national advertising 
program in consumer magazines, the 
program makes possible effective coor- 
dination right down to the local level, 
and with all appliances. 
At the same time, increased emphasis 
will be given commercial gas cooking in 
national promotion and through sup- 
porting A. G. A. trade paper advertising. 
Gas ‘industry executives agree that a 
far greater impact upon the public can 
be made if advertising and sales promo- 
tion programs of all segments of the 
industry are fully integrated to present a 
single theme, simultaneously, in A. G. A. 
and gas appliance manufacturers’ na- 
tional advertising, in utilities’ and gas 
appliance dealers’ local advertising, and 
in all sales promotion activities. .. . 
Such an impact will stimulate appliance 
sales and compete more effectively with 
the closely integrated and heavily f- 
nanced programs of the large electric 
appliance manufacturers. 
After long and intense discussion, 
there has been developed for 1953 the 
theme, “Only gas gives you. . . .” (to 
be followed by the specific advantage or 
advantages). For example, when describ- 
ing gas cooking and gas ranges, “Only 
gas gives you flame-kissed flavor and 
smokeless broiling.” 
This theme has the following out- 
standing merits: 
It goes all-out in registering with the 
public the distinct and admittedly su- 
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ordinates 


romotions 


perior advantages of gas and gas appli- 
ances. 

It offers strong selling arguments in 
developing the replacement market and 
in capturing new markets. 

It gives the present gas customers spe- 
cific and exclusive reasons why gas is 
today’s best fuel. 

It offers the readers of magazines a 
clear-cut promise of money and time- 
saving benefits, instead of wittily phras- 
ing the praises of gas fuel itself. 

It places the needed degree of empha- 
sis on the strongest selling points in 
favor of gas fuel and gas appliances that 
every individual looks for when he or 
she is shopping. 

A. G. A. consumer national advertis- 
ing and A. G. A. sales promotion cam- 
paigns will be closely integrated. Both 
will use the same theme and both em- 
phasize the same exclusive features and 
advantages throughout 1953. 

No matter what other departures from 
the national program are indicated by 
local conditions, every advertisement, 
every display, every sales talk and every 
demonstration in every segment of the 
industry can capitalize on the theme to 
point out the exclusive advantages of 
gas and the exclusive features of the ap- 
pliances under consideration. 

Cooperation with the over-all con- 
sumer promotion theme will be facili- 
tated by the advertising mats, display 
materials, dealer aids and campaign port- 
folio that has been prepared by A. G. A. 

Advertising mats will be provided by 
A. G. A. for each appliance campaign. 
Wherever possible, they will be direct 
adaptations of the national advertising 
to newspaper use. Where no national ad- 
vertising is provided, newspaper mats or 
mats of appropriate artwork with copy 
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suggestions will be provided. In every 
instance they will support the main 
theme. 

Display materials will be specifically 
designed to support the national theme 
and to parallel national advertising so 
far as is practicable. 

Dealer aids have been prepared. A 
broadside describing each campaign and 
showing materials for the campaign will 
be available for utilities and manufac- 
turers to send to their dealers. In addi- 
tion, sales training material will be a 
part of each campaign. 

Premiums and give-aways for each 
appliance promotion will be made avail- 
able at cost by the Promotion Bureau. 

Special events will be suggested. A 
part of each campaign portfolio will be 
devoted to ideas for building floor traffic, 
for special events, for finding prospects 
and for enlisting dealer support. 

For the first time there will be com- 
plete coordination between the Associ- 
ation’s national sales campaigns and its 
national advertising program. 

For the first time a single theme will 
dominate the advertising and promotion 
of all domestic gas appliances through- 
out the year. 

For the first time there is an opportu- 
nity to secure the highest degree of co- 


TIMING OF THE RESIDENTIAL PROGRAM 


Promotions 


Appliance 
Clothes Dryers 


Water Heaters 


February and March 
August and September 


February, March and 


National 
Advertising 


February and March 
August and September 


Every month except 


April January and July. 
Bulk of the inser- 
tions will appear 
during promotion 
campaign. 
House Heating April, May and June None 
Air Conditioning April, May and June None 
Incineration June and July None 
Ranges April, May and June Every month with 
September, October and extra heavy 
November schedules during 
promotion periods 
Refrigerator February and March Not yet scheduled 


June, July and August 


ordination between: several hundred lo- 
cal utility advertising campaigns totaling 
around $12 million; appliance manu- 
facturers advertising of about two mil- 
lion dollars; and a single A. G. A. cam- 
paign of approximately one million 
dollars; for a total $15 million impact. 

In addition there will be the expendi- 
tures by manufacturers and utilities for 
sales promotion materials. 


New Executive Committee appointed for A.G.A. 


A new Executive Committee comprised 
of nine officers and directors of the 
American Gas Association has been ap- 
pointed to aid in conducting the affairs 
of the Association for the coming year. 

The Executive Committee has all of 
the authority with respect to the proper- 
ties, funds, finances and activities of 
A. G. A. that is vested in the Board of 
Directors of the Association. It functions 
during the intervals between the meet- 
ings of the full board. 


Members appointed to the Executive 
Committee for the next Association year 
are: Frank C. Smith, president, Houston 
Natural Gas Co., and president of 
A. G. A.; Earl H. Eacker, president, 
Boston Consolidated Gas Co., and vice- 
president, A. G. A.; F. M. Banks, presi- 
dent, Southern California Gas Co., Los 
Angeles, and vice-president, A. G. A.; 
Edward F. Barrett, president, Long Is- 
land Lighting Co., Mineola, L. I., N. Y.., 
and treasurer, A. G. A.; Charles E. Ben- 


Specialists meet for Safety Seminar 


AFETY WAS UPPERMOST in the minds 

of 200 utility superintendents, engineers, 
foremen, management executives as well as 
personnel, safety and insurance specialists 
when they gathered to attend Ebasco Services 
Inc.'s 14th arfhual safety meeting. Repre- 
senting 50 Ebasco client companies, the dele- 
gates met in Chicago’s Blackstone Hotel late 
in October. 

The speakers included V. L. Womeldorff, 
Illinois Power Co.; W. T. Rogers, Ebasco 
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Services, Inc.; and H. O. Sprinkle, Monon- 
gahela Power Company. Featured on a four- 
man panel were C. Y. Osburn, Long Island 
Lighting Co.; K. W. Reece, Ebasco Services, 
Inc.; W. W. Clopton, United Gas Pipe Line 
Co.; and T. D. Hughston, Texas Power and 
Light Company. 

At subsequent sessions, the speakers were 
Dr. W. A. Clutter, New York University; 
J. G. Sealy, Ebasco Services, Inc.; R. V. 
Sear, Ebasco International Corp.; J. Potel, 


As regards future gas load expansion, 
two things are clear: 1. The utility must 
accept leadership in uniting manufac- 
turers and dealers in a strong local drive. 

2. Such leadership, plus the advance 
planning for 1953, will result in a much 
higher return on the promotion and ad- 
vertising dollars spent by utilities, manu- 
facturers and subscribers to the A. G. A. 
PAR Plan. 


nett, president, The Manufacturers Light 
& Heat Co., Pittsburgh, and past-presi- 
dent of A. G. A.; Lyle C. Harvey, presi- 
dent, Affiliated Gas Equipment, Inc., 
Cleveland, and treasurer, Gas Appliance 
Manufacturers Association; J. F. Mer- 
riam, president, Northern Natural Gas 
Co., Omaha; Dean H. Mitchell, presi- 
dent, Northern Indiana Public Service 
Co., Hammond, Ind., and J. Theodore 
Wolfe, executive vice-president, Consoli- 
dated Gas Electric Light and Power 
Company of Baltimore. 


Commonwealth Edson Co.; Edgar H. Dixon, 
Middle South Utilities Company. Also, Dr. 
J. Allen Baker, University of Illinois; A. Hal- 
pern and E. G. Storms, Commonwealth Edi- 
son Co.; R. L. Johnson, Louisiana Power & 
Light Co.; C. E. Bathe, Oklahoma Gas and 
Electric Co.; T. N. Boate, Association of 
Casualty and Surety Companies. The last 
speaker on the program was C. C. Haggard, 
California Oregon Power Company. 
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Sales ride high! 





a 
: <0 as range 
as a PAR activity G sales were 
spurred on by 


the three-month Old Stove Round Up 
national promotion which ended in No- 
vember, an American Gas Association 
survey shows. 

Utility companies representing almost 
70 percent of the total number of gas 
meters in the United States—a new high 
—participated in this fourth annual 
drive. It was one of the most effective 
Round Ups sponsored by A. G. A. in co- 
operation with GAMA. 

Greater utility-dealer cooperation and 
more manufacturer participation than 
ever before boosted sales in this nation- 
wide campaign. As a result, increasing 
numbers of sparkling new automatic 
gas ranges replaced grimy old stoves. 

Manufacturers’ gas range shipments 
started rising in June. Sizeable increases, 
continuing through October for the fifth 
straight month, reflected the Round Up’s 
over-all sales lift. In several instances 
even larger retail sales were prevented by 
merchandise shortages, apparently due to 
the steel strike earlier in the year. 

National advertising spearheaded the 
drive. Nine four-color spreads and sin- 
gle-page advertisements, featuring vari- 
ous automatic gas ranges for the first 
time, reached a grand total of more than 
320 million reader sales impressions. 
This advertising paced additional utility, 
dealer and manufacturer cooperative pro- 
motion at local levels. Newspaper adver- 
tising mats, point-of-purchase display 
kits, recipe books, cowboy hats, lariats 
and other giveaway materials were made 
available through A. G. A. 

As another of its continuing PAR Plan 
activities, A. G. A. spent nearly $250,000 


for this sales program. Hundreds of thou- 
sands of additional dollars were spent for 
advertising and promotion by Round 
Up participants. 

Enthusiastic participation on most 
fronts raised sales well above last year’s 
tabulations. Since September, when the 
drive started, about a million old-timers 
were replaced by 1952 modern automatic 
gas ranges. 

Here are representative examples of a 
national cross-section of campaigns: 

“Pardon my shoutin’, pardner, but it’s 
Old Stove Round Up time again .. .” 
advertised United Gas Corp., distribution 
division, Houston, Texas. After the 
“shoutin’ ” was over, the company esti- 
mated its 60-day Round Up had more 
than ‘toubled gas range sales during 1950 
and 1951 cowboy campaigns. 

Sales during the two-month promotion 
equaled United’s total gas range sales for 
the first eight and one-half months of 
this year. Although the company received 
no dealer sales statements, it observed 
that exceptionally good gas range sales 
were being registered by its dealer allies, 
based on information from dealers, dis- 
tributors and manufacturers’ men. Mer- 
chandise shortages prevented several ma- 
jor dealers from having still higher gas 
range sales. 

At a dealer kick-off meeting United 
emphasized its ‘Profits Story.” This im- 
pressed larger dealers and their all-out 
gas range sales efforts brought rewarding 
returns. To aid dealer sales personnel the 
company prepated eight sales-help. bul- 
letins on “Facts You Should Know 
About Modern Automatic Gas Ranges.” 

Cooperating with United Gas, the 
Houston (Texas) Natural Gas Corp. had 
a fine initial meeting with dealers, and 
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heavily backed its follow-up drive with 
newspaper, radio and television advertis- 
ing. Similarly, the Lone Star Gas Co. of 
Dallas pushed the Round Up in 75 of 
its own district offices and provided many 
dealers with promotion material. It esti- 
mated its own and dealer sales at 5,551 
units sold this September, which had 
jumped to 8,681 by October. However, it 
noted that 8,476 units had been sold dur- 
ing October, 1951. 

Round Up sales down the home stretch 
at Southern Union Gas Co. of Dallas, 
serving many Texas communities, dem- 
onstrated a 72 percent sales pick-up com- 
pared with a like period earlier this year. 
The current promotion, now running 19 
percent beyond 1951, was heading higher 
than last year’s Round Up. 

Before the campaign began the com- 
pany held meetings with approximately 
250 dealers. Some dealers advertised 
simultaneously with the company, par- 
ticularly in Austin, Texas, where a com- 
plete Old Stove Round Up section was 
carried in The Austin American. Many 
dealers utilized A. G. A. display kits and 
other materials distributed by gas range 
manufacturers. 


Contests boost sales 


Core of the promotion was an “Oldest 
Stove’’ contest in which the customer who 
registered the most ancient model in each 
town received a free modern automatic 
gas range from his dealer. Southern Un- 
ion paid for 32 prize ranges and fur- 
nished dealers with registration blanks, 
counter cards and related promotional 
matter. Within its own organization, the 
company awarded prizes to salesmen and 
district managers whose ardor was 
sparked by bi-weekly bulletins. 

Deep in the heart of America, The Gas 
Service Co., Kansas City, Mo., reported 
that slightly more than 50 percent of 
company sales were automatic ranges. 
Toward the end of the drive, the com- 
pany approached its goal of 1,200 ranges 
sold. Its current quota was 50 percent 
ahead of the total number of units sold 
during last year’s Round Up. 

Company show rooms and sales floors 
were decorated in Western motif, rid- 
ing high with spurs and saddles. Further 
promotion included adyertisements in 
about 150 dailies and weeklies, along 
with football program advertisements, 
and television coverage in metropolitan 
Kansas City. 

One-quarter of all sales were made by 
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the company which did spearhead selling 
while dealers, ranging from individual 
store owners to chains, did 75 percent of 
the business. Early breakfast dealer meet- 
ings were addressed by home service de- 
partment representatives. Bonus pay- 
ments were sent to dealers who submitted 
names and addresses of customers who 
purchased ranges during the Round Up. 
These lists became calling cards used by 
home service personnel who visited each 
customer’s home, presented copies of 
“Your Gas Range Cookbook” and “Feod 
Is Fun,” and taught proud owners how 
to use and care for their new gas ranges. 

Serving the large area around the na- 
tion’s capital, Washington Gas Light Co. 
reported sales have increased 100 percent 
and dealers’ sales rose by 40 percent. Dur- 
ing the drive more than half the number 
of gas ranges sold were either clock-con- 
trolled or high broiler models. 

Television was in the forefront. Super- 
vised by Margaret Matthews, home econ- 
omist for Washington Gas Light Co., the 
television program called “Margaret's 
Kitchen” stressed the Old Stove Round 
Up several times weekly. The company 
stated that “this program, more than any- 
thing else, accounted for the acceptance 
of the high broiler and the clock-con- 
trolled oven. . . .” 

Further south, dealers in the Charles- 
ton Group Companies of the Columbia 
Gas System sold 1,580 gas ranges in the 
first eight weeks of Round Up time. Cam- 
paign progress indicated that last year’s 
total sales of 1,662 would be topped. 
The trend definitely had moved toward 
higher grade automatic ranges. And, 
since dealers were able to sell as many 
ranges as they could obtain, only short- 
ages of stocks kept the Charleston Group 
sales record from rising still higher. 

Stimulated dealer participation caused 
the column-inches of advertising to more 
than double the amount used in the 1951 
campaign. Increased work was done by 
an enlarged staff of dealer promotion rep- 
resentatives, one for each 60 dealers in 
the companies’ territory. Representatives 
said they had received better and wider 
cooperation from dealers. Participating 
companies were United Fuel Gas Co., of 
Charleston and Huntington, W. Va.; 
Central Kentucky Natural Gas Co., Lex- 
ington and Virginia Gas Distribution 
Co., Staunton. 

Round Up results throughout Ne- 
braska appeared somewhat better than 
last year, while dealer sales were gener- 
ally good. Prior to launching the cam- 
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paign, three meetings were held in Au- 
gust as part of continuing organized state- 
wide support for national gas industry 
activities. 

Range sales were running about 15 
percent ahead of 1951 at the Central 
Electric and Gas Co. of Lincoln, Ne- 
braska. Dealer sales were good, depend- 
ing upon individual store promotions. 
Sales seemed to be holding their own, | 
equaling last year's results, at Metropoli- 
tan Utilities District, Omaha. 

Sales tended to outshine those of last 9 
year at the Kansas-Nebraska Natural ~ 
Gas Co., at Hastings. Meanwhile, sales 
perked up at Northwestern Public Service Ba" 
Co., which had introduced its Round Up FRam 
with cooking schools in its area. Dealer & 
and gas company range displays in local ~ 
grocery stores were tied-in with interest- 95am 
building Fairmont Foods displays that igeo™ 
attracted full house attendance to each 7 
school session. Gas ranges were shown, Jia 
with no brand names mentioned. 

A weekly average of 525 new ranges 
was moved off sales floors of the Minne- 
apolis Gas Co., in Minnesota, which sold 
3,150 units within six weeks. Dealers 
and the public showed greater interest in 
fully automatic gas ranges. Back down’ 





















south, results doubling last year’s cam- The 
paign sales were anticipated by the Nash- in | 
ville Gas Co., cooperating with dealers owe 
in Tennessee. Ranges sold during the 

first five weeks of the drive were more 

than half the number sold the first nine N 
months of this year. More dealer interest $2 


was evident than in 1951, reported the 
Arkansas Western Gas Co., with head- Sta 
quarters at Fayetteville. 


“Dealer enthusiasm highest since be- = 
fore war,” wired the Arkansas Lousiana ma 
Gas Co. from Little Rock. Almost 100 oe 
dealers cooperated in this program. Sev- ] 
enteen different gas ranges were featured 13¢ 
as “Range of the Day” in the company’s niin 


window displays, fortified by daily news- 17- 
paper advertisements. 

An incomplete sales analysis showed 
one manufacturer's gas range shipments ’ 


ran 1,000 units ahead of last year’s totals. - 
Another maker was unable to meet deal- Stat 
ers’ demands for ranges, having cleared J g.., 
his entire inventory of old models and | 4... 


all available new units. Other distribu- | 4p. 
tors reported sales beyond those of 1951. 

Even before the Round Up was over, L 
the South Jersey Gas Co., Atlantic City, 
was certain it would exceed its gas range | 4, 


quota. Over-all sales, up 112 percent, } },y, 
were increasing steadily. Emphasis on Stat 
(Continued on page 48) thar 








Gas sole fuel of new Statler 
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The new $25 million Los Angeles Hotel Statler, largest hostelry built 
in the United States since the 1920's, uses gas exclusively for food prep- 
aration, space heating, hot water heating and garbage incineration 


atural gas equipment was in the spot- 
light at the formal opening of the 
$25 million Los Angeles Statler Hotel, 
largest hostelry constructed in the United 
States since the roaring twenties. Dedi- 
cation ceremonies the week of October 27 
marked the official opening, although the 
mammoth hotel has been receiving guests 
since September on a limited scale. 

Los Angeles Statler Center consists of 
1300 hotel rooms, all individually air 
conditioned and equipped with radio and 
17-inch television sets, 75,000 square feet 
of space for shops, and an office building 
of 150,000 square feet. 

Anything from lobster thermidor to 
hamburgers for the new Los Angeles 
Statler’s expected average of 3000 resi- 
dent guests and many thousands of din- 
ers will be available at almost any hour of 
the day or night from the hostelry’s five 
magnificent modern all gas kitchens. 

Under the direction of Executive Chef 
Joseph Faussone, whose 39 years with 
the Statler chain is unprecedented in the 
hotel business, it is expected that the 
Statler kitchens will soon be serving more 
than 10,000 food orders daily. At pres- 
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ent, the Cafe Rouge is daily serving over 
3000 meals. Recently open are the Ter- 
race Room, a distinctive new addition to 
the Los Angeles night club scene, and the 
Veranda Room overlooking the Statler’s 
gardens. 

To serve its dining rooms, the grand 
ballroom, 15 banquet rooms, and room 
service orders, a remarkable job of 
kitchen engineering has been accom- 
plished. According to W. R. Leber, vice- 
president in charge of engineering for the 
Statler chain, the method used for de- 
signing the installation here was to “plan 
the kitchens and then build the hotel 
around them.” + 

The Statler Center is the only hotel of 
its size that embodies all food prepara- 
tion on one floor. From delivery to stor- 
age to preparation and serving of guests, 
the Statler’s operation is well-integrated 
and continuous. 

All fabrication within the kitchens is 
of stainless steel and was custom made. 
Gas fired ranges, broilers, fryers and bake 
ovens were specially selected by the Stat- 
ler planners for speed, cleanliness and 
flexibility of operation. Southern Cali- 





The five all-gas kitchens of the new Los Angeles Hotel Statler embody 
the latest features for speed, cleanliness and flexibility of opera- 
tion. The kitchens are designed to produce 10,000 meals a day 


fornia Gas Co. engineers have been ac- 
tive in testing, adjusting and advising in 
operation of equipment for the hotel 
since its inception. 

Observance of sanitary methods in 
food preparation and service is empha- 
sized throughout. Adequate space was al- 
lowed for the placement of all essential 
equipment with an additional allowance 
of space to permit easy and thorough 
cleaning. Red quarry tile floors are coved 
at the walls and slope to a central drain 
so that they can be easily hosed each 
night. Ranges, broilers and fryers are set 
on concrete bases, also coved at the base 
for easy cleaning and sanitation. 

Throughout the hotel are five different 
kitchens; two of which are considered 
major. From each of these kitchens con- 
veyors carry soiled dishes and silver, and 
soiled linen to central points for washing 
and replacement of service. Waste from 
the five kitchens, as well as waste from 
other areas, is transported to two dehy- 
drators in the second basement. 

The Los Angeles Statler embodies the 
very latest in equipment for food prep- 
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A “poster” ad in January hotel, restaurant and institutional magazines features the newest Hotel Statler’s choice of gas for cooking 


aration, space heating, hot water heating 
and garbage incineration. Gas provides 
the fuel for all of these operations in the 
hotel. Serving the heating and hot water 
needs of the hotel are three B&W gas 


fired boilers of 350 rated horsepower 
each. Hot water for guest use, as well as 
laundry and dishwashing facilities, is pro- 
vided. The boilers produce steam for the 
two dehydrators employed for garbage 


disposal. A gas fired incinerator is also 
included. 

The 1955 A. G. A. Annual Conven- 
tion is scheduled for the Los Angeles 
Statler Hotel. 





Release study of gas rate changes in 1951 


HE A. G. A. RATE COMMITTEE has re- 

cently released its fifth annual study of gas 
rate changes, covering those modifications in 
rates introduced during 1951. The report in- 
dicates the number of rate changes, amount of 
each increase or decrease both in absolute dol- 
lars and percent, method of effecting the 
change, its relative impact upon the several 
categories of consumers, reasons for the 
change, authority granted for instituting the 
change, and the effective date. 


Responses were received from 88 utilities 
reporting rate changes during 1951, with 50 
representing increases (aggregating $22.0 mil- 
lion and affecting 1,930,000 gas consumers), 
while 38 involved gas rate reduction (totai- 
ing $5.8 million and affecting 880,000 users). 

The excess of rate increases over decreases 
corresponds to the prevailing post-war pattern 
caused by the inevitable effect of inflation 
upon all costs involved in providing gas util- 
ity service. However, fuller utilization of 


Residential Gas Service Survey available soon 


HE A. G. A. Bureau of Statistics is now 

completing its tabulation of data for a re- 
vised Survey of Residential Gas Service. The 
new study will provide salient data from the 
1950 U.S. population and housing census, 
including information on the number of resi- 
dential gas customers, characteristics of gas 
service and approximate gas appliance satura- 
tions in each county of the United States. Data 
will be up-to-date, as of September, 1952. 

Among the information to be reproduced 
from the census will be tabulations of occu- 
pied dwelling units, number of urban dwell- 
ing units constructed during 1945-1950, 


18 


number of dwellings with inside piped run- 
ning water and number of occupied dwelling 
units using utility gas for cooking and house 
heating according to census tabulations. The 
integration of these data with the statistics 
obtained from each individual utility is ex- 
pected to provide a complete picture of the 
residential gas market in a manner never be- 
fore obtained for such small geographic sub- 
divisions. 

The publication will be useful for utilities, 
appliance manufacturers and dealers who are 
interested in setting sales quotas, determining 
gas characteristics for appliance adjustments, 


plant capacities and economies effected by 
many companies through conversions to nat- 
ural gas have tended to minimize the increases 
necessary to prevent gas utility earnings from 
declining to unduly low levels. 

The report contains detailed tables listing 
the characteristics of each reported rate change, 
as well as summary tables referring to the in- 
dustry-wide effects. Copies are available for 
member utilities at A. G. A. Headquarters 
upon request. 


providing comparative data of approximate 
saturations for gas utilities serving comparable 
or nearby areas, and in developing estimates 
of existing and potential demands for gas 
service and gas appliances in local areas. It 
will be useful in areas where utilities have 
converted to natural gas. This publication is 
the only available source presenting this type 
of information with such comprehensiveness. 

In all probability, the survey will be avail- 
able for distribution early in 1953 from the 
A. G. A. Bureau of Statistics at a price of 
$5.00 a copy. Advance orders will be accepted. 
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Dual testimonials laud gas 





By G. A. TRESTER 


Advertising and Sales 
Promotion Manager 
Milwaukee Gas Light Co. 
Milwaukee, Wisconsin 


as Does It Better . . . Naturally!” is 
the opinion of Milwaukee's profes- 
sional chefs and their wives. 

In a series of newspaper ads, Milwau- 
kee Gas Light Co. is playing up the ad- 
vantages of cooking with gas. For the ad- 
vertisements, dual testimonials were se- 
cured from professional chefs in com- 
mercial restaurants, clubs and hospitals, 
and their wives. 

The series of ads, published in the Mz7l- 
waukee Journal and the Milwaukee Senti- 
nel, were designed to answer electric 
competition. They emphasize the fact 
that, in the broiling operation particu- 
larly, the gas flame does a better job. 

What could be a better recommenda- 
tion for gas than testimonials from pro- 
fessionai chefs? The testimonials are all 
the more convincing since professional 
chefs almost unanimously choose gas as 
the faster, easier to control and much 
more flexible fuel which does a better 
job for them. 

Milwaukee’s better restaurants have a 
national reputation for good wholesome 
food served in clean, pleasant surround- 
ings. So also the chefs in charge are noted 
for their choice and preparation of deli- 
cious and satisfying meals. 

In the actual production of the ads, we 
established a method of procedure which 
includes our advertising agency, Hoffman 
and York. L. A. Dubberke, our hotel and 
festaurant supervisor, selects the chefs, 
makes the initial introduction, and lays 
the groundwork. Joel Kursel and Ursula 
Wehde, agency representatives, do the in- 
terviewing of the chef and his wife. The 
production of the ads consists mostly of 
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BROIL 

THE STEAK 
...NOT 
THE COOK 


instead of the cook. 


@ Smokeless broiling because the gas 
fleme consumes greasy vapors and it's the 
only type with which broiling is done with 
the door closed. 


@ Exact heat. for every cooking job. The 
ges flame gives you low te high or any- 
where in between instantly. Much faster 


©@ Top of the range cooking is more effi- 
cient. too, because the gas flame is directed 
upwerd into the pan—not radiated in al 
directions. And, there's no lingering heat 
after the flame is out 








at the oven door of a gas 


range averages 190 degrees less because only on the gas range 
can you broil with the door closed. With gas, you broil the ste~* 





You Need a Flame to Do a Really Good Broiling Job. 
Ask Any Chef or Professional Cook. Flame Broiled 
Food Is Better for You. Taste the Difference! 








; 


GAS DOES IT BETTER...caliceally, 











photographic layout, with emphasis on 
the main story in bold type. 


The interviews are submitted to us, be- 


fore any work is done on the ad, ap- 


proved in the advertising department, 

and by B. T. Franck, vice-president in 

charge of sales. Then the pictures are 
(Continued on page 47) 
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LP-gas at 
Sales peak 
during 1952 


By GEO. R. BENZ 


Manager 
Engineering Department 
Phillips Petroleum Company 


and P. W. TUCKER 


Technical Representative 
Engineering Department 
Phillips Petroleum Company 


ALES of liquified petroleum gas con- 
tinued to increase in 1952, although 
the rate of increase was less than that for 
the previous year. The future outlook 
continues to appear excellent. 

Estimated sales of LP-gas for domestic 
and internal combustion engine fuel pur- 
poses in 1952 are estimated at 2,683,000, - 
000 gallons. This represents an increase 
of 9.2 percent over 1951 sales in this 
category, or almost twice the amount 
sold by the entire industry in 1946 for 
all purposes. 

The National Committee for LP-Gas 
Promotion continues its good work with 
nearly three-fourths of a billion advertis- 
ing messages delivered into the home 
thus far, exclusive of “pass on’ reader- 
ship. In addition, its employee training 
and promotional activities showed sub- 
stantial gains during the year. The Na- 
tional Committee is sponsored by the 
three segments of the industry: the pro- 
ducer, the distributor-dealer and appli- 
ance manufacturer through the Natural 
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Gasoline Association, the Liquified Pe- 
troleum Gas Association and the Gas 
Appliance Manufacturers’ Association, 
respectively. 

During 1952 an estimated 435,000 
ranges were shipped for use with LP-gas. 
With the greater use of the universal 
type valve by appliance manufacturers it 
is becoming increasingly difficult to esti- 
mate accurately those ultimately used on 
LP-gas. The ratio of gas ranges to elec- 
tric ranges increased from 1.6 in 1951 to 
almost 2.0 during the first six months of 
the year. The LP-gas industry, like many 
other industries today, is in a buyer's 
market and this emphasizes the necessity 
for increased sales effort. Appliance sales 
necessarily precede new gas loads. 

Automatic LP-gas water heater sales 
are estimated at 266,000 units which 
represents an increase over last year. 
Shipments of floor, space and wall-type 
furnaces continue to represent about 20 
percent of the total production of this 
type of gas-fired appliances. 

The trend toward bulk distribution of 
LP-gas continues at an accelerated rate 
with house heating pacing the demand. 
In the bulk distribution field there is also 
a trend toward the installation of larger 
storage tanks which will help smooth 
out winter deliveries. This trend must 
continue. 

Substantial gains have been registered 
through great interest in and use of LP- 
gas for crop dehydration and tobacco 
curing. 

LP-gas sales for industrial and miscel- 
laneous purposes totaled an estimated 
275,000,000 gallons at year’s end, an in- 
crease of 2.1 percent over 1951. There 
were two major factors which affected 
industrial sales. These were the steel 
strike and the extension and expansion 
of natural gas lines. The steel strike cur- 
tailed steel processing and fabrication 
which, in turn, reduced the amount of 
LP-gas necessary for process heating or 
treating. The extension and expansion of 
natural gas mains has the obvious effect 
of fuel replacement. However, such ex- 
tended use of natural gas does open up 
the way for increased use of LP-gas for 
“standby” purposes. 

Sales of LP-gas for gas manufacturing 
purposes are estimated at 266,000,000 
gallons—a decrease of about 5.7 percent 
compared to the preceding year. Contrib- 
uting to this decrease were: mild 
weather, which reduced the demand for 
space heating; extension and expansion 





of natural gas lines, which resulted in 
some replacement of LP-gas with natural 
gas; and the steel strike which lowered 
industrial activity and consequently gas 
consumption. In the long run, the ex- 
tended use of natural gas offers good 
possibilities for increased sales of LP-gas 
for peak shaving and standby purposes. 

As 1952 closed there were several 
hundred towns served by about 366 city 
gas companies using LP-gas as base ma- 
terial in gas manufacture, peak shaving, 
enriching, or for standby in 39 states and 
three provinces of Canada. 

The sale of LP-gas as a raw material 
for the manufacture of chemicals and 
chemical intermediates still continues 
strong. An estimated 886,000,000 gal- 
lons were sold for this use, representing 
a 4.9 percent increase over last year. 

As the industry entered the winter of 
1952-1953, the supply appeared to be 
adequate. However, an unusually severe 
winter could tip the balance and create a 
shortage. A sizeable increase in produc- 
tion is expected next year from plants 
now being completed or under construc- 
tion. Many refineries are finding it to 
their advantage to extract and sell propy- 
lene and butylenes for chemical use and 
others to convert these hydrocarbons into 
motor and aviation fuel by polymeriza- 
tion and alkylation. LP-gas now repre- 
sents nearly half of all liquids produced 
at natural gasoline plants. 

Underground storage of liquefied pe- 
troleum gas in caverns washed out of salt 
beds or salt domes; or in caverns mined 
out of suitable formations is increasing. 
Present underground storage capacity for 
LP-gas is nearing 3,000,000 barrels 
(126,000,000 gallons). Over twice this 
amount of such storage is under construc- 
tion or under active consideration. This 
type of storage, however, is not the 
answer to the industry’s problem of 
seasonal demand vs. year-round produc- 
tion. 

The movement of propane by pipeline 
from Texas to the Chicago area was be- 
gun this year and a third LP-gas barge 
was put in service. 

Recently completed production facili- 
ties plus plants now under construction 
together with increased transportation 
facilities should provide additional large 
amounts of LP-gas in 1953. Aggressive 
sales and suitable sales promotion efforts 
will be needed to sell the additional pro- 
duction. 
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Pace your selling to quality 





By G. DWIGHT SUTHERIN 


Regional Manager 
Caloric Stove Corporation 
Chicago, Illinois 


Mos sales floors confuse the customer 
instead of helping her make the 
proper selection. Floor samples arranged 
for proper sales techniques are almost 
impossible to find. Most floors have as- 
sorted models of several manufacturers 
but lack a complete showing of any. 
Salesmen on such floors quote prices and 
talk deals. And the average unit sale is 
below average, the profits low. 

A quick study of the better appliance 
floors indicate products were arranged 
for show purposes only, with little if 
any regard of the effect that it would 
have at the crucial point of a sale. 

Permitting untrained sales personnel 
to practice on customers is causing a stag- 
gering loss of appliance sales, profit and 
good will. Manufacturers advertise to 
promote the sale of good products and 





Abridged version of an address before the con- 
vention of the Wisconsin Utilities Assn., Mil- 
waukee, October 1-3, 1952. 
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watch in amazement as eager customers 
ate kicked around by improper sales 
methods. What can we do about it? 

We must stop trying to sell as we did 
years ago—you have a different buyer to 
deal with—an educated buyer. We must 
stop talking down to customers. We are 
talking to people who know much about 
our product before they even decide to 
buy. Ninety-eight percent of all the 
homes have radios today—we have 
schooled the housewife well on what we 
have to sell. National and local copy of 
the highest order is before her every 
minute of the day. 

Every home is a mechanical home. The 
buyer is quite capable of understanding 
the best story we have to tell. Television 
is showing her all the fine points. No 
longer can management depend on sales- 
men whose only weapon to sell is a deal 
or price. 

Management must start today hiring 
men with qualifications to sell. He must 
be a young vigorous fellow. He must be 
sociable. He must enjoy talking to peo- 
ple. He must be convincing and draw 


confidence. His aptitudes must be me- 
chanical. He must have an honest desire 
to serve and do more than is expected of 
him. To get that order, he must tell well 
and have courage to persuade. 

This man must be trained properly be- 
fore he is ever permitted to wait on cus- 
tomers. Stop using customers as guinea 
pigs to train salesmen, it is too costly! 
Demand of your manufacturers help in 
proper training of your men. If the rep- 
resentation is incapable, notify the man- 
ufacturer his man needs training. Advise 
your manufacturers you are not inter- 
ested in special deals but that you are 
looking for a quality product priced 
right with a fair profit. Tell him that 
above all, you want the key to selling his 
merchandise from the top down and a 
list of the models in his line to do a 
proper sales job. 

Display your products end to end and 
together. This type of display is appli- 
cable to any type of major appliance. 
Your customer can be given a comfor- 
table chair for the demonstration to fol- 
low. How wonderful it is to say to him 

(Continued on page 47) 
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By W. H. ADAMS 


Safety Consultant 
American Gas Association 


fter an organization has reached a cer- 
tain point in the reduction of acci- 
dents, it may seem impossible to go any 
further. Many gas companies are now in 
that predicament. The trouble is, produc- 
tion technology has caught up with the 
safety man, and he must re-align his 
thinking to promote accident prevention 
from another angle. 

For some time safety men have been 
trying to associate their work with engi- 
neering work. They have thought of 
safety in terms of modern tools and ma- 
chines. 

This phase of safety was a logical ap- 
proach to the problem at the outset of ac- 
cident prevention programs. Great for- 
ward strides in the equipment used in the 
gas industry have taken place. In many in- 
stances mechanical improvements have 
far out-paced the human ability to oper- 
ate them. It is natural for a safety man to 
want the most modern and safest equip- 
ment, the best housekeeping, good venti- 
lation, and approved lighting. 

The mechanical aspects of safety in 
most companies, now only require sec- 
ondary consideration by the safety man. 
Safety men will always have to watch 
physical facilities to avoid unnecessary 
hazards, but today they have a new and 





Abridged version of a paper delivered before 
New England Gas Association safety conference, 
Boston, Tsente 19, 1952. 


Dealers say gas cooking 


ational Electrical Manufacturers As- 
sociation, in a New York Times story 
of December 19, reported that electric 
range shipments had declined during the 
first ten months of 1952. ‘Individual 


Safety must be sold as well as engineered 


larger responsibility if their safety work 
is going to be ultimately effective. 

Safety men are going to have to recog- 
nize, much as they may dislike it, that 
they are basically ‘idea salesmen.” The 
safest facilities in the world cannot pro- 
duce an outstanding safety record if the 
people involved in operating the gas in- 
dustry are not ‘‘safety minded.” 

Most safety men have been salesmen 
to some extent in getting their companies 
to make certain expenditures on im- 
proved safety tools and equipment. Some 
have been better than others in this sell- 
ing job. 

The establishment of safety-minded- 
ness cannot be achieved by engineering 
methods. You cannot engineer a man’s 
brain. You can, however, sell him an idea 
so that his brain will go to work and use 
the idea for the good of all. 

Consider for a moment the poor pub- 
licity job we have done for accomplish- 
ments. Compare the publicity given to 
an outstanding safety record to an out- 
standing construction. or sales record. 
You will agree we have not done as well 
by ourselves as the other more glamorous 
salesmen have done for themselves. Most 
of us know safety, but we do not sell it 
to others. You may now understand what 
we implied in a recent safety reminder 
entitled: “You Would Not Wink at a 
Girl in the Dark.” Only you would know 
what you were doing, but kiss her and 
you would both know and before the 


next day had dawned, no doubt, the 
whole neighborhood would have you en- 
gaged to marry the girl. Safety, like ro- 
mance, requires personal contact. 

So, let us in the safety business for a 
while at least, put aside our engineering 
text books and our slide rules and start 
studying the techniques of other people 
engaged in selling ideas. Let’s recognize 
that “idea selling” is every bit of a spe- 
cial problem as being a slide rule jockey. 
Let’s seek out the salesmen, the advertis- 
ing men, and the promotion men in our 
own companies. Let’s ask their advice on 
how to sell our basic proposition—safety. 
Let's find out how they sell their ideas to 
different groups with which we too must 
deal, i.e., top management, middle man- 
agement, foremen, workers, civic officials, 
bureaucrats, and the general public. 

Let’s identify ourselves with idea sell- 
ing just as thoroughly as we have identi- 
fied ourselves with engineering in the 
past. If we do this, we will multiply our 
effectiveness a thousand fold, and we can 
put safety in the front and in the minds 
of everyone in the industry, on the high- 
ways and in the homes. If we do not sell 
this idea, we are going to hit the inevita- 
ble ceiling that we are all aware of when 
safety records just cannot be purchased 
or improved by spending more money 
on the mechanical engineering of safety. 
We must sell safety every waking hour of 
the day, and if we talk in our sleep the 
word “safety” must punctuate every re- 
mark. 


trend cuts electric range sales 


dealers and contractors who furnish new 
homes,” told the Times that “the con- 
sistent decline in electric range factory 
shipments may be the result of the grow- 
ing trend toward gas cooking appliances. 


“Electric range shipments were off in 
both the October and the ten month pe- 
riods. For the ten months, shipments 
were 760,220 units compared with 
1,093,030 year ago down 30.4 percent.” 


Columbia utility management workshop set for May 


OLUMBIA UNIVERSITY has announced 
that the second utility management work- 
shop will be held at its Arden House campus, 
Harriman, New York. Planned for 45 top- 
level utility executives from all sections of 
the United States, the workshop will be held 
from May 18 to 23, 1953. 

The workshop will be sponsored by the uni- 
versity’s Department of Industrial Engineer- 
ing. Two major questions will be considered: 
“What individual characteristics does an ex- 
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ecutive job require,” aad “How can these 
characteristics be discovered and developed?” 
The program is planned to meet the require- 
ments of utility executives who are being 
considered for promotion; those who are al- 
ready in executive development programs, 
and those who are responsible for the opera- 
tion of executive development programs. 
The Department of Industrial Engineering 
will guide the conference, with the help of 
task force directors specially chosen for their 


skill in group leadership. Outstanding ex- 
perts will be invited to consult with the mem- 
bers on their particular areas of interest. 

In response to many requests, there will be 
facilities for studying guidance programs, in 
improving reading speed, and in study of 
personnel counselling in practice. 

For further information, contact Professor 
David B. Hertz, Columbia University, New 
York City 27. 
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Diversity of industry sore spots 


highlights section’s °53 program 


Accountants cover the waterfront 











ot only do they cover the waterfront 
but they just about cover the alphabet 

as well—accounting, billing, collections, 
depreciation, electronics, internal audit- 


. ing, purchasing and property records, re- 


lations, stores, taxation and numerous 
others. The Accounting Section has plans 
for studies of subjects in 1953 which will 
have some bearing on virtually every seg- 
ment of the gas industry. And just to say 
they have plans is a gross understatement. 
Much of the work has already reached a 
stage of substantial development. 

No representative of the Accounting 
Section would be vain enough to presume 
his end of the business is all important, 
but the last two decades of increasing 
controls and rising costs have been fur- 
ther complicated by the government's 
hold-the-line, and sometimes inflexible 
and unrealistic attitude toward rates, reg- 
ulations, and other related considerations. 
Under these conditions the financial and 
accounting people of the industry have 
found it increasingly difficult to keep 
the business of gas making, transmis- 
sion, storage and distribution financially 
healthy and profitable. 

Every operation of the gas business 
costs money and so must be accounted 
for. Hence, the breadth of interests and 
activities of the Accounting Section is 
limited only by the time available to study 
the variety of subjects crying for atten- 
tion. 

With such a broad program on the fire 
it is particularly fitting that this year’s 
leader of the Accounting Section should 
be Bernard S. Rodey, Jr. Long recognized 
by the utility industry for his diversifica- 
tion of interests and background as an ac- 
countant, engineer and lawyer, Mr. 


ISSUE OF JANUARY, 1953 





Bernard S. Rodey, Jr., chairman, Accounting 
Section; assistant secretary and manager— 
Tax Department, Consolidated Edison Co. of 
N. Y., 31 years; foreman, Porto Rican Rail- 
road Light and Transit Co. 1910; U. S. 
Navy 1913 advanced to lieutenant com- 
mander; past chairman, Executive Commit- 
tee, EEl; past president of New York City 
Control of Controllers Institute of America; 
certified public accountant, licensed profes- 
sional engineer, and attorney and counsel- 
lor-at-law; co-author, “Public Utility Ac- 
counting” 


Rodey is assistant secretary of Consoli- 
dated Edison Co. of N. Y., Inc. He will 
be assisted by Paul E. Ewers, Michigan 
Consolidated Gas Co., Detroit, vice-chair- 
man, and T. J. Shanley, of the A. G. A. 
staff, Accounting Section secretary. 


Managing Committee 


To deal directly with a number of out- 
standing matters of current interest to 
the entire section, subcommittees of the 
Managing Committee have been ap- 


pointed. 


Paul E. Ewers, vice-chairman, Accounting 
Section; commercial office manager, Michi- 
gan Consolidated Gas Co., Detroit, 27 years; 
began career 1923 with Merchants Credit 
Bureau of Detroit, past president of Detroit 
Association of Credit Men; member of 
A. G. A. for many years; chairman, Cus- 
tomer Relations Committee 1946; coordi- 
nator of the Customer Activities Group in 
1948; has prepared and presented several 
papers at A. G. A.-EEl conferences and is 
the author of numerous published articles 
on credit and customer relations subjects 


Today more than ever the subject of 
cost is uppermost in everyone’s mind, and 
so the Cost Management Programs Com- 
mittee with J. F. Rooney, of Consolidated 
Edison Co. of N. Y., Inc., as chairman, is 
attracting considerablé attention. This 
committee is reviewing the development 
of cost management techniques, includ- 
ing primarily at this time, work simplifi- 
cation, savings in clerical methods and 
procedures, responsibility accounting, 
and standard cost procedures. 

Arthur Skelton, The Peoples Gas Light 
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P.M. Crissman, coordinator, General 
Activities Group; treasurer, The Co- 
umbia Gas System, New York, 22 
rears including eight years with a 
ubsidiary, The Manufacturers Light 
k Heat Company. Did integration 
vork before SEC resulting in Colum- 
via becoming exclusively a natural 
jas utility; started career with Indi- 
ana General Service Co.; chairman 
of General A ting C ittee 
51-'52. 





William J. Foster, Jr., chairman, De- 
weciation Accounting Committee; 
rice-president, New York State Elec- 
ric and Gas Corp., Ithaca, N. Y.; 
yradvate Amherst College; started 

| vareer with Adirondack Power and 
ight Corp.; partner in firm Cheney 
and Foster, Consulting Engineers, un- 
il 1942; present duties chiefly con- 
erned with regulatory matters; mem- 
ver A. G. A. Rate Committee. 


4. Skelton, chairman, General Ac- 
‘ounting Committee; general super- 
ntendent—Accounts Division, The 
Yeoples Gas Light and Cocke Co., 26 
ears; participated in General Ac- 
‘ounting Committee projec's for seven 
rears; also is currently chairman of 
ipecial Committee on Uniform Sys- 
em of Accounts, a subcommittee of 
he Managing Committee. 


W. L. Schoonmaker, chairman, In- 
ernal Auditing Committee; Auditor 
Dperations, Public Service Electric 
ind Gas Co., Newark, 31 years; LLB 
tutgers Univers'ty; secretary New 
fork Chapter, Institute of Internal 
Auditors; charter member A. G. A. 
nternal Auditing Committee. 


|. C. Sims, chairman, Purchasing and 
itores Committee; purchasing agent, 
‘he Brooklyn Union Gas Co., Brook- 
yn, N. Y., 17 years; B.S. in M.E. 
fale University; member of National 
Association of Purchasing Agents; 
nember Purchasing and Stores Com- 
nittee (formerly the Materials & Sup- 
rlies Committee) since 1948. 


. F. Preish, chairman since 1951, 
’roperty Records Committee; prop- 
tty accounting engineer, Michigan 
consolidated Gas Co., Detro’t, 23 

rears; B.S. in M.E. University of 
| Aichigan; registered professional en- 
jtineer; member Engineering Society 
of Detroit, the American Society of 
i Aechanical Engineers, and the De- 
jroit Chapter of the Michigan So- 
i iety of Professional Engineers; past 
inember of A. G. A. Compendium 
| Committee. 























and Coke Co., Chicago, is heading the 
Special Committee on Uniform System of 
Accounts. Working with a similar Edi- 
son Electric Institute Committee it is 
studying possible revisions in the gas 
classification in a cooperative effort with 
the National Association of Railroad and 
Utilities Commissioners’ Committee on 
Statistics and Accounts. 

The Electronic Accounting Machine 
Developments Committee, chairmaned 
by J. H. W. Roper, Washington Gas 
Light Co., Washington, D. C., is continu- 
ing to investigate new horizons in the de- 
velopment of such equipment and its pos- 
sible application to industry use. Concrete 
steps in this direction were sponsored by 
the committee recently through arranging 
for one of the equipment manufacturers 
to make surveys of two utility company 
operations to determine whether or not 
their accounting routines “could be 
adapted successfully to electronic equip- 
ment. 

The Compendium Committee, under 
the leadership of H. F. Quad, Public 
Service Electric and Gas Co., Orange, 
N. J., is continuing its work of keeping 
the manual of published Accounting Sec- 
tion articles up to date. 

Releases of the Accounting Develop- 
ments Service have periodically given the 
industry valuable hints on methods be- 
ing successfully used by some companies 
and new equipment. With J. C. Messer 
of The Peoples Gas Light and Coke Co., 
Chicago, as chairman, this will continue 
to be a helpful service to the industry as 
the various section members continue to 
send sufficient material for committee re- 
view. 

A new Committee on the Application 

of Accounting Principles has been ap- 
pointed, which with similar committees 
of the Edison Electric Institute and the 
American Institute of Accountants will 
endeavor to further the creation and 
adoption of sound standards and con- 
ventions concerning accounting meth- 
ods and practices. H. C. Johnson, Con- 
solidated Natural Gas Co., N. Y., is chair- 
man. 
The backbone of the Accounting Sec- 
tion is supported by the ten standing 
committees which, as in former years, are 
divided in two groups. F. H. Crissman of 
The Columbia Gas System, N. Y., is co- 
ordinator of the General Activities Group 
and J. Gordon Ross of the Rochester Gas 
and Electric Corp. is coordinating the 
Customer Activities Group. 





General Activities 


The perennial problems of deprecia- 
tion accounting are in the hands of a 
small, but hard working and capable 
group with William J. Foster, Jr., New 
York State Electric and Gas Corp., Ith- 
aca, N. Y., as chairman. Four subcom- 
mittees have been formed to study vari- 
ous aspects of depreciation accounting. 
One of these is continuing the work on 
depreciation accrual and reserve determi- 
nations and is well along in the process 
of preparing a comprehensive manual on 
the methods of estimating utility plant 
life. Other studies now in preparation ap- 
pear to be of such current interest that the 
Depreciation Accounting Committee will 
undoubtedly play an important part in 
future section conferences. 

Arthur Skelton, The Peoples Gas Light 
and Coke Co., Chicago, doubles in brass 
as chairman of the General Accounting 
Committee, which is energetically work- 
ing through its five subcommittees cover- 
ing accounting techniques, budgeting and 
forecasting, financial reporting, methods 
and procedures, and capitalization of in- 
direct costs. The membership of this com- 
mittee is one of the largest in the section 
and with so many people concentrating 
on specific problems, many valuable de- 
velopments from their work are expected 
throughout the year. 

The Budgeting and Forecasting Group 
is preparing what sounds like an in- 
triguing discussion to be presented as a 
“Check List of Do’s and Don'ts for Suc- 
cessful Budgeting.” And more than pass- 
ing attention will be focused on the capi- 
talization of indirect costs studies of this 
committee because of the economic im- 
pact on the industry which may result 
from recent regulatory commission de- 
cisions. 

W. L. Schoonmaker, Public Service 
Electric and Gas Co., Newark, chairman 
of the Internal Auditing Committee, has 
set up an ambitious program which un- 
doubtedly will keep the members digging 
for months to come. Six audit manuals 
which this relatively new committee has 
prepared are now complete; the latest, 
concerning property records, will be dis- 
tributed soon. Another, an Insurance De- 
partment Audit Manual, is under way. 
Continued effort on that work coupled 
with the preparation for a well-balanced 
and interesting program for the next sec- 
tion conference is a challenging task. 

The Property Records Committee with 
J. F. Preish of the Michigan Consolidated 
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Gas Co., Detroit, has good reason to be- 
lieve its efforts will become even more 
significant this year than ever before, In 
the last two or three} years matty ‘compa- 
nies in the industry hay been inyplwed 
in major rate cases wherein the deprecia- 
tion angle has played: an increasingly 
prominent role. Hence, Property Records 
are continuously moving into a more im- 
portant position as each year passes. De- 
preciation accounting and its relation- 
ship to the property records will be aired 
in a joint meeting of those primarily con- 
cerned with depreciation and the plant 
accountants this spring. 

A subcommittee has been appointed 
to’ determine the merits of presentation 
of property reports to management. They 
will also determine the type, contents and 
associated statistics of the physical prop- 
erty which may be included in order to 
support the utility plant investment. 

Because the industry has so rapidly ex- 
panded its inside plant facilities in the 
past five or six years while little has been 
done to streamline the recording of this 
type of facility it is felt that recom- 
mended methods and procedures for im- 
proving this phase of the plant account- 
ants’ work will be a timely project to be 
ready for early presentation. 

The Taxation Accounting Committee, 
the watch dog of the industry on matters 
of regulation and court decisions having 
tax implications, has recently made cer- 
tain recommendations for improving the 
internal revenue laws and regulations as 
they pertain to the utility industry. R. M. 
Campbell, Consolidated Natural Gas Co., 
N. Y., chairman, and J. W. Balet, Con- 
solidated Edison Co. of N. Y., vice- 
chairman, have outlined a dozen topics 
which need discussion, such as the ac- 
counting and tax treatment of the write- 
up and retirement of- manufactured gas 
plants in connection with the introduc- 
tion of natural gas. 

John Sims, of The Brooklyn Union 
Gas Co., chairman, and P. H. Butler, Jr., 
Washington Gas Light Co., Washington, 
D. C., vice-chairman, of the Purchases 
and Stores Committee have an agenda 
packed full of subjects with industry in- 
terest. The early development work of 
this committee will be beaconed toward 
their annual conference, April 13-15, at 
Milwaukee, Wisconsin. There the pro- 
gram, will emphasize standard packag- 
ing, unusual applications of material han- 
dling equipment, material standardiza- 
tion within a company, and a Purchas- 
ing Department operating manual. Of 
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great interest to all concerned should be 
the roundtable discussion of Purchasing, 
Stores, and Accounting problems. A cor- 
dial invitation by the A. O. Smith Corp. 
has been given to those attending the con- 
ference to visit their pipe mill. 


Customer Activities 

Perhaps the largest committee in the 
Customer Activities Group is that chair- 
maned by W. M. Penfield of the Public 
Service Electric and Gas Co., Newark. 
Under his leadership, the Customer Ac- 
counting Committee has seven projects 
in various stages of development. 

The Directory of Accounting Methods 
and Equipment was so well received 
when released three years ago, that it is 
about to be brought up to date. An allied 
activity is concerning itself entirely with 
filing equipment and methods. This proj- 
ect should make possible the distribution 
of much information of value when it 
is completed this spring. 

The subcommittee on improving meter 
reading efficiency has fourteen projects 
under advisement for its future consider- 
ation and is no doubt receiving increased 
attention now because of the continual 
upward trend in operating costs. A tre- 
mendous increase in customers since 
1946 has resulted in a serious problem to 
many companies in re-routing, and a 
study of methods in effect is being sum- 
marized for early presentation. 

Other topics which have created con- 
siderable interest also are Controls and 
Balancing, Customer Accounting Meth- 
ods and Equipment, and Measures of 
Performance. 

The Accounting Employee Relations 
Committee, with J. E. Glines, Michigan 
Consolidated Gas Co., Detroit, as chair- 
man, and H. E. Steiner, Niagara Mohawk 
Power Corp., Syracuse, vice-chairman, 
has outlined a long range project of im- 
portance not alone to accounting people, 
but generally to the entire industry. The 
importance of the project is in recogniz- 
ing the part the supervisor plays in em- 
ployee relations—that now more than 
ever he is the key man in the management 
organization. This long range project is 
entitled ““To Better Accounting Employee 
Relations Through Improvement in the 
Selection, Orientation, Training, and De- 
velopment of Supervisors” and obviously 
will cover a broad field. One phase will 
be ready for presentation in the spring 
dealing with a common sense scientific 
approach to selecting supervisors. 

Customer Collections Committee 
































































R. M, Campbell, three term ¢ 
man, Taxati 

tee; system tax manoger, ; 
dated Natural Gas Co., N. Y.; 
in Petroleum Engineering at Uni 
sity of Pittsburgh; started career 
Carter Oil Co., transferred to 
Natural Gas Co., to Standard ¢ 
(N. J.), charter member Taxation 
counting Committee, former 
Depreciation Committee. 





J. G. Ross, coordinator, Customer 
tivities Group; manager of Custe 
Service and Relations, Rochester G 
and Electric Corp., Rochester, N. 
32 years; past president, ; 
Retail Cred t Associat‘on; first ut 
men ever elected director of the 
tional Retail Credit Association; pe 
president, National Retail Credit 
socia' ion; active in both A. G. 
and E.E.!. committees for many 


W. M. Penfield, chairman, Custe 
Accounting Committee; commerci 
manager, Publ'c Service Electric o 
Gas Co., Newark, 29 years; Un 
sity of Pennsylvania, Wharton 
vice-chairman, The American 
Cross; chairman of Community 
ices in Newark; member Rotary C 
and Chamber of Commerce; 
chairman of project committee on 
proving Meter Reading Efficiency. 


L. J. Ravh, chairman since 1951, C 
tomer Collections Committee; assii 
ant manager, Customers’ Accou 
Department, Consol’dated Gas 
tric Light and Power Co. of Ba 
more; certified public accountant 
Maryland since 1933; present di 
embrace bill’ng, customer accou 
ing, meter reading, credit, col 
and customer contacts; active me 
years on various Customer 
committees. 


J. R. Maher, chairman, Customer R 
lations Committee; Supervisor 
ployee Training and Customer 
tions; The Connecticut Light 
Power Co., Hartford; graduate 
Cross College; started in LP-gas 
dustry with Pyrofax in service, 
and customer relations; Army 
Force in World War II; counselle 
Waterbury Veterans Re-empleo 
Commission; active member of 
tomer Relations Committee for 
eral years. 


J. E. Glines, chairman, Accou 
Employees Relations Committee; 
perintendent of Training and 
ods, Michigan Consol'dated Gas 
Detroit, 15 years; University of Mic! 
igan; program director Michiga 
Training Council and member 
ican Society of Training Directe 
twice chairman Office Safety, 
gan Safety Conference; 
“Employee Training Problems—We 
time and After” at 1944 Spring 
ference. 
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Chairman, L. J. Rauh, Consolidated Gas, 
Electric and Power Co. of Baltimore, has 
appointed six groups to study various 
phases of current collection problems. 
The popular Credit Picture subcommit- 
tee with the parallel Edison Electric In- 
stitute group will continue to publish its 
semi-annual story of credit and related 
industry conditions in the American Gas 
Association MONTHLY and the Edison 
Electric Institute Bulletin. 

What should be an interesting and 
profitable study is one concerning effec- 
tive off-system collection methods, and 
another challenging thought is presented 
in the topic ‘Should Collectors Be Added 
to Reduce Uncollectibles?”’ Other sub- 
jects for study and discussion include 
‘Authorized versus Unauthorized Collec- 
tion Agencies” and “Educating Custom- 
ers to Pay Bills on Time.” 

J. R. Maher of The Connecticut Light 
& Power Co., Hartford, is chairman of 





J. H. W. Roper 
Electronic 
Management Accounting 
Programs Machine 
Developments 


the Customer Relations Committee. After 
several years of hard work, this com- 
mittee’s long term project is taking shape. 
The development of a Customer Rela- 
tions Training Course by manual and 
film has reached the stage where a com- 
mercial film producer has been engaged 
to prepare the initial outlines and script 
for the individual training units and 
films in accordance with the program 
developed by this committee. Certainly 
this is one of the most progressive steps 
ever taken jointly by the Accounting 
groups of the American Gas Association 
and Edison Electric Institute and when 
available to the industry should mark an 
era of improved relations with customers 
through better trained employees. 

Other projects of this committee also 
reflect a progressive look. Among them 
are such fascinating and timely subjects 
as Evaluating Customer Attitudes, the 
Techniques of Handling High Bill Com- 





H. F. Quad H. C. Johnson 
Compendium Application of 
Accounting 
Principles 


plaints, How Do Customer Contact Em- 
ployees Talk to Customers About Rate 
Increases, and Handling Seasonal Peaks. 


National Conference 


Many of the subjects and _ studies 
woven into the Accounting Section’s 
plans for accomplishment in 1953 as 
outlined above will find a spot in the 
prograiaming of the National Confer- 
ence of Gas and Electric Utility Account- 
ants at Chicago, April 20-22, 1953. A 
number will be made available from 
month to month through this publication. 
Still others may be presented at the 
American Gas Association’s Annual Con- 
vention next October and some will re- 
quire continued study into the years 
ahead. But no matter when they are ready 
for industry consumption one thing is 
certain, of necessity they do in fact cover 
the waterfront. 





Utility revenues and sales gain for third quarter 


OTAL REVENUES of gas utilities from 

sales of gas to ultimate consumers (not 
including sales to other utilities for resale) 
for the third quarter of 1952 were $399 mil- 
lion, a gain of 6.3 percent over revenues of 
$376 million in the comparable quarter of 
1951. For the 12 months ended September 30, 
1952, revenues from sales to consumers to- 
taled $2,352 million, a rise of 10.1 percent 
over $2,136 million in the previous 12-month 
period. Industrial gas revenues rose 12.1 per- 
cent during the 12-month period, while resi- 
dential revenues gained 8.8 percent. 

The total revenues of gas utility and pipe- 
line companies, including revenues from sales 
for resale, during the 12 months ended Sep- 
tember 30, 1952, amounted to $3,310 mil- 
lion. After deduction of operating expenses, 
taxes, depreciation, retirement and amortiza- 
tion, net operating revenues were $450 mil- 
lion. Net income for the period was $330 
million, while total taxes paid by the industry 
amounted to $480 million. These data have 
been gathered from gas utility and pipeline 
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companies accounting for 79 percent of the 
industry’s revenues. (This is a new A. G. A. 
service and comparable figures for a year ago 
are not available.) 

Sales of gas in the third quarter of 1952 
amounted to 10,116 million therms, an in- 
crease of 7.1 percent over 9,444 million 
therms sold in the like quarter of 1951. For 
the 12 months ended September 30, 1952, 
sales of gas aggregated 50,606 million therms, 
an advance of 8.3 percent over 46,737 mil- 
lion therms in the comparable 1950-51 period. 

On September 30, 1952, a total of 25.6 
million customers of all classes were receiving 
utility gas, an increase of about 4.5 percent 
over 24.5 million customers served a year 
earlier. Of this total, there were 23.7 million 
residential customers on September 30, 1952, 
a gain of 4.2 percent or 950,000 domestic cus- 
tomers in the 12-month period. 

Revenues from the sale of natural gas to 
ultimate customers during the third quarter 
of 1952 were $316 million, an increase of 
16.1 percent over $272 million a year earlier. 


of 1952 


For the 12 months ended September 30, 1952, 
natural gas revenues were $1,854 million, or 
17.0 percent above revenues of $1,585 million 
in the previous twelve month period. 

Sales of natural gas in the third quarter 
of 1952 were 9,576 million therms, up 8.4 
percent over 8,836 million therms sold in 
the like 1951 quarter. For the 12 months 
ended September 30, 1952, natural gas sales 
totaled 47,269 million therms, a gain of 9.1 
percent over sales of 43,315 million therms 
in the previous twelve months. 

Customers served with natural gas on Sep- 
tember 30, 1952 aggregated 18.9 million, and 
represented 73.8 percent of total gas industry 
customers. A year earlier there were 16.1 
million natural gas customers, representing 
65.5 percent of total customers of the industry. 

Sales of manufactured and mixed gas de- 
clined 11.1 percent during the third quarter 
of 1952, while revenues in this classification 
were down 19.3 percent. These declines are 
attributed to conversions from manufactured 
and mixed gas to natural gas distribution in 
several areas. 
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newest appliances for country’s fourth largest retail activity 


Gas popular 


at hotel show 





Combined Commercial Cooking Exhibit highlights 








H*! Show Week, in New York, No- 
vember 10-14, has a much greater 
significance than is realized by the aver- 
age man-in-the-street. Catering not only 
to the hotel business in general, a large 
segment of the National Hotel Exposi- 
tion is devoted to the public feeding as- 
pects of both hotels and restaurants. The 
restaurant, or public feeding business— 
fourth largest retail activity in the coun- 
try—aggregates some 13 billion dollars 
yearly. With nearly 70 million meals be- 
ing served outside of the home annually, 
there is a vast potential market for equip- 
ment and for the variety of commodities 
to meet the demands of the eating-out 
public. 

Doubling of the public feeding busi- 
ness during the next ten years, is pre- 
dicted by J. Fred Vollmer, president of 
the National Restaurant Association. 
Contributing to this increase in business 
is the changing work pattern, where en- 
tire families are employed thus making 
for lessened time for home preparation 
of meals and more eating out. Eating out 
has become a necessity rather than the 
festive occasion it used to be. Added to 
this demand is that created by the mil- 
lions of transients on the move for busi- 
ness and pleasure. 

Sharing more than equally with other 
hotel and restaurant supplies exhibited at 
the Hotel Show were the cooking appli- 
ances grouped together in the Combined 
Commercial Cooking Exhibit sponsored 
by the Industrial and Commercial Gas 
Section, American Gas Association. Fol- 
lowing an established custom, the gas 
area occupied a predominant spot of 
nearly four-thousand square feet on the 
main floor of Grand Central Palace, the 
exhibit hall. Products of fourteen lead- 
ing manufacturers of heavy duty gas 
cooking equipment and auxiliary kitchen 
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The simple effectiveness of the entrance to the Combined Commercial Cooking Exhibit, sponsored 
by the A. G. A. Industrial and Commercial Gas Section, proved to be an excellent attention getter 
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Among the new specialty appliances displayed Paul Inskeep of Detroit-Michigan Stove Co. 

in the Combined Commercial Cooking Exhibit points out features of that manufacturer's 

was G. S. Blodgett Company’s new pizza oven new grey finish restaurant type gas range 
27 
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A new deck oven in the new grey finish was displayed by Vulcan Hart Mfg. Co. 
in the Combined Commercial Cook'ng Exhibit. Other pieces of equipment were 
shown in grey and in black, as well as the heavy duty line in stainless steel 


equipment, grouped together under the 
Blue Flame banner, were seen by nearly 
all of the well over one hundred thou- 
sand visitors to the Hotel Show. Each of 
the cooperating exhibitors showed their 
latest equipment in such a variety that the 
demands of every type of kitchen could 
be met, from the smallest roadside stand 
to the largest hotel serving thousands of 
meals per day in their regular dining 
rooms and banquet halls. An example of 
the wide range of available equipment 
can be gained from a description of ap- 
pliances displayed by the exhibitors in 
the gas area. 

Anetsberger Brothers, Inc., North- 
brook, IIl., showed counter appliances, 
broilers and griddles, together with their 
line of counter and floor model deep fat 
fryers. In the extreme specialty field was 
a new oven just brought out by The G. S. 
Blodgett Co., Inc., Burlington, Vermont. 
This was a single deck supet-speed pizza 
oven in 430 stainless steel. This item was 
designed to meet the increasing demand 
for a piece of equipment which would 
provide the unusually high temperature 
needed to bake these Italian pies to the 
point of perfection demanded by cus- 
tomers. The Cleveland (Ohio) Range 
Co., had self-contained gas-fired steam 
vegetable cookers on display. Models for 
both large volumes and individual orders 
were shown. 

Also in the specialty field were the dry 
heat food warmers and counter serving 
units of the Duke Manufacturing Co., 
St. Louis. These gas-fired food warmers 
have full automatic control so that each 
type of food may be kept warm at the 
proper temperature and yet not tend to 
become further cooked while being held 
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at serving heat. Gas Consumers Service, 
New York, one of the exhibitors in the 
gas space, specializes in contract mainte- 
nance of installed gas cooking equip- 
ment. Periodic inspections are made to- 
gether with minor adjustments and any 
required replacement is made from their 
large stock of parts. This national or- 
ganization serves the volume feeding in- 
dustry with a necessary service to keep 
expensive equipment in good working 
order. 

Steam jacketed kettles have their place 
in the kitchens of establishments serving 
a varied menu. Even a small kitchen will 
have use for one with a built-in gas unit 
to generate the steam. Such a line of 
kettles was displayed by the Groen Man- 
ufacturing Co., Chicago. Another piece 
of auxiliary equipment is the dishwasher. 
Kewanee (lIll.) Industrial Washer 
Corp., had on display a small model for 
a medium sized kitchen or for back of a 
counter or bar. This unit had a self-con- 
tained gas burner for proper water tem- 
perature. 

J. C. Pitman & Sons, Inc., Concord, 
New Hampshire, showed their large line 
of gas deep fat fryers which are growing 
ever more popular as more and more 
fried foods appear on menus all over the 
country. No piece of cooking equipment 
is any better than the controls for tem- 
perature. In this day of specialization 
and to help kitchen efficiency it is neces- 
sary to control cooking heat accurately, 
both for the sake of a better product and 
for economy as well. The Robertshaw- 
Fulton Controls Co., Youngwood, Pa., 
displayed dozens of types of controls to 
meet every cooking condition. 

Savory Equipment, Inc., Newark, 





Frank Fore, left, Magic Chef, Inc., calls attention to the rugged 
qualities of his company’s restaurant-type range which was shown 
for the first time in the new grey finish at the Hotel Show 


N. J., manufacturers of the continuous 
conveyor type gas toaster fills a need for 
every restaurant kitchen and counter. 
Without proper equipment it would be 
almost impossible to meet the demand 
for toast. Another important item of aux- 
iliary equipment is the hot water heater. 
A. O. Smith Corp., Milwaukee, had on 
display a cut-away model showing the 
necessary connections for two tempera- 
ture water from one heater. Water at 
140° for washing and 180° for steriliz- 
ing can be had from one of their heaters 
using gas fuel. 

The three major manufacturers of 
ranges, broilers, fryers and ovens, have 
brought out a limited number of models 
in a new grey finish. This new finish pre- 
sents a pleasing appearance and from a 
distance resembles stainless steel at a 
much lower cost. Detroit-Michigan Stove 
Co., Detroit, Magic Chef, Inc., St. Louis, 
and Vulcan-Hart Mfg. Co., New York 
had restaurant type ranges on display in 
this new grey finish. The first two of 
these companies also showed their regu- 
lar lines of black finished ranges, broilers 
and fryers. Vulcan-Hart displayed both 
its heavy-duty line in stainless steel, and 
its newly designed deck oven in grey fin- 
ish. In addition this manufacturer 
showed the newly acquired line of gas- 
fired steam jacketed kettles. 

Veteran exhibitors in the gas area 
agreed that an enthusiastic air predomi- 
nated at the show and that the trades 
people were bent on doing business. At 
the week’s end closing time it was the 
collective opinion of the exhibitors in 
the A. G. A. Combined Commercial 
Cooking Exhibit that this was the most 
successful show of all time. 
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Volume feeding offers growing gas sales potential 


here is a rising need for better, more 

efficient food preparation equipment 
in the volume cooking field, said J. Fred 
Vollmer, vice-president, The Stauffer 
Corp., and president, National Restau- 
rant Association. He made this statement 
while speaking before the fifth annual 
A. G. A. Commercial Gas Breakfast, 
Hotel Roosevelt, New York, November 
13. The breakfast was attended by nearly 
one-hundred gas men, commercial cook- 
ing equipment manufacturers and repre- 
sentatives of publications in the volume 
food service field. 

In addressing the group at this break- 
fast held each year during Hotel Show 
Week, he cited the growth of the public 
feeding business to the point where it is 
now the fourth largest industry of the 
country aggregating some 13 billion dol- 
lars annually. It is larger than the new 
and used car business, it is larger than 
steel and has one-sixth of all employees 
in retail trade. There is now one restau- 
rant for every 700 of population, and it 
is estimated that the restaurant business 
will reach the astounding annual total of 
from 21 to 26 billion dollars in the next 
ten years. 

To meet this increase in business, res- 
taurants will not only have to expand 
their facilities but step up their efficiency 
in these days of rising labor and food 
costs. One way to meet this problem, Mr. 
Vollmer said, is by means of further im- 
provement in equipment. His company’s 
experiments in developing an even tem- 
perature over the entire deck of a deck 
oven resulted in building one themselves 
to meet their particular requirements. He 
said that his company does not want to 
be in the equipment business nor, he be- 
lieves, does any other restaurant organ- 
ization. He believes there is a market for 
superior cooking equipment and that it 
is up to the gas equipment manufac- 
turers to supply that need. 

Continuing, Mr. Vollmer stated his 
company’s requirements in thermostats 
and a deep fat fryer with a timer. 

Speaking to the representatives of the 
gas industry, he stated that the gas com- 
panies should act as advisers to the restau- 
rant industry bringing to their attention 
the latest practices and methods. It was 
also brought out that gas companies 
should train restaurant employees in the 
use and care of gas cooking equipment. 

Another phase in which both gas com- 
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panies and manufacturers can be of serv- 
ice is to see that schools are equipped with 
the most modern gas appliances so that 
the students going out into business will 
know what gas equipment is necessary 
to do the cooking job they trained for. 
He concluded with the thought that 
the potential increase in the restaurant 
business will be due in the main to the 
changing work pattern of the American 
labor force which makes for increased 
eating out. Restaurants, cafeterias and in- 
dustrial feeding units will assume an 


























ever-increasing importance in the lives of 
all of us in the years to come. 

An added feature of the breakfast was 
the presentation by Sam Anoff, chairman, 
Food Service Equipment Industry, Inc. 
to the Industrial and Commercial Gas 
Section, American Gas Association, of an 
“Award of Merit.” This was given “in 
recognition of its leadership in promot- 
ing good relations between the public 
utility companies and the Association and 
for its continued support in improving 
industry standards and practices.” 


Head table guests at the A. G. A. Commercial Gas Breakfast during the Hotel Show were, I. to 
r.: Ralph G. Peterson, National Restaurant Assn.; Bryce C. Robey, president, and Sam Anoff, di- 
rector, Food Service Equipment Industry, Inc.; J. Fred Vollmer, president, National Restaurant 
Assn.; Terry Hart, chairman, Industrial and Commercial Gas Section, and H. Carl Wolf, manag- 
ing director, A. G. A.; H. Leigh Whitelaw, managing director, GAMA; Kurt Seelbach, presi- 
dent, National Assn. Food Eqpt. Manufacturers; and J. S. Fassett, American Hotel Association 





Sam Anoff, director, Food Service Equipment 
Industry, Inc., presents to Terry Hart, chair- 
man, Industrial and Commercial Gas Sec- 
tion, a certificate of an “Award of Merit’ 


























H. B. Meek, left, director, Cornell University 
Hotel School, and Arthur W. Dana, right, 
restaurant consultant, heard J. Fred Vollmer, 
center, speak at the Commercial Gas Breakfast 
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OPERATING SECTION 


CHANNING W. WILSON, CHAIRMAN « FREDERICK J. PFLUKE, VICE-CHAIRMAN 









Operating 
programs 
Streamlined 


he A. G. A. Operating Section laid its 

plans for the- 1952-1953 Association 
year at organization meetings held at the 
Hotel New Yorker, November 17th 
through the 20th, 1952. Over 300 indi- 
vidual members met during this four day 
period in a total of forty-eight committee 
meetings. 

High on the list of projects for the 
coming year are the plans for the two 
spring conferences. The Distribution, 
Motor Vehicles and Corrosion Confer- 
ence and the Production and Chemical 
Conference—maijor activities of the Op- 
erating Section for many years have stead- 
ily increased in attendance, importance, 
and interest on the part of all those pres- 
ent. Plans and programs for these con- 
ferences were largely completed. 

The programs are the work of more 
than merely the members of the program 
committees. Many of the agenda topics 
are the result of suggestions and delib- 
eration by the various subcommittees 
which have been presented to the main 
committees of the section, combined 
with other suggestions made by these 
main committees and in turn presented to 
the program committees. In a very true 
sense the program of each of these con- 
ferences represents the work of several 
hundred individuals from all branches 
of the industry, all parts of the country. 

The program committees will meet 
early in 1953 and soon after their meet- 
ing advance programs will be sent to all 
individual members of the Operating Sec- 
tion. The program committees for the two 
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During the organization meetings, the Managing Committee of the Operating Section welded 
into an integrated program the activities of the various section committees and guided the 
laying of plans for the year. Section Chairman Channing W. Wilson, sitting center, presided 


Plans for the Distribution, Motor Vehicles and Corrosion Conference were laid at meetings of 
the pertinent committees, led by chairmen R. O. Babcock, siiting left, Motor Vehicles and J. M. 
McCaleb, sitting, fourth from left, Distribution. W. J. Schreiner, Corrosion, was called away 


conferences would welcome any sugges- 
tions for papers or discussion topics for 
these conferences. Such suggestions 
should be sent to the secretary of the sec- 
tion at A. G. A. Headquarters. 

One of the major concerns of the Op- 
erating Section is safety both for cus- 
tomers and employees. It is hoped that 
during 1953 the “Proposed Specifications 
for the Design and Construction of a Gas 
Distribution System’ and the “Proposed 
Specifications for the Operation and 
Maintenance of a Gas Distribution Sys- 
tem,” will both be completed and issued 
for the industry's benefit. The spring 
conferences will devote much of their 
time to employee and customer safety. 

For a number of years the association 
through its PAR Plan has been carrying 
on an extensive program of research. 


There have been indications, however, 
that the findings of this research have not 
been adequately reported, primarily due 
to a lack of communication between re- 
search committees and operating commit- 
tees. A new and far reaching proposal of 
liaison membership between research 
committees and Operating Section com- 
mittees met with enthusiastic reception at 
the meeting in November. It is designed 
to make sure that the various Operating 
Section committees are kept fully in- 
formed of pertinent research work. 
The chairman of the Operating Sec- 
tion will be an ex-officio member of the 
Gas Production Research Committee. 
The chairmen of the five main commit- 
tees of the Operating Section—Chemical, 
Corrosion, Distribution, Gas Production 
and Motor Vehicles—will be ex-officio 
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The agenda of the Production and Chemical Conference, May 25-27, 1953 
was formulated at meetings of the two committees, led by their chair- 
men, W. E. Churchill, Chemical, and W. H. Isaacs, Production, sitting, center 


The Special Committee on Safety, under Chairman H. Bruce Andersen, sitting, 
third from left, completed its work on the second draft of “Proposed 
Specifications for the Design and Construction of a Gas Distribution System” 


members of the Research Technical Ad- 
visory Committee. Where there is mu- 
tual interest, a liaison member will be 
named to project subcommittees. The 
liaison member will report back to his 
own Operating Section committee. A 
channel of communication will exist at 
each level. 

The revised Technical Advisory Com- 
mittee, assigned the duty of research pro- 
gram review, will submit new research 
projects or recommendations regarding 
current projects. 

One of the foremost topics of discus- 
sion was the inter-relationship of various 
association activities, with particular ref- 
erence to the technical work formally car- 
ried on by the Natural Gas Department. 
The Executive Committee of the section 
was assigned by the chairman, Dr. Chan- 
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ning Wilson, to review this situation and 
make definite recommendations for ways 
in which the Operating Section could be 
helpful in assisting the former members 
of the Natural Gas Department.to discuss 
and solve their technical problems. On 
numerous occasions throughout the four 
days the members of the various commit- 
tees expressed their interest in natural gas 
problems, and their sentiments that the 
Operating Section had a true welcome for 
the natural gas men. 

Shortly before the last A. G. A. con- 
vention, the Natural Gas Department in- 
itiated plans for a Transmission and Stor- 
age Conference in Chicago, April 30- 
May 1, 1953. The Program Committee 
for this conference is made up of men 
who were members of the former Nat- 


G. R. King, sitting, second from left, chairman of the Purging Com- 
mittee, was able to announce the completion of the manuscript of the 
purging handbook, which has been in preparation for several years 


At an impromptu meeting some members of the Special Advisory 
Committee for Revision of Gas Engineers’ Handbook, and guests, dis- 
cussed the work. Chairman F. E. Vandaveer, sitting center, presided 


ural Gas Department, with the addition 
of the chairman and vice-chairman of the 


Operating Section as ex-officio members 
and the secretary of the Operating Sec- 
tion as secretary. 

The Operating Section announces that 
the Distribution, Motor Vehicles and 
Corrosion Conference will be held April 
13-16, 1953, at the Hotel Sherman, Chi- 
cago, and that the Production and Chemi- 
cal Conference is scheduled for May 25- 
27, 1953, at the Hotel New Yorker, New 
York. The 1954 Distribution, Motor Ve- 
hicles and Corrosion Conference, is 
planned for April 20-23, 1954, Mount 
Royal Hotel, Montreal, Canada, while 
the Production and Chemical Confer- 
ence, May 24-26, 1954 will be held in 
New York City or Pittsburgh. 





RESIDENTIAL GAS SECTION 
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A BEFORE 


A.G.A. ad series | 
to push sales 
Of gas dryers | 


AFTER YW 


The drudgery of hanging out clothes is contrasted with the convenience of using a gas clothes dryer, in one of A. G. A. national consumer magazine ads 


aby your 

a PAR activity B A Pda 
your family... 

yourself . . . with an automatic gas clothes 
dryer,” invites American Gas Associa- 
tion in a February-March national adver- 
tising campaign. Smart appliance sales- 
men know they can baby their bankbooks, 
too, for the automatic gas clothes dryer 
means profit to dealers and utilities alike. 
The gas dryer is cheaper to install, 
cheaper to operate and faster drying. It 
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is the one appliance on the market that 
moves without price cuts, and without 
trade-ins. However, in spite of these ad- 
vantages, electric dryers out-sold gas dur- 
ing the first nine months of 1952 be- 
cause: 1) there are approximately thir- 
teen manufacturers of electric dryers 
against six for gas; 2) most dryers are 
sold through dealers, who think mainly 
in terms of electric equipment. 

During 1953, however, there will be 
29 gas dryers on the market, which 


should take care of the first factor. The 
actual selling of the gas dryer depends on 
A. G. A., the individual appliance: deal- 
ers and utilities, to enlarge the market 
by local and national advertising and 
sales promotion. 

And this year’s A. G. A. clothes dryer 
campaign is aimed to do just that. Dryer 
ads in national magazines such as Better 
Homes & Gardens, Today's Woman, 
Parents’, Good Housekeeping and Mc- 
Call's have been scheduled to attract 
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buyer attention. Complementing this ad- 
vertising campaign, the A. G. A. Pro- 
motion Bureau has planned a 22-piece, 
six-point dryer display kit for utility and 
dealer use. For $6.80, a utility can get a 
full-color, die-cut, easeled, 63-inch floor 
display featuring a beautiful girl, a dryer- 
dried towel and the utility's name; an 
action mobile display unit; jumbo price 
tags; pennants ; banners; and a literature 


box containing copies of “You'll Be In 
Clover 10 Times Over With a New Au- 
tomatic Gas Clothes Dryer.” 

In addition to all these sales-helpers, 
A. G. A. is offering sets of Cannon bath 
towels, hand towels and face cloths at 
cost, through the manufacturer. The 
towels can be used in many ways: as 
contest prizes, as premium offers, as 
“living proof” that dryer-dried linens 


are fluffier and fresher than line-dried. 
The 1953 automatic gas clothes dryer 
campaign is new, colorful and hard-hit- 
ting. Every utility and dealer will benefit 
from the national advertising. Every util- 
ity and dealer can join in with local pro- 
motion, to insure really big profits. Plan 
now to set a new sales record in 1953— 
with the automatic gas appliance that is 
“Fresher Than All Outdoors!” 


Record number of utilities join hot water heater drive 


i. uring Feb- 
a PAR activity D . e ry, 
March and 





April, the gas industry will be up to its 
ears in hot water—and will enjoy every 
minute of it. The American Gas Associa- 
tion’s three-month automatic gas water 
heater campaign promises to be a great 
success, with more participation than 
ever before. For instance, almost 3,000 
window displays by appliance dealers, 
utilities and other retail outlets have been 
scheduled and sparkling gas water heat- 
ers will be spotlighted on many more 
sales floors, bringing the gas story to 
every appliance consumer in America. 
Tying together the entire nationwide 
promotion is a PAR-sponsored cam- 
paign, including powerful advertising in 
national magazines such as The Saturday 
Evening Post, The American Home and 
Better Homes & Gardens. Decorative 
materials for individual stores will be 
offered by A. G. A., in a coordinated 23- 
piece kit, which can be ordered for 
$2.80. The kit contains a huge, brilliant 
banner for the store’s show window; six 
giant sized price tags to display promi- 
nently the costs of six different heaters. 
Important features in the kit are stickers 
telling how much hot water can be de- 
livered by each heater in one hour; how 
the thermostat works; how much hot 
water the average family needs. These 


stickers are backed with “Kleenstik,” an 
adhesive which can be placed directly 
on the tank without wetting, and which 
will not harm the porcelain enamel. 

But that’s not all! A. G. A. is also 
offering 354” by 1154” decals, for use 
in windows, company trucks and cars; 
handy slide rule selectors for water 
heater salesmen; balloons for children; 
jumbo “teaser” cards; and a 28-page 
booklet, Hot Water Magic which con- 
tains practical information on the use of 
hot water in the home. 

The Association’s “Big 10” series of 
consumer booklets are also aimed to help 
the gas water heater sales promotion. 
Most important in this campaign are An- 
swers to 10 Biggest Questions on Water 
Heating, Ten Pointers on Modern Laun- 
dry Planning, and Ten Questions to Ask 
Before You Buy or Build a New Home. 
And, to give sales training help to plumb- 
ers and dealers, A. G. A. has condensed 
the best sales training information avail- 
able in the gas water heater field into a 
36-page booklet, Automatic Gas Water 
Heater Salesmaker. 

For the companies and dealers which 
feel that contests are necessary to build 
consumer enthusiasm, A. G. A. has 
planned an essay contest, a listing contest 
and an estimating contest. All of these 
contests are excellent ways to build pros- 


pect lists for future sales campaigns. 

Then, as a sales aid for all who are 
interested in selling hot water service— 
plumbers, dealers, retailers, utilities— 
GAMA’s Water Heater Division has 
sponsored the production of a sound- 
slide film, The Golden Stream. This 35 
mm. Kodakchrome color movie is suit- 
able for large group showings, and for 
general sales training courses. 

To back up all this promotional and 
educational material, local advertising is 
necessary: advertising that reaches the 
newspaper-reading consumer day after 
day. A. G. A. has an answer for that 
problem, too. Expertly planned and 
written national magazine ads can be 
duplicated in local newspapers, giving 
added impact to the national campaign, 
in every city throughout the country, at a 
tiny fraction of the original cost. 

But to find out more about the 
A. G. A. automatic gas water heater cam- 
paign, everyone should have the com- 
plete campaign portfolio at his fingertips. 
There are so many variations possible in 
this kit, that every resourceful salesman 
will find scores of ‘bright ideas.” 

According to press-time reports from 
the A. G. A. Promotion Bureau, a rec- 
cord-breaking number of gas utilities 
have already joined the campaign. Dur- 
the drive, 2700 window displays will be 
installed by utilities. 


Clinic and exhibit promote gas at Home Builders show 


Re ighteen 
a PAR activity pti 


home builders, 
architects, manufacturers and dealers are 
invited to attend the brand new Gas In- 
dustry Clinic, when it makes its debut this 
year at the National Association of Home 
Builders Convention and Exposition, 
January 18-22 in Chicago. The clinic will 
be held on January 20, at 10:00 a.m.; 
2:00 p.m. and 5:00 p.m. 
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The brain-child of American Gas As- 
sociation’s Residential Gas Section and 
New Freedom Gas Kitchen Bureau, the 
clinic will feature talks by outstanding 
gas industry leaders. Slated for thorough 
discussion are fine points of kitchen and 
laundry planning; gas utilization; vent- 
ing, house heating and air conditioning ; 
and other subjects of importance to man- 
ufacturers, dealers and utilities alike. 

Speakers at the clinic will be F. X. 


Mettenet, vice-president and Harry Swen- 
son, director of display and home plan- 
ning, The Peoples Gas Light & Coke Co., 
Chicago; C. George Segeler, utilization 
engineer, American Gas Association ; and 
John L. Hall, supervisor of residential 
gas sales, Southern California Gas Co., 
Los Angeles. 

A question and answer period will fol- 
low, during which everyone present will 
be invited to participate. A sparkling 
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kitchen and laundry stage setting has 
been planned for the clinic by Mutschler 
Bros. Co., Nappanee, Indiana, cabinet 
makers. 

But that isn’t all! The gas industry 
will score again when home builders get 
a look at the A. G. A.-GAMA unified ex- 
hibits in the Conrad Hilton Hotel’s Nor- 
mandie Lounge. Four sleek, modern New 
Freedom Gas Kitchens and laundries will 
be shown, plus three individual exhibits 
by gas range manufacturers. The manu- 
facturers exhibiting in this special in- 


dustry display are: Cribben and Sexton 
Co., booth 218; Chambers Corp., booth 
226; Magic Chef, Inc., booth 230; 
Kitchen Maid Corp., 223, 224 and 225; 
Mutschler Bros. Co., 227, 228; Lyon 
Metal Products Co., Inc., 219, 220, 221, 
222; Toledo Desk & Fixture Corp., 215, 
216, 217. American Gas Association will 
display in booth 229. 

Other manufacturers, who will display 
gas equipment in other parts of the Con- 
rad Hilton during the Home Builders 
Show are: Mullins Manufacturing Co.; 





Bendix Home Appliances; Servel, Inc. ; 
Rheem Manufacturing Co.; Western 
Stove Company. Also, Crane Co.; Holly 
Manufacturing Co.; Mullins Manufac- 
turing Corp.; Majestic Manufacturing 
Co.; Royal Heaters, Inc.; Stewart War- 
ner Corp. ; Bryant Heater Div., Affiliated 
Gas Equipment, Inc.; Coleman Co.; 
Conco Engineering Products, Inc. ; Mor- 
rison Steel Products, Inc.; L. J. Muller 
Furnace Co.; American Radiator & 
Standard Sanitary Corp.; and Harrison 
Sheet Steel Company. 


Arkansas utility’s program makes students gas conscious 


rom high school through university, 

the homemakers of tomorrow (the 
school children of today) in North and 
West Arkansas are becoming ‘gas con- 
scious.” This is due to the efforts of Ar- 
kansas Western Gas Co., the gas utility 
company operating in that area. Through- 
out Arkansas Western’s area, every effort 
is made to place automatic gas equipment 
in the school’s home economic depart- 
ment, kitchens and laboratories. 

Recently installed in Fayetteville, Ar- 
kansas’ new one million dollar high 
school building are three new Roper gas 
ranges, a new Servel gas refrigerator and 
a modern Bendix gas clothes dryer. Hun- 
dreds of school children will become ac- 
quainted with these modern gas appli- 
ances duting their school career. With 


the aid of Evelyn Boaz, home service di- 
rector of Arkansas Western, working 
with home economic teachers in the 
schools, the students learn more of the 
advantages and use of gas in the home. 
Fayetteville High School is but one ex- 
ample of the many in North and West 
Arkansas that utilize natural gas and au- 
tomatic gas appliances in their classes. 
Including the College of the Ozarks and 
the University of Arkansas the schools 
of North and West Arkansas have 60 gas 
ranges and 13 Servel gas refrigerators. 
One recently opened laboratory at the 
University utilizes eight 50-670 Roper 
gas ranges and a BE-118G Servel. While 
another laboratory, divided off into small 
individual kitches utilizes Servel gas re- 
frigerators and Chambers and Magic 


School girls visit Seattle gas see 





Advantages of modern gas cooking were pointed out to 30 Auburn (Wash.) high school home econom- 
ics students when they visited four Seattle business firms recently. The Seattle Chamber of C ce, 
which sponsored the project, entertained the girls at lunch in the Seattle Gas Co.’s home service de- 
partment. Speakers at the head table are, | to r: Lorna Moitoret, Seattle Gas Co. public relations rep- 
resentative; Grace Cowell, Auburn home economics instructor; Edna Martin, Seattle public schools home 
economics director; N. Henry Gellert, Seattle Gas Co. president; Don Kruzner, officer of King County 
Schools; Gladys Peterson, Auburn home economics instructor; and Wilson Gaw, gas utility executive 
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Chef gas ranges. For those students who 
plan to teach home economics upon grad- 
uation, the University of Arkansas re- 
quires that they must live in its Home 
Management House for a period of eight 
weeks. During this period, the students 
plan and prepare all meals, do all wash- 
ing and generally maintain the house as 
though it were their own home. Here, 
once again, the appliances used are auto- 
matic gas appliances. 

It is only logical to assume that when 
these students graduate from either high 
school or university, they are well aware 
of the advantages of gas for cooking, re- 
frigeration, clothes drying and water 
heating. It is mainly upon the rank and 
file of these students that the future de- 
mand of gas appliances depends. 


Barbers tour, then talk 


ATERPILLAR TRACTOR Co. of Peoria, 
Ill. has embarked on a novel public rela- 
tions program. 

Caterpillar, cognizant of the local barber 
shop as the idea crossroads of America and 
one of the nation’s major discussion centers, 
has initiated ‘Barbers’ Day.” 

All the town’s barbers were invited in a 
group, through their union, to see working 
conditions and plant management for them- 
selves. The barbers were taken on a Cook’s 
tour of the factory—from the spotless cafe- 
teria right through the plant to the president's 
office. 

Following the tour, the barbers heard a dis- 
cussion on subjects in which they had ex- 
pressed interest: future business outlook; jobs 
for the handicapped; importance of Caterpil- 
lar earnings to town prosperity; apprentice 
training programs. Other features of the visit 
were sound color movies and a typical work- 
ing-man’s lunch in the cafeteria. 

Since Barbers’ Day, the Peoria citizen has 
been learning more and more about Caterpil- 
lar. He can’t even get a haircut without hear- 
ing that name. And what’s more he can’t talk 
back . . . particularly while he’s being 
shaved! 
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PAD report assesses 
natural gas growth 


ATURAL GAS UTILITIES will have to 

carry on a continuing program of new 
pipeline construction to meet expected peak- 
day demands for gas if all potential customers 
are to be given service in 1955. 


Statistics on natural gas supply and demand 
through 1955 are contained in a detailed study 
of “Gas Requirements and Supplies of the 
Gas Utility Transmission and Distribution In- 
dustry.” The study was prepared by the gas 
planning division of the Petroleum Adminis- 
tration for Defense from reports and forecasts 
submitted to the agency by 200 gas utilities 
whose sales total more than 90 percent of the 
annual sales of the entire industry. 

“It is obvious from the figures,” Deputy 
Administrator J. Ed Warren commented, “that 
until the industry gets enough pipeline capac- 
ity and increases its underground storage and 
other peak-shaving devices, it will have to 
put up with a control of the growth of its 
markets in some areas.” 

The figures indicate that supply will be 
sufficient for peak-day loads in the 1952-53 
winter if the weather is normally cold. Peak- 
day demands of all potential customers are 
expected to rise to 38 billion cubic feet by the 
winter of 1955-56, however, up 50 percent 
from the 1951-52 peak-day requirement of 
25.3 billion cubic feet. 


New installation and listing standards available 


VAILABILITY of two new standards cov- 

ering installation and listing of gas con- 
version burners for converting solid and liq- 
uid fuel type domestic ranges has been an- 
nounced by the A. G. A. Laboratories. The 
standards are American Standard Require- 
ments for Installation of Gas Conversion 
Burners in Domestic Ranges and American 
Standard Listing Requirements for Gas Con- 
version Burners for Domestic Ranges. The 
latter requirements became effective on Janu- 
ary 1, 1953. 

Manufacturers of range conversion burners 
can now have their equipment examined un- 
der the listing standard by the A. G. A. Lab- 
oratories for display of the Laboratories List- 
ing Symbol. With increasing trend in the 


Home Builders urge pipeline 


HE COLUMBUS HOME Builders Associa- 

tion has joined the Ohio Public Utilities 
Commission in attempts to obtain federal au- 
thority for a new transcontinental gas pipeline 
to serve Ohio. The association includes 418 
member banks, savings and loan companies 
and contractors. 

Attesting to the builders’ enthusiasm for 
gas, President Raymond S. Barry said his asso- 
ciation is asking the Federal Power Commis- 
sion to reconsider its recent decision denying 
such authority to the Texas-Ohio Gas Co., 
Houston. Mr. Barry went on to say that “home 
construction has been held up here because 
people are hesitating to build without the as- 
surance that they will be able to get gas fur- 
naces. Our group has decided to do everything 
in its power to get an adequate gas supply for 
Columbus and the rest of the state.” 

Texas-Ohio wants to build a 1,400 mile 
pipeline at an estimated cost of $185,000,000 
to bring a maximum of 500 million cubic fest 
of natural gas daily from the Rio Grande River 
Valley to a point near Lancaster, Ohio. 
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conversion of solid fuel domestic ranges to 
the use of gas, the listing requirements will 
make available for the first time equipment 
which has been tested by a nationally recog- 
nized testing agency for safe and dependable 
operation and durable construction. 
Adequately illustrated and intended as an 
installation guide for gas equipment install- 
ers, the installation standard outlines the pro- 
cedure to follow, the test methods to be used 
to assure proper operation of the range con- 
version burner and the precautions that must 
be observed when installing such equipment. 
It makes available for the first time an author- 
itative standard for the examination of range 
conversion burner installations in the field by 
local authorities as well as for the preparation 


The PAD study also reveals that if the gas 
utilities were to supply all potential demands, 
they would have to lay almost 10 million tons 
of pipe from 1952 through 1955. 

Also included is a summary of analysis re- 
sults under the following headings: 1) energy 
output of gas in relation to other fuels; 2) 
trend of use by types of gas; 3) reasons for 
rise of natural gas and decline of manufac- 
tured gas; 4) anticipated sales by classes of 
service. Other subject classifications are 5) 
load growth of natural gas utilities by classes 
of service; 6) gas space heating; 7) natural 
gas resrves; 8) supply and demand projec- 
tions—introduction, natural gas, mixed gas, 
manufactured gas, foreign supplies of natural 
gas. Also included in the summary are 9) 
construction and steel requirements; 10) im- 
portance of gas as an industrial fuel; 11) un- 
derground storage and other peak shaving; 
and 12) basic supplies for gas manufacture. 

Copies of the 154-page report are available 
from the division of public information, 
Petroleum Administration for Defense, In- 
terior Building, Washington 25, D. C. 


of local codes or ordinances covering such in- 
stallations. 

Prepared under the supervision of the Sub- 
committee on Requirements for Installation of 
Gas Conversion Burners in Domestic Ranges 
Originally Designed for Other Fuels, the 
standards were adopted by the A.S.A. Sec- 
tional Committee, Project Z21, A. G. A. Ap- 
proval Requirements Committee. They have 
been submitted to the American Standards As- 
sociation, Inc., for adoption as American 
Standard. 

Eventually, both standards will be printed 
with the installation standard arranged in 
pocket size. In the meantime, copies may be 
obtained in mineographed form from the 
A. G. A. Laboratories for 25 cents each. 


Gas men discuss B31 code revision 


Subcommittee 8 on Gas Transmission and Distribution Piping of the Sectional Committee on Code for 
Pressure Piping ASA B31, held its fourth three-day meeting in New York this fall. The 60-man commit- 
tee is revising newly-issued Section 8 of the B31 Code. Committee chairman is F. A. Hough, Los Angeles 
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A. G. A. announces new publications 


| HERE are publications released by 
American Gas Association during Novem- 
ber, and up to closing time of this issue of 
the MoNTHLy. Information in parentheses 
indicates audiences for which each publica- 
tion is designed. 


Natural Gas 

@ The Underground Storage of Natural 
Gas in the U.S.—First Annual Report on 
Statistics (for all companies engaged in or 
contemplating underground storage opera- 
tions). Sponsored by the Natural Gas De- 
partment’s Committee on Underground Stor- 
age, available from A. G. A. Headquarters, 
New York, free. 


@ Bibliography on Underground Gas Stor- 
age—(for all companies engaged in or con- 


Hess describes gas fuel 


NDUSTRIAL USE of natural gas has risen 

175 percent since 1938, as compared with 
a gain of 70 percent for all mineral sources 
of energy. 

The versatility of natural gas as an indus- 
trial fuel and its controllability as a “‘preci- 
sion tool’’ were described by Frederic O. Hess, 
president of Selas Corp. of America and past- 
president of the Gas Appliance Manufacturers 
Association. Speaking before the annual meet- 
ing of the American Society of Mechanical 
Engineers, Mr. Hess stated that this versatility 
and controllability had been responsible for 





An automatic dishwasher and a fully automatic gas 
range are a labor- and space-saving combination 
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templating underground storage operations). 
Sponsored by the Natural Gas Department's 
Committee on Underground Storage, available 
from A. G. A. Headquarters, free. 


Promotion and Advertising 

@ 10 Big Questions to Ask Before You 
Buy or Build a New Home (ideal for use at 
home shows where audience has some idea 
of building or buying. Also for distribution 
through architects and builders). Sponsored 
by the Promotion Bureau, and available 
from A. G. A. Headquarters for 414 cents a 
copy. 


@ 10 Ways to Make More Money and 
Make Your Money Work More! (for archi- 
tects and builders who are seldom told of 
gas and gas equipment.) Sponsored by the 
Promotion Bureau and available from 
A. G. A. Headquarters for 41/4 cents a copy. 


advances before ASME 


the creation of many new products and proc- 
esses. 

The shift to gas from coal confirms a gen- 
eral trend to replace manpower with mechan- 
ical power. Both petroleum and natural gas, 
he explained, are self-mining after the shaft 
or well is drilled, while coal mining ties up 
considerable manpower. 

Between 1938 and 1950, the gross value of 
America’s industrial products rose 201 per- 
cent, and even after being adjusted to the 66- 
cent dollar, the gross product value showed an 
increase of 132 percent. The use of our re- 


Range houses dishwasher to save space 


DISHWASHER in a range is Cribben and 

Sexton’s second answer to the increasing 
demand for space saving in the design of mod- 
ern home equipment. The manufacturers of 
Universal gas ranges will introduce this in- 
novation in functional design at the January 
Furniture Market, Chicago. 

The new model combines an especially cre- 
ated adaptation of the James mobile automatic 
dishwasher and a complete automatic Univer- 
sal gas range. The “marriage” of the two 
kitchen appliances offers the housewife a fully 
automatic gas range, plus the time and work- 
saving features of a completely automatic 
dishwasher, without sacrificing floor or counter 
space. The range has single point ignition, 
“Simmer-Save burners, electric clock control 
with four-hour timer, chromium whirlpool 
broiler pan and “Charco-Grille” radiant broil- 
ing screen. The dishwasher requires no instal- 
lation, no plumbing, wiring or cabinet work. 

Cribben & Sexton’s first answer to the space 
saving problem was the multi-use kitchen 
cart, which disappeared into the range when 
not in use. Its enthusiastic acceptance by 
housewives encouraged the development of 
the company’s Dishwasher-in-a-Range model. 





Research 


@ Improvement of Nickel Cracking Cata- 
lysts—Institute of Gas Technology Research 
Bulletin No. 20 (for manufactured gas com- 
panies and equipment manufacturers). Auth- 
ored by C. H. Riesz, H. A. Dirksen and W. J. 
Pleticka; available at A. G. A. Headquarters 
or the Institute of Gas Technology for $3.50 
& Copy. 


Statistics 


@ Quarterly Report of Utility Gas Sales, 
3rd Quarter, 1952 (for sales managers, sta- 
tisticians, banks, investment houses, news- 
papers and appliance manufacturers). Avail- 
able from A. G. A. Bureau of Statistics, free. 


@ Monthly Bulletin of Utility Gas Sales, 
Qctober (for sales managers, statisticians, 
banks, investment houses, newspapers and 
appliance manufacturers). Available from 
the A. G. A. Bureau of Statistics, free. 


fined fuels has risen more sharply than our 
national production, thus, stated Mr. Hess, 
we can conclude that these fuels have played 
a proportionately large part in the growth of 
our productive plant. 

Mr. Hess said that the coal industry, which 
has made remarkable advances in machine 
mining techniques, can contribute to this fuel 
picture by converting coal into gas fuel. Such 
gas production, on a large scale, would aug- 
ment present gas supplies; help solve prob- 
lems of distribution, load and burning charac- 
teristics and maintain coal as a modern source 
of energy requirement. 


Schedule safety conference 


HE A. G. A. Accident Prevention Commit- 

tee’s Regional Safety Conference will be 
held in Milwaukee’s Schroeder Hotel on Jan- 
uary 16. The all-day program, which will 
begin promptly at 9:30 a.m., will include talks 
by A. S. Hancock, chairman of the A. G. A. 
Accident Prevention Committee, E. C. Bren- 
ner, Milwaukee Gas Light Co.; A. L. Dowden, 
Liberty Mutual Insurance Co., Boston; V. A. 
Howell, Long Island Lighting Co., Mineola, 
N. Y.; Eskil I. Bjork, The Peoples Gas Light 
& Coke Co., Chicago; and Charles Williams, 
Gas Service Co., Kansas City. 

“Let Us Solve Your Safety Problem” is the 
program’s last feature, a panel discussion in 
which everyone present can participate. 


NEGA in new headquarters 


HE NEW ENGLAND Gas Association 

is “at home,” after moving to larger head- 
quarters on November 1. The new address 
is 10 Newbury Street, Boston 16, in the 
heart of the city’s business district. The new 
telephone is Copley 7-4150. 
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Six complete American Gas Practice course 


EVERAL MORE YOUNG men have been 

awarded the American Gas Association 
certificates for completing the course in Ameri- 
can Gas Practice. The course, conducted by 
Professor Jerome Morgan, consulting chemi- 
cal engineer, under A. G. A. auspices, is di- 
vided into two parts: I—production of manu- 
factured gas; and I]—transmission, utilization 
and other gas company operations. 

David Hintzen of Minneapolis has com- 
pleted Parts I and II. Mr. Hintzen is a gradu- 
ate of the University of Minnesota, and is em- 
ployed by the Minneapolis Gas Company. 

George Laubenstein of Barrington, R. I., 


Give service men Xmas gift 


UNIQUE CHRISTMAS gift has been 

mailed by the New York State Electric 
& Gas Corp., Ithaca, to its 60 employees serv- 
ing with the armed forces in various parts of 
the world. 

The gift is a threefold leather photograph 
case with the employee’s name inscribed in 
gold on the outer fold. It contains three studio 
photographs of the employee’s family. 

Accompanying each gift was a Christmas 
card from Joseph M. Bell, utility president. 


Honor Warwick’s GAMA work 


C. WARWICK has been presented with a 

. gold watch and special citation for his serv- 
ices as chairman of GAMA’s General Traffic 
Committee. 

Mr. Warwick, who is general traffic man- 
ager of Rheem Manufacturing Co., Sparrows 
Point, Md., has been chairman of the commit- 
tee since its inception in 1948, and has been re- 
sponsible for many innovations which benefit 
the entire industry. 


PCGA "52 proceedings ready 


HE 1952 PROCEEDINGS of the Pacific 

Coast Gas Association are now available. 
The book, which has been compiled and 
edited by the association’s managing director, 
Clifford Johnstone, is 208 pages long. 

It includes records of the Association’s 
59th annual meeting held in September 1952, 
as well as lists of officers, committeemen, as- 
sociation leaders, and members. In the back 
of the book is a comprehensive index. 

The book is available from Pacific Coast 
Gas Association headquarters, 447 Sutter St., 
San Francisco. 


Erratum 


P a caption on page five of the December, 
1952, issue of the MONTHLY, Ernest R. 
Acker, president, Central Hudson Gas & 
Electric Corp., Poughkeepsie, N. Y., was in- 
correctly described as incoming first vice- 
president of A. G. A. This office is held by 
Earl H. Eacker, president, Boston (Mass.) 
Consolidated Gas Company. 
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has completed Part I. Mr. Laubenstein was 
graduated in 1942 from Bowdoin College with 
a bachelor of science degree. He also studied 
steam engineering at the U. S. Naval Academy 
and Diesel engineering at Penn State College. 
He is employed by Providence (R. I.) Gas 
Company. 

Edward A. Cotty of Flushing, N. Y., was 
graduated from Stevens Institute of Technol- 
ogy in 1949, and has completed Parts I and II. 
Mr. Cotty is employed by The Brooklyn Un- 
ion Gas Company. 

John H. Osterndorff, who was educated at 
Lafayette College, has been awarded the cer- 


Utility dedicates 100,000th meter 


tificate for Parts I and II. He enrolled as a 
trainee from The Brooklyn Union Gas Co. 
Walter H. Browning, of Haddon Heights, 
N. J., and an employee of The Public Service 
Electric & Gas Co. for more than 10 years, has 
completed Part I. Mr. Browning studied at 
Drexel Evening Engineering School, from 
which he obtained a diploma in 1948. 
Carroll V. Kroeger, now serving as a lieu- 
tenant junior grade aboard the USS Capricorn- 
icus, has completed Parts I and II. Lt. Kroeger 
was formerly a cadet engineer with the Black- 
stone Valley Gas and Electric Co., Pawtucket. 





Brooklyn Borough Gas Co. installs its 100,000th gas meter during a ceremony at Beth Hillel Synagogue. 
Utility President Walter M. Jeffords Jr., Rabbi Moshe Weiss of the Congregation Beth Hillel, Deputy 
Mayor of New York Charles Horowitz, motion picture and TV star Jane Wyatt dedicate bronze plaque 


TV and radio star approves display 





Robert Evans, vice-president and purchasing agent of Scranton-Spring Brook Water Service Co., shows 
Eileen Barton, radio and television star, the Christmas decoration in the firm’s appliance sales room. 
Miss Barton, famous for her hit recording “If i‘’d Known You Were Coming I’da Baked a Cake,” coop- 
erated with Wilkes-Barre utility early in December, plugging gas and gas ranges as best for cake baking 
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Gas research develops most widely used catalyst 


se ECENT RE- 

a PAR activity SEARCH, 
sponsored by 

A. G. A.’s Gas Production Research Ccom- 
mittee under PAR Program, has added sub- 
stantially to the industry's knowledge of a 
continuous catalytic cracking method of proc- 





essing natural gas and natural gas condensates, 
and the cyclic reforming of natural gas. 

The reseazch has been conducted at the In- 
stitute of Gas Technology since 1945, and 
has led to the development of the catalyst 
most widely used today: nickel on alumina 
spheres. 





Results obtained during 1951 in one phase 
of these studies are presented in an IGT Re- 
search Bulletin, No. 20, “Improvement of 
Nickel Cracking Catalysts,” by C. H. Riesz, 
H. A. Dirksen, and W. J. Pleticka. Copies of 
the bulletin can be obtained from IGT, Tech- 
nology Center, Chicago 16, for $3.50 a copy. 


Bank lobby appliance display features time buying 


HE STAID banking business and the stead- 

fast gas industry might not seem to be the 
best partners for a hard-hitting promotion. 
However, in Atlanta, Ga., the Caloric Stove 
Corp. merchandise display at the Citizens & 
Southern National Bank is just that—hard- 
hitting, fast selling and successful. 


Caloric Stove Co., in cooperation with the 
bank’s installment department, is displaying 
an eye-catching, top-quality “CP’’ range, right 
on the banking floor, for all Atlantans to in- 
spect. The fact that it is so easy to own, with 
the easy installment steps outlined, makes 
the range all the more desirable! 


Committee organizes Southwestern short course 





General committee of the Southwestern Gas Measurement Short Course meets to formulate plans for 


the 28th | 





heduled at the University of Oklahoma, Norman, on April 21, 22 and 23 


The bank is pleased, too, because merchan- 
dise displays such as this help to sell appli- 
ance loans. Dealers and distributors are glad 
to cooperate because they are finding it a good 
way to tell the story of automatic gas cooking 
to many people. 


EMBERS of the general and executive 

committees of the Southwestern Gas 
Measurement Short Course recently formu- 
lated plans and mapped the 1953 program. 
The short course is an annual event on the 
calendar of the college of engineering, Uni- 
versity of Oklahoma. It will be held this year 
in Norman on April 21, 22 and 23. This year 
will mark the 28th short course year, during 
which period 17,000 representatives have en- 
rolled for instruction. 

W. H. Carson, of the University of Okla- 
homa, is chairman of the executive committee, 
while T. S. Whitis, vice-president of the West 
Texas Gas Co. is serving as general chairman 
of the short course. 

The committees announced that the num- 
ber of classes to be taught by gas company 
representatives will be increased, so that a 
more diversified program of study will be 
available. 





GAMA year end 


(Continued from page 10) 





an equally spectacular slump in the first 
six months. In 1953, starting at an ac- 
celerated sales pace, and offering the 
dramatically new and different “ice- 
maker,” Servel anticipates its biggest 
sales year—and is backing this belief 
with the biggest advertising and promo- 
tion expenditure in its history. The new 
automatic feature plus the company's 
drive will undoubtedly inspire unprece- 
dented selling efforts by utilities, dis- 
tributors and dealers. 

Prospects of increased metal supplies 
ptomise great benefits to manufacturers 
of hotel, restaurant and commercial gas 
equipment because of their production of 
durable, heavy duty equipment. From a 
selling point of view, there is a decidedly 
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favorable tinge because of modernization 
activity in institutions and public eating 
places. 

During recent years the use of gas as 
an industrial fuel has increased far more 
rapidly that that of any other fuel. Now, 
the industry expects even more dramatic 
expansion because of the growing un- 
derstanding that natural gas is not only a 
fuel, but also a precision tool. Intensive 
promotion of the new and varied uses of 
gas in industry by the makers of this 
equipment will firmly establish gas as the 
number one fuel for industria! heat ap- 
plications. 

As the rest of the industry goes, so 
goes the sales volume of meter, valve, 
regulator, control and accessory manu- 
facturers, since their products are used 
in conjunction with gas appliance and 
equipment production and installation. 


In the past few years material shortages 
have hampered production, and in some 
cases delayed installation of domestic, 
commercial and industrial gas equip- 
ment. With the materials situation eased, 
the manufacturers of meters, valves, con- 
trols and accessories will be in a better 
position to serve the rest of the industry 
and to share proportionately in its prog- 
tess and prosperity. 

The gas appliance picture is far, far 
brighter than it was a year ago. There are 
hard facts on which to base forecasts of 
better business for 1953. The industry 
moves into the new year at a faster sales 
pace, without overwhelming inventories, 
with some relief from materials head- 
aches and the promise of full relief to 
come. There’s business to be done—and 
I'm sure the industry will go out and 
do it. 
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Former operating subsidiary presidents named UGI vice-presidents 


OHN A. FRICK, Andrew S. Morgan, Leon- 

ard B. Richards, Allyn C. Taylor and 
Charles E. Warsaw have been named vice- 
presidents of The United Gas Improvement 
Co., Philadelphia. 

Arrangements have also been completed for 
the merger into UGI of all its operating util- 
ity subsidiaries. The companies affected are 
Allentown-Bethlehem Gas Co.; Consumers 
Gas Co., Reading; The Harrisburg Gas Co.; 
Lancaster County Gas Co.; Lebanon Valley 


Personal 


and ae 
otherwise 





Bennett, Peterson and Batten advanced in Pittsburgh Group 


S 1952 drew to a close, The Manufacturers 
Light and Heat Co. and the affiliated com- 
panies of the Pittsburgh Group, Columbia 
Gas System, Inc., announced the promotion 
of three top executives. 

Charles E. Bennett, president, was elected 
chairman of the board of directors. Mr. Ben- 
nett, a prominent leader in the natural gas 
industry, is the immediate past-president of 
the American Gas Association. This year, he 
serves On many important A. G. A. com- 
mittees. 

Mr. Bennett, a graduate of the University 
of Wisconsin, started his utility career in 
1915, with the Madison (Wis.) Gas and 
Electric Company. In 1920 he left his post as 
secretary-treasurer with this utility to become 
vice-president and general manager of the 
Binghamton (N. Y.) Gas Works and its af- 
filiates. In 1931 he was named president of 
the Binghamton Group, Columbia Gas Sys- 
tem. Mr. Bennett has headed Columbia’s Pitts- 
burgh Group since 1935. 

John C. Peterson, formerly vice-president 
and general manager, is now president. A 
graduate of the University of Pittsburgh and 
Yale University Law School, he has been with 
the Pittsburgh Group since 1930. 

Advanced to assistant secretary in 1940 Mr. 
Peterson was named secretary in 1945 and 
was elected vice-president, secretary and gen- 
eral counsel in 1948. He has been vice-presi- 
dent and general manager since January 1, 
1952. 

Fred W. Batten, who has been serving as 
vice-president and assistant general manager, 
is the new vice-president and general man- 
ager. He holds bachelor and master of science 
degrees in chemical engineering from the Uni- 
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Gas Co.; Luzerne County Gas and Electric 
Corp., Kingston; The Philadelphia Gas 
Works Company. 

Under the merger, each of the present sub- 
sidiaries will become a division of UGI. The 
newly-elected vice-presidents, who had been 
presidents of the subsidiaries, will continue in 
their present locations. They will be in charge 
of the following divisions: John A. Frick, 
Lehigh Valley Gas Div., Allentown; Andrew 


S. Morgan, Lancaster County Gas Div., Lan- 
caster; Leonard B. Richards, Harrisburg Gas 
Div., Harrisburg; Allyn C. Taylor, Reading 
Gas Div., Reading; Charles E. Warsaw, Lu- 
zerne Electric and Gas Div., Kingston. 

Hudson W. Reed, who has been a UGI 
vice-president since 1949, and president of 
The Philadelphia Gas Works Co., will re- 
main in charge of operations in The Phila- 
delphia Gas Works Division. 


Directs Laboratory publicity and publications 


| patna L. McPHERSON has been ap- 
pointed supervisor of publicity and publi- 
cations at the American Gas Association Lab- 
oratories. 

In his new position, Mr. McPherson will 
supervise the preparation and release of pro- 
motional and information material for the 
Laboratories in Cleveland and Los Angeles, 
as well as publications, library services and 
other miscellaneous activities. His work will 
be coordinated with that of the Public Infor- 


versity of Michigan, and started as an engineer 
with Columbia’s Binghamton (N. Y.) com- 
panies in 1936. 

Later appointed assistant vice-president of 
Columbia Gas System Service Corp., he has 


mation Bureau at A. G. A. Headquarters. 

Joining the Laboratories in 1939, Mr. Mc- 
Pherson is well acquainted with all phases of 
the work done there. He has been engaged for 
the past seven years with the work of the Ap- 
proval Requirements Committee of A. G. A. 
and its subcommittees. 

A World War II veteran, Mr. McPherson 
is a graduate of Tri-State College with B.S. 
degrees in electrical and communications en- 
gineering. 


been vice-president and assistant general man- 
ager of the Pittsburgh Group since September 
1951. 

Mr. Batten is a member of American Gas 
Association. 





John C. Peterson, Charles E. Bennett and Fred W. Batten (left to right) interrupt holiday festivity to 
discuss future plans for The Manufacturers Light and Heat Co., Pittsburgh. Meeting followed announce- 
ment that Mr. Bennett has been promoted from president to chairman of the board of directors; Mr. 
Peterson, formerly vice-president and general manager, is now president; Mr. Batten is the new vice- 
president and general manager. Utility is one of Pittsburgh Group Companies, Columbia Gas System, Inc. 
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Alling retires; Pike and McKie head Rochester utility’s sales 


YDNEY ALLING, general sales manager 

of Rochester (New York) Gas and Elec- 
tric Corp., retired on December 1. Dewitt 
Pike has been named to succeed Mr. Alling 
and Walter G. McKie is now assistant gen- 
eral sales manager. 

Mr. Alling is a graduate of the University 
of Rochester and Massachusetts Institute of 
Technology. In 1911, he joined the Rochester 
Gas & Electric Corp. as a cadet engineer and 
during his 41 years’ service with the company, 
held many positions of responsibility. For 
some time he was superintendent of electrical 
distribution construction and was also in 
charge of power sales. In 1946 he became 
superintendent of commercial and industrial 
sales, and in 1950 he was appointed to his 
present post of general sales manager. 

Mr. Alling is a member of American Gas 
Association, the Industrial Management Coun- 
cil, American Institute of Electrical Engineers, 
Edison Electric Institute, National Sales Ex- 
ecutives Club and the National District Heat- 
ing Association. 

Dewitt Pike, who succeeds Mr. Alling as 
sales manager, was graduated as a mechanical 
engineer from the University of Rochester in 
1927, and joined the Rochester Gas and 


Electric Company in 
that year. He is a li- 
censed professional en- 
gineer in New York 
State, and until 1945 
served as refrigeration 
and air conditioning 
engineer. In 1945, Mr. 
Pike was assigned the 
job of organizing his 
company’s first com- 
mercial sales division 
and served as supervi- 
sor until 1950 when 
he was made manager 
of RG&E’s commercial and industrial sales de- 
partment. He was a director of the American 
Society of Refrigeration Engineers, he is a 
member of American Gas Association, Edison 
Electric Institute and the National Sales Ex- 
ecutive Club. 

Walter McKie, the new assistant general 
sales manager, was graduated from Northern 
State Normal College in 1917, and after 
World War I was graduated from the Uni- 
versity of Michigan with a degree in electrical 
engineering. In 1922 he joined the Rochester 
Gas and Electric Corp. as an engineer in the 


Sydney Alling 


Riesz joins Armour Research Foundation 


R. CHARLES H. RIESZ has joined the 

staff of Armour Research Foundation of 
Illinois Institute of Technology, Chicago. He 
is heading project research in the area of 
catalysis, for industrial applications. 

Dr. Riesz went to the foundation from the 
Institute of Gas Technology, where he had 
investigated numerous catalysis applications 
te the utility gas industry since his appoint- 


ment in 1941. He was in charge of the labo- 
ratory and bench-scale, and later the pilot- 
plant, development of catalytic gasification of 
higher hydrocarbons, including the catalytic 
reforming of natural gas. This and other work 
was sponsored under the A. G. A. PAR Plan. 

Dr. Riesz’s previous industrial affiliations 
were with Universal Oil Products Co., Gulf 
Research and Development Co., Sinclair Re- 





Dewitt Pike Walter G. McKie 


industrial sales department. After a short 
term of service at the Metropolitan Edison Co., 
Reading, Pa., in the early Thirties, Mr. Mc- 
Kie returned to the Rochester utility. Since 
that time he has held many responsible posi- 
tions as manager of home lighting sales, pro- 
motional manager for domestic sales depart- 
ment and assistant manager of that depart- 
ment. In 1948 he became manager of the 
domestic sales department and has held that 
position until his present appointment as as- 
sistant sales manager. Mr. McKie is a member 
of American Gas Association. 


fining Co., and Eastman Kodak Company. 

Dr. Riesz is a member of the American Gas 
Association, and during 1952 he served on 
the Manufactured Gas Department's Supervis- 
ing Committee for Project CPR-7—Gaseous 
Catalytic Reactions. Dr. Riesz is also a mem- 
ber of American Institute of Chemical Engi- 
neers and American Chemical Society. 


Brooklyn Union names Himsworth an assistant vice-president 


INSTON E. HIMSWORTH, formerly per- 
sonnel manager, has been named an assist- 
ant vice-president of The Brooklyn Union Gas 
Co., New York. He will direct the activities of 
the personnel, publicity and advertising depart- 
ments. 
Mr. Himsworth started at Brooklyn Union 
in 1934 as a cadet engineer. Following this 


Pittsburgh Group ups Day 


S G. DAY has been named superintendent of 
. production of The Manufacturers Light 
and Heat Co. and affiliated Pittsburgh Group 
Companies of The Columbia Gas System, Inc. 

Formerly assistant superintendent, Mr. Day 
succeeds Chester J. McMahan, who died last 
May. 

Mr. Day joined the gas firm in 1930, and 
entered the production department as well 
inspector in 1937. He was promoted to assist- 
ant superintendent in 1940. 

Mr. Day was educated at Washington and 
Jefferson College. He is a member of Penn- 
sylvania Natural Gas Men's Association and 
the Research Institute of America. 


40 


training, he was assigned to the new business 
department, and later became a district repre- 
sentative and house heating supervisor. 

In 1940, he became educational director of 
the personnel department and two years later 
he was advanced to assistant personnel direc- 
tor. In 1945, he became industrial relations di- 
rector, and in 1948, manager of the personnel 


department. He is an engineering graduate of 
Lehigh University. 

Mr. Himsworth was a member of the 
A. G. A. Accident Prevention Committee from 
1946 to 1949, and a member of the A. G. A. 
Personnel Committee in 1946 and from 1949 
to 1953. 


Miss Muntz is new safety council president 


RENE L. MUNTZ, manager of home service 

and home lighting at the Rochester (N. Y.) 
Gas and Electric Co., has accepted a unique 
challenge. She is the first woman in Rochester, 
and probably anywhere in the United States to 
be elected president of the city’s safety council. 

Miss Muntz officially took over her big re- 
sponsibilities as president at the Rochester 
Chamber of Commerce's 39th annual meeting 
on December 4. To Miss Muntz, her election is 
more than an honor, it is an opportunity to 
serve her city well. Philosophically, she says 
“it really means a tremendous amount of work, 
but it will find a way to get done!” 

Her myriad duties started immediately after 


her election, as she pre- 
sented safety awards 
to the largest group 
ever honored at one 
session in the safety 
council's history. 

Miss Muntz is a 
member of American 
Gas Association, and 
is active in the Resi- 
dential Gas Section’s 
Home Service and Do- 
mestic Range Com- 
mittees. 





Irene L. Muntz 


AMERICAN GAS ASSOCIATION MONTHLY 














= & &=&8§=©—. 











Atlanta’s Gussie Jones heads Domestic Gas Copy Committee 


USSIE O. JONES, advertising manager, At- 
lanta (Georgia) Gas Light Co., has been 
appointed chairman of the Domestic Gas Copy 
Committee of the American Gas Association. 
This important committee, in cooperation with 
advertising counsel, prepares all of A. G. A.’s 
national advertising scheduled for publication 
in consumer magazines. More than $875,000 
a year currently is being spent by the American 
Gas Association in a coordinated industry cam- 
paign of national consumer advertising. 

Miss Jones is the first woman to head the 
A. G. A. Domestic Gas Copy Committee. In 
assuming this responsibility, she adds another 
“first” to an imposing list of advertising 
achievements. She is the first woman to serve as 
advertising manager of the Atlanta Gas Light 
Co.; one of the first women to serve as a di- 
rector of the Public Utilities Advertising Asso- 
ciation; and the first woman to become a mem- 
ber of the committee which she now heads. 

She was awarded honorable mention by the 
Women’s Advertising Club of Chicago in 


Home Service chairman 


ULIA HUNTER, home economics director 

of the Lone Star Gas Co., Dallas, has been 
named chairman of the 1953 Home Service 
Committee. The appointment was announced 
by R. J. Vandagriff, general sales manager of 
the Laclede Gas Co., St. Louis, and chairman 
of the A. G. A. Residential Gas Section. 

Miss Hunter directs the activities of 27 
home economists who are located throughout 
the area served by Lone Star in Texas and 
Oklahoma. Miss Hunter joined the utility as 
a home economist in Galveston, and in 1944 
she was appointed home service director in 
Dallas. 

She is a graduate in home economics from 
Texas State College, Denton, and has done 
gtaduate work at North Texas State Teachers 
College. 


1940 in the annual Josephine Snapp Award 
for outstanding advertising achievement dur- 
ing 1939; and again was given honorable men- 
tion in 1947 by the Women’s Advertising Club 
of St. Louis in the Erma Proetz Award for out- 
standing creative advertising produced by a 
woman between March 1946 and March 1947. 
She has served on the national committee of 
the Public Utilities Advertising Association 
responsible for judging the Better Copy Con- 
test, the oldest advertising competition in ex- 
istence. Advertising produced under Gussie 
Jones’ direction has won many national awards 
in this contest. 

Miss Jones was graduated from Anderson 
College, Anderson, South Carolina. Immedi- 
ately after graduation, she was a high school 
English teacher, then spent several years in a 
leading Atlanta law office. After gaining this 
experience, Miss Jones joined the advertising 
department of the Atlanta Gas Light Co. and 
later advanced to the post of advertising man- 


ager. 


DuVall retires after 41 years 


DWARD E. DUVALL, secretary of Con- 
solidated Natural Gas Co., retired on De- 
cember 31 after more than 41 years with the 
company. He is succeeded by Roland E. 
Palmer, formerly assistant secretary. 

Mr. DuVall entered the gas business in the 
secretarial offices of the Hope Natural and 
The Peoples Natural Gas Companies in Pitts- 
burgh, in 1911. He went to New York in 
1920, serving as corporate secretary of several 
natural gas affiliates of Standard Oil Co. of 
N. J. until 1943, working with Christy Payne, 
Sr., who was then in charge of Standard Oil’s 
gas interests. When the Consolidated Natural 
Gas Co. was formed in 1943, he severed his 
connections with the Standard Oil affiliates, 
and became secretary of Consolidated. 

Mr. DuVall is a member of American Gas 
Association, and for many years was a mem- 
ber of its Insurance Committee. He is also a 


Manufacturers announce personnel changes 


@ Cribben and Sexton Co.—Alan T. Mann 
has been named manager of advertising and 
sales promotion to succeed John J. Brandt, 
who resigned recently. 

Mr. Mann was formerly associated with 
the Syracuse China Co. and is a graduate of 
Kenyon College, Ohio. 


@ Minneapolis-Honeywell Regulator Co.— 
Paul B. Wishart is now general manager 
and a member of the board of directors. He 
also continues as vice-president of the com- 
pany. 

Mr. Wishart has been associated with 
Honeywell since 1941, and has been vice- 
president since 1945. He is a graduate of 
the U.S. Naval Academy. 

Leo C. McRoberts has been promoted 
from account executive to market super- 
visor of the appliance controls division. Mr. 
McRoberts will direct sales of automatic 
control equipment made in Los Angeles for 
the space heater market. He has served the 
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company since 1946, and has been an ac- 
count executive since 1951. 


@ Catalytic Combustion Corp.—Paul H. 
Goodell has been appointed sales manager. 
He has been identified with the industrial 
heating field for over 15 years, formerly 
serving Jensen Specialties, Inc., and Gen- 
eral Electric Company. He is a graduate of 
the University of Cincinnati. 


@ Magic Chef, Inc—R. B. Matthews suc- 
ceeds C. S. Rogers as export sales manager. 
Mr. Matthews will direct all sales of Magic 
Chef products to foreign distributors. The 
export offices, formerly in Long Island City, 
N. Y., are now located in St. Louis. 

Mr. Matthews has been with the company 
since 1938, serving as commercial sales rep- 
resentative and assistant to the commercial 
sales manager. 


@ A. O. Smith Corp.—Phil D. Gardner is 
now assistant manager of the company’s 


Miss Jones has been 
prominent in civic as 
well as in gas industry 
affairs. She is past sec- 
retary and past vice- 
president of the At- 
Janta Advertising Club; 
member of the advisory 
board of the Emory 
University-Atlanta Ad- 
vertising Club’s Ad- 
vertising Institute. She 
has served many times 
as publicist for At- 
lanta’s community 
chest and Red Cross campaigns. 

In her new office with the American Gas 
Association, Miss Jones succeeds Clayton G. 
Cassidy, director of public relations, publicity 
and advertising at The Peoples Gas Light & 
Coke Co., Chicago, as chairman of the Domes- 
tic Gas Copy Committee. 





Gussie O. Jones 


succeeded by Palmer 


member of the Ameri- 
can Society of Cor- 
porate Secretaries. 
Mr. Palmer, who 
was Mr. DuVall’s as- 
sistant for 25 years, 
has served the gas 
companies comprising 
the Consolidated Sys- 
tem since 1927 and 
has been an assistant 
secretary of the com- 
pany since its organi- 
zation in 1943. He is 
a member of Ameri- 
can Gas Association and its Corporate Secre- 
taries Committee. He is also a member of the 
American Society of Corporate Secretaries and 
the Corporate Transfer Agents Association. 





R. E. Seles 


eastern product service branch in Union, 
N. J. 


@ Blackstone Corp.—H. F. Koether has 
been named district sales manager in Den- 
ver. Mr. Koether, who has been in the major 
appliance business for over 18 years, was 
refrigeration sales manager for Crosley 
Div., Avco Manufacturing Corp. before he 
joined the Blackstone organization. 


@ Rheem Manufacturing Co.—Maurice A. 
Straub has been appointed assistant national 
sales manager of heating equipment. Mr. 
Straub was formerly sales manager of Norge 
Heat Division, Borg-Warner Corporation. 


@ Detroit-Michigan Stove Co.—Frank N. 
Conrad has been named district sales manager 
for Southern Ohio and Northern Kentucky, 
and G. Louis Sigety has been appointed to the 
same post in West Virginia and western Penn- 
sylvania. Both men will handle the company’s 
commercial and domestic lines. 
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Servel names three to spur appliance sales efforts 


PPOINTMENT OF THREE executives 
to head Servel’s expanding sales operations 
has been announced. Frank A. Mitchell of 
Buffalo, N. Y. has been named general ap- 
pliance sales manager; Lewis D. Eastmead of 
Evansville is the manager of household re- 
frigerator sales, and Gordon J. Malone of 
New York is manager of home freezer sales. 
Mr. Mitchell goes to Servel from the Fed- 
ders-Quigan Co., Buffalo, where he was sales 
manager of the refrigeration appliance divi- 
sion. Previously he was associated with Bendix 
Home Appliance Co. and the Frostair divi- 
sion of General Tire Company. 
Mr. Eastmead, a veteran of 17 years’ serv- 
ice with Servel, had been assistant general 
sales manager since January 1951. His other 


position with the com- 
Pany was as service rep- 
resentative, sales pro- 
motion representative, 
district manager and 
regional manager. He 
is a member of Amer- 
ican Gas Association. 

Mr. Malone has been 
with Servel since 1936 
and served successively 
as advertising and 
sales promotion repre- 
sentative, district man- 
ager of the Philadel- 
phia area, and since 1951 as eastern re- 
gional manager. He came to Servel from Kel- 


Frank A. Mitchell 


Cunningham, Breeland to assist in Texas traffic study 


O EMPLOYEES of the Lone Star Gas 
Co., Dallas, have been named to a 60-mem- 
ber traffic safety committee by Texas governor 
Allan Shivers. They are Bruce Cunningham, 
publicity supervisor and A. W. Breeland, as- 
sistant director of personnel and safety super- 
visor. 


The committee was formed to recommend 
means of improving highway safety to the 
governor and legislature. 

Mr. Breeland is immediate past president of 
the Texas Safety Association, and is a mem- 
ber of American Gas Association. Mr. Cun- 


ningham assisted in originating and promot- 


Simpson promoted by Michigan utility 


OHN B. SIMPSON, assistant general super- 

intendent of the Michigan Gas Storage Co., 
has been appointed to the newly created post 
of assistant general supervisor of gas opera- 
tions for Consumers Power Co., Jackson. 

Mr. Simpson joined the gas department of 
Consumers in 1946 and went with the stor- 


age firm in 1947 as an engineer. He was ap- 
pointed assistant general superintendent a 
year ago. In his new post, he will assist Don 
E. Herringshaw, general supervisor of gas 
operations. 

Mr. Simpson was graduated from the Mas- 
sachusetts Institute of Technology with a 


Gas Industry Advisory Council selects new members 


ECRETARY OF THE INTERIOR and Pe- 
troleum Administrator for Defense Oscar 

L. Chapman has announced the appointment of 
four new members to the Gas Industry Advi- 
sory Council. The council consults with and 
advises the Petroleum Administration for De- 


Canadian advances 


ORDON RUSSELL has been named dis- 

tribution engineer of Union Gas Co. of 
Canada, Ltd., Chatham, Ontario. Formerly a 
corrosion engineer, Mr. Russell will serve as 
technical assistant to L. F. Near, superintend- 
ent of transmission and distribution. 

Mr. Russell graduated in mechanical engi- 
neering from the University of Toronto with 
the degree of Bachelor of Applied Science. Fol- 
lowing active service in the Canadian armed 
forces during the war, he joined the engineer- 
ing staff of Union Gas Co. in 1947. After 
doing general engineering work he specialized 
in the protection of underground pipelines 
from corrosion, and has directed the com- 
pany’s extensive protection program. His new 
duties will include plant design, codes, stand- 
ards, safety and shop space lay-out. 
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fense on gas matters involved in national de- 
fense. 

The new members are Robert W. Otto, 
president, Laclede Gas Co., St. Louis; Frank 
C. Smith, president of American Gas Associa- 
tion and Houston (Texas) Natural Gas Corp.; 








Gordon J. Malone 


Lewis D. Eastmead 


vinator where he was a regional manager. 
He is a member of American Gas Association, 


ing the hand-signal traffic safety campaign in 
Dallas in 1949, which is sponsored jointly 
each September by the Dallas Civitan Club 
and the Dallas Citizens Traffic Commission. 
The Dallas plan was adopted by Governor 
Shivers and promoted on a state-wide basis 
last January. 


bachelor of science degree in petroleum en- 
gineering in 1940. He worked for the Stano- 
lind Oil and Gas Co., Kansas for two years, 
and then entered the navy, where he served 
for three and one half years as a lieutenant. 

Mr. Simpson is a member of American Gas 
Association. 


Norman B. Bertolette, president, The Hart- 
ford (Conn.) Gas Co.; and John A. Weiser, 
president of Newport (R. I.) Gas Light Com- 
pany. 

Sixty-one other members, who served last 
year, were reappointed to the council in 1953. 


New York utility promotes David Lewis 


AVID A. LEWIS has been elected vice- 

president of the New York State Electric 
& Gas Corp., Binghamton. He has been serv- 
ing as general operating superintendent since 
1949. 

Mr. Lewis will now be responsible for the 
company’s staff functions including: engi- 
neering of generating plants; electric and gas 
transmission and distribution facilities; sys- 
tem power supply and operation; purchasing 
and stores; meter and transportation depart- 
ments. He will also supervise all of the com- 
pany’s major construction work. 

Mr. Lewis is a graduate of Pennsylvania 
State College where he received a degree in 
electrical engineering in 1923. Following his 
gtaduation he was employed by the Public 
Service Corp. of Northern Illinois. 

He joined the New York State Electric 


& Gas in 1925, as dis- 
tribution engineer and 
assumed additional en- 
gineering duties in 
1929. He was made 
operating superintend- 
ent of the Geneva area 
in 1931, continuing in 
that capacity until 
1941, when he was ap- 
pointed operating su- 
perintendent of the 
company’s western di- 
vision in Lancaster. He 
was appointed man- 
ager of the eastern division in 1946, with 
headquarters in Brewster, and became assist- 
ant to Arnold W. Milliken, vice-president and 
general manager in 1947. 





D. A. Lewis 
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rong OF ACHIEVEMENT: Irene 
Hickey, executive advisor, home service, 
Michigan Consolidated Gas Co., Detroit. 

This brief description will identify an out- 
standing gas industry home service worker, 
chosen by her city as one of its most distin- 
guished women leaders. Miss Hickey’s por- 
trait and citation will be displayed with other 
cultural, industrial, economic, scientific and 
educational leaders in the Detroit Historical 
Museum this winter. During the display, civic 
clubs will participate in an intensive program 
of career counselling for the city’s high school 
and college girls. 


Judd promoted 


epee E. JUDD, general sales manager 
of the South Wind Division, Indianapolis, 
has been appointed assistant to James S. 
Knowlson, president and chairman of the 
board of the Stewart-Warner Corporation. 

Mr. Judd, who started in the company’s 
heater service department in 1942, was chief 
engineer on the West Coast during the war 
and later became chief field engineer and as- 
sistant general sales manager. 

His latest promotion fills the vacancy created 
by the appointment of Leonard L. Robb as a 
wholesale sales executive. 

Mr. Judd was educated at the University 
of Chicago and Loyola Law School. He is a 
member of A. G. A. 


jrene Hickey chosen as Detroit’s Woman of Achievement 


Miss Hickey’s selection as one of Detroit's 
women of achievement is of course, an honor; 
but more than that, it is a testimonial to her 
life and to her dedication to an ideal. For al- 
most a quarter century, she has pioneered in 
offering the most advanced homemaking sci- 
ence to Detroit women. She crystallized her 
company’s extensive home service program, 
constantly working toward one goal: better 
home and family life in Detroit. 

Miss Hickey started her career with a B.S. 
degree in household administration from 
Iowa State College. She is a member of the 


American Home Eco- 
nomics Association; 
Michigan Home Eco- 
nomics Association; 
Home Economics in 
Business; and the De- 
troit Dietetics Associ- 
ation. She is an active 
member of American 
Gas Association, and 
is currently serving on 
the Home Service 
Committee. 





irene Hickey 


Parmelee heads development department 


AMES L. PARMELEE has been named man- 

. ager of the new area development depart- 
ment, Northern Natural Gas Co., Omaha. 

Because natural gas is becoming so impor- 
tant to the area’s growth, the new department 
has been created to assist in the development 
of industry, agriculture and natural resources. 
The department will make studies of the area’s 
potentialities and will assist state and local 
organizations in promoting community growth. 
It will cooperate with chambers of commerce 
and civic groups, particularly in the smaller 
cities who do not have the staff for this type 
of work. By using the department's facilities, 
they can now attract many industries. 


Berwanger succeeds Bieber at Ohio Fuel Gas 


G. BERW ANGER has been named business 

. promotion manager of The Ohio Fuel Gas 
Co., Columbus. Mr. Berwanger has been 
dealer promotion manager. In his new post, 
he succeeds John A. Bieber, recently elected 
an assistant vice-president. 

The new dealer promotion manager is 
W. W. Selzer, who has been a district business 
promotion manager. 

Mr. Berwanger first joined Ohio Fuel in 
1940 as a salesman. He left the company in 


1942 to accept a position in a defense indus- 
try. In 1945, he returned to become dealer pro- 
motion representative for the Toledo, Fre- 
mont, Elyria and Mansfield Districts. In 1949, 
he was promoted to dealer promotion man- 
ager in the company’s general office in Co- 
lumbus, where he organized the dealer promo- 
tion department. 

As business promotion manager, he will 
supervise the operations of the advertising, 
air-conditioning, dealer sales and home serv- 


New England utility appoints five 


HE WORCESTER GAS LIGHT Co. an- 

nounces the promotion of five employees. 
The changes are a result of the merging of 
two additional companies and the reorganiza- 
tion of management personnel. 

Appointed as division managers are: Harry 
Eisenberg, Worcester division; John L. Wood, 
Framingham division; James S. Barry, Hyde 


Advance Mead 


YRVEN L. MEAD has been promoted 

from assistant to the president to vice-presi- 
dent of Northern Natural Gas Co., Omaha. 

Mr. Mead has been with the utility since 
1931, and has served in the distribution, en- 
gineering and sales fields. He is a graduate of 
the engineering school, University of Ne- 
braska. 

Mr. Mead is active in American Gas Asso- 
ciation affairs, and is a member of the Rate 
Committee. 
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Park division and George A. Ohman, Marl- 
borough division. 

John L. Turnan has been named superin- 
tendent of plants and transportation for all 
divisions of the company. 

Messrs. Eisenberg and Wood are members 
of American Gas Association. 


Elect Black 


_— B. BLACK, president of Pacific Gas 
and Electric Co., San Francisco, has been 
elected to the board of directors of Chemical 
Bank & Trust Company. 

Mr. Black is a director of United States Steel 
Corp., Southern Pacific Co., Equitable Life 
Assurance Society of the United States, Shell 
Oil Co., and Firemen’s Fund Insurance Com- 
pany. He is a trustee of Stanford University 
and a member of American Gas Association. 


Before Mr. Parme- 
lee joined Northern in 
1931, he had acquired 
experience in chamber 
of commerce work, 
and had practiced law. 
During his career with 
the utility he has 
worked on franchises 
acquisitions of leases, 
and gas production 
problems. He is a 
graduate of Creighton 
University Law 
School. 





James L. Parmelee 


ice departments. He will also coordinate the 
programs of the business promotion managers 
in each of Ohio Fuel’s eight operating dis- 
tricts in Ohio. 

Mr. Selzer has been with the gas company 
since 1934. Since starting as a salesman in 
Berea, he has been heating engineer in Elyria, 
plant service foreman in Lorain and district 
sales manager in Fremont. He became district 
business promotion manager in July, 1952. 


RMGA picks Dahl 


ORDON R. DAHL has been appointed of- 
fice manager of the Rocky Mountain Gas 
Association, Denver. He succeeds Herbert C. 
Kelly, office manager since the association's 
organization in 1944, who died on October 5, 
1952. Mr. Dahl operates a business service 
at 1824 Curtis St., Denver, new headquarters 
for the association. 


Name Laughlin 


OMER LAUGHLIN, JR. has been named 
advertising manager at Southern Counties 
Gas Co., Los Angeles. 

Mr. Laughlin, who has been identified with 
the gas company’s advertising program for 16 
years, will be responsible for all phases of ad- 
vertising. He will also work on the public 
relations program. 

Mr. Laughlin is a member of the American 
Gas Association. 
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Rive NEW MEMBERS have been ap- 
pointed and 16 incumbents have been re- 
appointed to the National Committee for LP- 
Gas Promotion. The men were named by the 
three trade organizations cosponsoring the 
National LP-Gas Promotional Program: the 
Gas Appliance Manufacturers Association, 
Liquefied Petroleum Gas Association and Nat- 
ural Gasoline Association of America. 
The promotional program directed by the 
committee is an industry-wide venture in- 
volving advertising, publicity and employee 
training. It is supported by voluntary contri- 
butions from producers and marketers of 
LP-Gas and manufacturers of LP-Gas appli- 
ances and equipment. Lee A. Brand, vice- 
president of Empire Stove Co., is chairman 


of the committee. 

New members of the committee are Harry 
J. Morley, FauceHot Heater Co., LaPorte, 
Ind. (GAMA appointee); Frank T. Car- 
penter, United Petroleum Gas Co., Minne- 
apolis, Minn., Sam Coolik, Public Gas Co., 
Miami, Fla., Charles Grau, Oneida Gas Co., 
Rhinelander, Wis., and K. R. D. Wolfe, 
Fisher Governor Co., Marshalltown, Ia. 
(LPGA). 

Reappointed to the group are GAMA 
representatives Julius Klein, Caloric Stove 
Corp., Topton, Pa.; L. L. Peters, Magic Chef, 
Inc., St. Louis, Mo.; and Marvin E. Smith, 
Temco, Inc., Nashville, Tennessee. Renamed 
by LPGA are H. G. Baur, Red-E-Gas & Equip- 
ment Corp., Webster Groves, Mo.; Stan Beske, 





New members appointed to National Committee for LP-Gas Promotion 


Kay Gases Co., Chicago, Ill.; Forrest Fram, 
Fram Heating, Inc., Chagrin Falls, Ohio; R. N. 
Short, Red Devil Butane Gas Co., Franklin, 
Ky.; Harry Torbit, Union Gas & Equipment 
Corp., Pueblo, Colo.; M. L. Trotter, Carolina 
Butane Gas Co., Columbia, S. C.; J. Richard 
Verkamp, The Verkamp Corp., Cincinnati, 
Ohio; J. H. Winton, Winton Automatic Gas 
Co., Beaumont, Tex.; and A. J. Woelfle, Illi- 
nois Butane Gas & Equipment Co., Blooming. 
ton, Illinois. R. A. Carter, Stanolind Oil and 
Gas Co., Tulsa, Okla.; H. W. Rigterink, Sun 
Oil Co., Philadelphia, Pa.; John A. Storm, 
Sinclair Oil & Gas Co., Tulsa, and T. F. Shaf- 
fer, Shell Oil Co., New York will represent 
the Natural Gas Association of America again 
this year. 





OBITUARY 





John Howell 


director of Dominion Natural Gas Co., Ltd., 
died on November 21, 1952. Before his retire- 
ment in April 1951, he had served as at- 
torney for the Dominion Co. and the Republic 
Light, Heat and Power Co., Buffalo, New 
York. He had been affiliated with the com- 
panies for 34 years. 

Mr. Howell is survived by his widow, Mrs. 
Helen B. Howell, and one son, John Howell, 


Je. 


Kent S. Clow 


Chicago industrial and civic leader, died on 
December 14 at the age of 64. 

Mr. Clow was president of James B. Clow 
& Sons, manufacturers of plumbing and water 
works supplies, and of its subsidiaries, the 
Eddy Valve Co. of Waterford, N. Y., and the 


Iowa Valve Co. of Oskaloosa, Iowa. The firms 
were manufacturer members of American Gas 
Association. 

A native of Chicago and a graduate of Yale 
University in 1910, Mr. Clow had served as 
president of the United Charities of Chicago 
in 1933-34, and as a director of the Lake Forest 
Hospital Association for many years. He was 
a leader in the Republican Party, and was 
president of the Republican Citizens Finance 
Committee of Illinois until ill health forced 
his resignation last February. 

Surviving are his widow, the former Frances 
Reid Jones; two daughters; two sons; a sister 
and a brother; and six grandchildren. 


Selah S. Tomkins 


chief chemical engineer of Consolidated Edi- 
son Co. of New York, Inc., died on October 
29 at the age of 57. He had been associated 
with the New York utility since 1917, and 
had long been prominent in gas utility prog- 
ress. 

Mr. Tomkins was graduated from New 
York University in 1917, and that year be- 
came a chemist for the Consolidated Gas Co. 
of New York, now Consolidated Edison. He 
received a post-graduate degree in chemical 
engineering from N.Y.U. in 1919. 


In 1926, Mr. Tomkins was promoted to the 
post of assistant to chief chemist and three 
years later was named assistant chief chemist. 
In 1937, he was made laboratory engineer and 
his title was later changed to chief chemical 
engineer in recognition of his position. 

Mr. Tomkins contributed generously to the 
efforts of technical groups within the gas in- 
dustry. In 1933, he was awarded the American 
Gas Association’s Beal Medal for his paper 
“Gas Detection Instruments.” At the time of 
his death, he held important posts in the Asso- 
ciation’s Gas Production Research Committee, 
the Technical Advisory Committee and sev- 
eral subcommittees supervising technical prog- 
ress in the industry. 

He had also been a member of the Ameri- 
can Standards Association, a past-president 
of the Gas Engineering Society of New York, 
and former director of the fuel section, Ameri- 
can Chemical Society. 


Walter P. Savage 


executive assistant to the vice-president of the 
United Gas Improvement Co., died in Phila- 
delphia on December 27. He was 54 years old. 

Mr. Savage is survived by his wife, the 
former Clara Craymer. 





Gas attains new heights 


(Continued from page 8) 





work done on duct systems for gas air conditioning has done 
much to simplify such installations and to reduce their cost. In 
the industrial and commercial research field, a deep fat fryer 
constructed by the A. G. A. Laboratories has been adopted by 
three manufacturers. Some of the Natural Gas Production and 
Transmission Research projects nearing completion will be of 
great importance to large scale transmission of gas. 

The Utilization Bureau among other major accomplish- 
ments last year aided greatly in securing the adoption of a new 
standard for the installation of gas piping and gas appliances 
in buildings. This new standard which was adopted by the 
American Standards Association, the National Fire Protec- 
tion Association and the National Board of Fire Underwriters, 
already has been enacted into state and building codes in a 
large number of localities. 

Through the work of the Committee on Service Responsi- 
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bility, work has begun on the drafting of an industrywide 
code of the responsibilities a gas utility company has with re- 
spect to its customers. The code will embrace the responsibili- 
ties of the manufacturer, the dealer or distributor, the utility 
company and the customer. 

Contact has been maintained with several federal bureaus, 
including the Veterans Administration, the Federal Housing 
Authority, as well as the United States Corps of Engineers and 
the Public Housing Authority. Considerable work was done 
with the Public Health Service Home Accident Prevention 
Unit in outlining a course on safety in the use of gas to be uti- 
lized by state and city health service and teachers charged with 
accident prevention work. 

Help was contributed to gas utilities on many phases of gas 
utilization in the domestic, commercial and industrial fields, as 
well as to manufacturers of a wide variety of gas burning ap- 
pliances. 

A financial forum, sponsored by the A. G. A. Statistical Bu- 
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reau and the Committee of Economics at Atlantic City was at- 
tended by more than 250 executives from financial concerns 
and gas utilities. Here such topics as natural gas reserves, avail- 
ability of substitute gases, effects of federal regulation of nat- 
ural gas, importance of rate increases and valuation appraisals, 
were frankly discussed. Investor appraisal of utility securities 
and the outlook for new capital for financing gas industry ex- 
pansions were also pertinent subjects at the conference. 

Progress was made during the year in the special study of 
gas househeating and related load characteristics. A new study 
of gas service by counties on a nation-wide scale has been 
started and when completed will contain much valuable mar- 
keting data for both the utilities and appliance manufacturers. 
The bureau also inaugurated publication of quarterly industry- 
wide income statements showing detailed revenues and ex- 
penses during the 12-month period ending with each quarter. 
This information was welcomed especially by financial analysts. 

Another edition of Gas Facts was issued covering both 
original and secondary data pertaining to all phases of the in- 
dustry’s operations. Several surveys were made during the 
year, including one on expected new househeating installa- 
tions during the forthcoming three heating seasons and the an- 
nual survey of five-year proposed construction expenditures. 

An enlarged and accelerated program of public informa- 
tion was carried on by the Public Information Bureau last year. 
Many favorable articles on gas and gas appliances appeared in 
national magazines in the women’s group, the shelter group, 
and in business and scientific fields. Financial and general 
business stories were published in financial bulletins furnished 
to nearly 700 leading financial houses and institutions. Lead- 
ing newspapers and wire services carried thousands of gas in- 
dustry and association stories to the financial and general pub- 
lic. Coverage by newspapers and magazines of the A. G. A. 
Annual Convention was the greatest in the history of the As- 
sociation. 

Special articles were prepared for publications such as the 
Collier's Year Book, World Almanac, the Book of Knowl- 
edge, World Encyclopedia. Material was furnished by the bu- 
reau for articles in Life, Scientific American, Business Week, 
Fortune, Modern Mechanics and others. Radio and television 
material were furnished national studios. A pictorial chart 
service illustrating pertinent information concerning the gas 
industry is widely circulated to newspapers, magazines and 
wire services. 

The A. G. A. MONTHLY again received one of the highest 
national awards in its field when it received the highest cita- 
tion of the International Council of Editors for outstanding 
editorial content and appearance. The A. G. A. Annual Report 
received much favorable comment as did several of the pub- 
lications issued for sections and departments with the assistance 
of the Publications Bureau. 

The Washington office of A. G. A. has been of great as- 
sistance to the industry in aiding in materials procurement 
under the defense control plan. It acted as liaison between the 
industry and government in such matters as fuel selection for 
government institutions and government financed and public 
housing ; rates, rules and regulations. It serves as an informa- 
tion source for committees of Congress interested in taxes, 
safety and other matters of concern to the gas industry. 

The Washington office represents the industry on various 
civil defense and industrial security committees and assists the 
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Federal Trade Commission and other regulatory bodies seek- 
ing information on gas fuel economics. Relations also are 
maintained with other associations having headquarters in 
Washington and information is furnished to editorial staffs 
of various trade magazines. 

The Personnel Committee issued reports on a number of 
studies, including employee benefits and fringe labor costs; 
absenteeism due to illness; gas company pension plans; work 
simplification and others. It had prepared plans which would 
have assured the gas industry of manpower essential to as- 
sure gas supply in the event of any national emergency. 

The Rate Committee in 1952 issued a comprehensive re- 
port on Interruptible, Off-Peak and Seasonal Rates. Also it 
produced a study on the lag in time between filing of rate 
petitions and the effective dates of rate changes. The Rate and 
Economics Committees are jointly developing a study on ap- 
pliance load characteristics, which will be helpful in the de- 
sign of equitable rate structures for gas utilities. 

The A. G. A. Library furnished much information on di- 
versified subjects to members, students, technicians and or- 
ganizations in many parts of the world. It has prepared for 
distribution bibliographies on many pertinent phases and sub- 
jects of interest to the gas industry and allied businesses. 

At the A. G. A. Convention a library consultants’ booth 
was sponsored in cooperation with the Public Utilities Section 
of the Special Libraries Association. Here experienced li- 
brarians were able to impart to gas industry executives valuable 
information on starting and maintaining reference and infor- 
mation centers. A complete exhibit of related material was 
available and attracted much interest. 

Although the gas industry faces many challenges, its pros- 
pects are bright for establishing new records in 1953. Natural 
gas transmission and distribution lines will extend into new 
areas and new customers will be added to utility mains. New 
reserves of natural gas are being discovered and with some of 
the threat of further federal encroachment minimized by the 
change in administration policies, exploration and drilling 
should accelerate. The peak of war production has been reached 
according to economists, and more materials will be available 
for the industry's construction program which may call for 
the expenditure of nearly $2 billion next year. 

To maintain earnings sufficient to attract the capital neces- 
sary to finance this huge construction program, many com- 
panies will need rate relief. It is sincerely hoped that some 
method can be found to take up some of the excessive lag 
now existing between the filing of rate applications and the 
granting of rate relief by commissions. This holds particularly 
true in the case of the Federal Power Commission where ap- 
plications for $156,000,000 in rate increases now are await- 
ing FPC action, or have been suspended awaiting final de- 
cision from the commission. 

Competition will be keener and the gas industry will need 
every skill and talent at its disposal to maintain and increase 
its position of leadership in the residential and industrial and 
commercial fields. 

Long range plans formulated by the Association and its 
working committees, will be made operative, with the co- 
operation of all branches of the industry. The industry is 
ready to offer to the nation and to the public, every help it can 


. give to preserve free enterprise and to provide efficient, safe 


and economical service. 
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New A.G.A. members 


Gas companies 


Mississippi Valley Gas Co., Jackson, Miss. 
(M. C. Sumners, President) 

Natural Gas Service, Inc., Madison, Ind. 
(R. O. Bethea, Manager) 


Manufacturer companies 


Acme Heating Division, The United Tool & 
Die Co., West Hartford, Conn. 

(Gustave A. Firestone, Manager) 

Atlantic Steel Boiler Co., Inc., Philadelphia, 
Pa. 

(John C. Barnes, President) 

S. Blickman, Inc., Weehawken, N. J. 
(Newton Blickman, Vice President) 

Chatco Steel Products Ltd., Tilbury, Ont., Can. 
(H. G. Hill, Chief Engineer) 

Dole Valve Co., Chicago 
(Joseph M. Algino, Project Engineer) 

Donnelly Products Co., Inc., Malden, Mass. 
(Matthew R. Crowe, President) 

Henry Flow Control Co., Melrose Park, III. 
(Robert J. Henry, President) 

Kresky Manufacturing Co., Inc., Petaluma, 
Calif. 
(Colin Holmes, General Manager) 

Arthur A. Olson & Co., Canfield, Ohio 
(H. A. Tolerton, Vice President) 

Pacific Coast Heater Co., San Gabriel, Calif. 
(Brian T. Rolfe, President) 

Queen City Valves, Inc., Cincinnati 
(William T. McLaughlin, President) 

Rite Engineering & Manufacturing Corp., Los 
Angeles 
(Eric L. Pridonoff, President) 

Severance Co., Madison, Wis. 

(Harley Severance, Owner) 

The H. B. Smith Co., Inc., Westfield, Mass. 
(Stanley K. Smith, President) 

V & E Products, Inc., Schuylkill Haven, Pa. 
(Lionel L. Jacobs, Vice President) 


Individual Members 


A. M. Aiton, Pacific Gas & Electric Co., San 
Jose, Calif. 

L. S. Baldon, Southern California Gas Co., Los 
Angeles 

R W. Ballinger, Coast Counties Gas & Elec- 
tric Co., Santa Cruz, Calif. 

A. L. Barker, Coast Counties Gas & Electric 
Co., Concord, Calif. 

R. E. Baynes, Southern California Gas Co., 
Norwalk, Calif. 

Leonard C. Beanland, Pacific Gas & Electric 
Co., Oakland, Calif. 

Harold S. Birkett, The Brooklyn Union Gas 
Co., Brooklyn, N. Y. 

Gordon E. Bouvier, Eclipse Fuel Engineering 
Co. of Can., Ltd., Toronto 

F. E. Bowers, Northwest Cities Gas Co., Pen- 
dleton, Ore. 

Orrin V. Branson, Peerless Manufacturing 
Corp., Atlanta, Ga. 

Robert P. Briggs, Consumers Power Co., Jack- 
son, Mich. 

Robert S. Bromage, Connecticut Light & 
Power Co., Hartford 
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Robert W. Brown, Niagara Mohawk Power 
Corp., Syracuse, N. Y. 

James T. Carter, Jr., Pacific Lighting Gas Sup- 
ply Co., Anaheim, Calif. 

Paul F. Clarke, The Chase National Bank of 
the City of N. Y., New York 

Jack H. Cornelius, The Peoples Gas Light & 
Coke Co., Chicago 

John P. Cullen, Blaw Knox Co., San Francisco 

Howard M. Currey, Niagara Mohawk Power 
Corp., Albany, N. Y. 

Roy M. Day, Southern Indiana Gas & Elec- 
tric Co., Evansville, Ind. 

Harry DeBrie, Pacific Gas & Electric Co., San 
Francisco 

Buell G. Duncan, Piedmont Natural Gas Co., 
Inc., Charlotte, N. C. 

Thomas Z. Dunn, The Ohio Fuel Gas Co., 
Zanesville 

Harry M. Evans, A. O. Smith Corp., San Ma- 
rino, Calif. 

George W. Fewkes, Philadelphia Electric Co., 
Philadelphia 

W. M. Flanagan, Coast Counties Gas & Elec- 
tric Co., Pinole, Calif. 

Leo N. Fletcher, Standard Pacific Gas Line, 
Inc., Concord, Calif. 

G. M. Fox, Coast Counties Gas & Electric Co., 
Santa Cruz, Calif. 

Guy Franks, Alabama Tennessee Natural Gas 
Co., Florence, Ala. 

E. F. Fullen, Columbian Carbon Co., Monroe, 
La. 

Maurice E. Fuller, Pacific Lighting Gas Sup- 
ply Co., Los Angeles 

W. M. Gallavan, Coast Counties Gas & Elec- 
tric Co., San Francisco 

Albert L. Genasci, Pacific Gas & Electric Co., 
Lodi, Calif. 

R. C. Gentry, Standard Oil Co. of Calif., Los 
Angeles 

Robert W. Gilkinson, Rochester Gas & Electric 
Corp., Rochester, N. Y. 

James W. Hall, Coast Counties Gas & Elec- 
tric Co., Santa Cruz, Calif. 

John F. Harris, Public Service Electric & Gas 
Co., Newark, N. J. 

Wade Hodgman, Southern Counties Gas Co., 
Monterey Park, Calif. 

Robert M. Hoffer, Arthur Andersen & Co., 
Chicago 

George C. Holliday, North Thames Gas Board, 
Fulham, London, England 

Hilton H. Huff, Southern Counties Gas Co., 
South Pasadena, Calif. 

John F. Jefferis, Panhandle Eastern Pipe Line 
Co., Kansas City, Mo. 

W. Gilbert Johnson, Pacific Gas & Electric 
Co., San Francisco 

Peter J. Kassak, Jr., Public Service Electric & 
Gas Co., Summit, N. J. 

Jacob Katz, Universal Chemicals Corp., Lons- 
dale, R. I. 

W. R. Kaufman, Coast Counties Gas & Elec- 
tric Co., Concord, Calif. 

W. H. Kerr, Pacific Gas & Electric Co., Lodi, 
Calif. 

Charles H. Kressler, Gannett Fleming Corddry 
& Carpenter, Inc., Harrisburg, Pa. 

George A. Kunz, Consolidated Edison Co. of 
N. Y., Inc., New York 

Philip Lacios, Utilities Painting Corp., N. Y. 

Rickard H. Lauritzen, Milwaukee Gas Light 
Co., Milwaukee, Wis. 

H. L. Lepape, Coast Counties Gas & Electric 
Co., Concord, Calif. 





Hugh T. Libby, British Columbia Electric Co., 
Vancouver, B. C. 

Ray W. Long, Pacific Gas & Electric Co., San 
Francisco 

Howard W. Lundgren, Pipe Line Service 
Corp., Westfield, N. J. 

Wilber H. Mack, Michigan-Wisconsin Pipe 
Line Co., Detroit 

Emilio Mariani, Officine di Seveso, Milan, 
Italy 

Paul R. Martin, Maj. Corps of Engrs., 64th 
Engr. Base Topo. Bn., San Francisco 

Guyton B. McCall, Peerless Manufacturing 
Corp., Atlanta, Ga. 

C. L. McDevitt, Columbia Geneva Steel Div., 
U. S. Steel Co., San Francisco 

D. L. McLeod, Coast Counties Gas & Electric 
Co., Concord, Calif. 

Charles A. Mengers, United Engineers & Con- 
structors, Inc., Philadelphia 

Sanford Miles, Interstate Power Co., Dubuque, 
Iowa 

Charles D. Otcasek, The East Ohio Gas Co., 
Cleveland 

Henry B. Payne, Southern California Gas Co., 
Los Angeles 

J. F. Perry, Pacific Gas & Electric Co., San 
Francisco 

Harry G. Pfennig, Consumers Power Co., 
Jackson, Mich. 

Renzo Podesta, Siat. Soc. Italiance Apparec- 
chiate Termiche, Milan, Italy 

George D. Porter, Equitable Gas Co., Pitts- 
burgh 

Peter N. Prussing, Whirlpool Corp., Santa 
Monica, Calif. 

Max Randall, Randall Manufacturing Co., 
Inc., New York 

Adolph W. Rauth, Consumers Power Co., 
Jackson, Mich. 

Robert H. Reinauer, Public Service Electric & 
Gas Co., Newark, N. J. 

John Riegle, Southern California Gas Co., Los 
Angeles 

Jack C. Rohrbough, Columbia Gas System 
Service Corp., New York 

Franklin O. Rouse, Commonwealth Services, 
Inc., New York 

Ted H. Rowcliffe, Pacific Lighting Gas Sup- 
ply Co., Anaheim, Calif. 

Frederic C. Scofield, Public Service Electric & 
Gas Co., Jersey City, N. J. 

Leon L. Scott, Battle Creek Gas Co., Battle 
Creek, Mich. 

Frank Shaw, C. E. C. Instruments, Inc., Pasa- 
dena, Calif. 

Darcy A. Short, Pacific Gas & Electric Co. 
Stockton, Calif. 

John M. Sibarium, Factory Representative, 
Whitestone, N. Y. 

Frank Sibel, Infra Red Heat Co., Little Falls, 
N. J. 

Robert B. Smith, Columbia Gas System Serv- 
ice Corp., New York 

Elton E. Stuenckel, South Jersey Gas Co., At- 
lantic City 

Mrs. Celeste M. Sullivan, Illinois Power Co., 
Decatur, Ill. 

H. M. Sutherland, Southern California Gas 
Co., Beverly Hills 

John C. Taylor, American Natural Gas Serv- 
ice Co., Detroit, Mich. 

V. B. Thompson, The Ohio Fuel Gas Co., 
Mansfield 
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William I. Thompson, Columbia Gas System 
Service Corp., New York 

Fred Thoene, Jr., Public Service Electric & Gas 
Co., Summit, N. J. 

D. K. Traverse, Southern California Gas Co., 
Los Angeles 

I. J. Tremain, Pacific Gas & Electric Co., Mo- 
desto, Calif. 

Felix J. Uhrinek, Allentown-Bethlehem Gas 
Co., Allentown, Pa. 

James Van Dort, Public Service Electric & 
Gas Co., Newark, N. J. 

Nicholas A. Veronico, The Peoples Gas Light 
& Coke Co., Chicago 

Douglas A. Watkins, Consumers Power Co., 
Jackson, Mich. 

L. D. West, Grove Regulator Co., Oakland, 
Calif. 

George L. Wigglesworth, Citizens Gas Fuel 
Co., Adrian, Mich. 

C. V. Wilbur, Pacific Gas & Electric Co., 
Stockton, Calif. 

Clyde S. Williams, Consumers Power Co., 
Kalamazoo, Mich. 

Edwin L. Willson, Lehigh Navigation Coal 
Co., Inc., Philadelphia 

A. D. Wing, Southern California Gas Co., 
Whittier, Calif. 

J. Theodore Wolfe, Consolidated Gas Electric 
Light & Power Co., Baltimore, Md. 


Step down selling 


(Continued from page 21) 


or her: Let me show you a range that has 
every feature you could hope for or ex- 
pect in a range. You tell her the wonders 
of the modern range and what it will do 
for her. If this top model is too much for 
her, you show her without confusion or 
movement on her part the other support- 
ing models. 

Step down selling is just as important 
to the president as it is to the sales man- 
ager, because improper selling today 
means costly service tomorrow—not to 
mention the unhappy customer. 

“Step Down Selling’ means just what 
it implies—demonstrating your top 
model to every prospective customer— 
then letting the customer tell you what 
features or quality she wishes to give up 
to satisfy her desire or price. 

For example—did you ever have a real 
shoe salesman wait on you? If you did, 
he took the finest shoe he had and said, 
“Let me try this one for size.” You liked 
the size and the feel. Yes, that salesman 
knows the advantages of step down sell- 
ing. 

Utilities set the standard of merchan- 
dising appliances. Utilities must supply 
leadership in their sphere of distribu- 
tion. Your dealers have a right to look to 
you for guidance regardless of how you 
feel about him, so set your standards 
high. 
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Dual testimonials 


(Continued from page 19) 





taken, the ad written and laid out, and 
the necessary releases secured. 

Among the leading Milwaukee chefs, 
and their wives, upon whose testimonial 
the ads were based, were: 

Adolph Brettschneider, executive chef 
of the University Club, who heads up a 
staff of six chefs preparing 350 to 400 
meals a day. Carl Horner, executive chef 
of the Plankinton Hotel, has been a chef 
for 40 years, 25 of them in Milwaukee; 
he is over a staff of eleven cooks who pre- 
pare 1500 to 2000 meals each day on a 
five-section gas range. 

Gustav Berchtold, executive chef, Mt. 
Sinai Hospital, has been a chef since 
1907; after experience in cooking with 
coal and electricity in Europe and the 
United States, he expresses unreserved 
preference for gas. Martin Friedman, 
chef in charge, Ratsch’s Restaurant, has 
been a chef for about thirty-five years, all 
of them at this same eating place. Last 
June Holiday magazine named Ratsch’s 
as one of the nation’s 50 best eating 
places. 

The calibre of the Milwaukee chefs 
who prefer gas for cooking certainly 
gives weight to Milwaukee Gas Light 
Company’s ad series theme, ‘Cooking Is 
His Business.” And the corollary testi- 
monial by each chef’s spouse brings the 
argument right into each housewife’s 
level of thinking. 


The Ship of State 


Sail on, sail on, O Ship of State! 
Sail on, O Union, strong and great! 
Humanity with all its fears, 
With all the hopes of future years, 
Is hanging breathless on thy fate! 
We know what Master laid thy keel, 
What Workmen wrought thy ribs of steel, 
Who made each mast, and sail, and rope, 
What anvils rang, what hammers beat, 
In what a forge and what a heat 
Were shaped the anchors of thy hope! 
Fear not each sudden sound and shock, 
"Tis of the wave, and not the rock; 
"Tis but the flapping of the sail, 
And not a rent made by the gale! 
In spite of rock and tempest roar, 
In spite of false lights on the shore, 
Sail on, nor fear to breast the sea! 
Our hearts, our hopes, are all with thee, 
Our hearts, our hopes, our prayers, our 
tears, 
Our faith, triumphant o’er our fears, 
Are all with thee—all with thee! 
Henry Wadsworth Longfellow 









1953 


JANUARY 


16 *A.G. A. Accident Prevention Com- 
mittee, Regional Safety Conference, 
Hotel Schroeder, Milwaukee, Wis. 


FEBRUARY 


2-4 °A. G. A. Home Service Workshop, 
Baker Hotel, Dallas, Texas 


MARCH 


2-6 *American Society for Testing Mate- 
rials, Hotel Statler, Detroit, Mich. 

16-20 *National Association of Corrosion 

— Hotel Sherman, Chicago, 


26-27 *New England Gas Association, 
Hotel Statler, Boston, Mass. 

26-27 *Oklahoma Utilities Association, 
Tulsa Hotel, Tulsa, Okla. 

30-April 1 *Mid-West Gas Association, 
Broadmoor Hotel, Colorado Springs, 
Colorado 


APRIL 


13-15 *A. G. A. Purchasing and Stores 
Conference, Schroeder Hotel, Mil- 
waukee, Wis. 

13-16 *A. G. A. Distribution, Motor Ve- 
hicles and Corrosion Conference, 
Hotel Sherman, Chicago, Ill. 

16-18 *Florida-Georgia Gas Association, 
Hotel Biltmore, Palm Beach, Fla. 

20-22 *National Conference of Electric and 
Gas Utility Accountants, Hotel Sher- 
man, Chicago, Ill. 

21-23 *Southwestern Gas Measurement 
Short Course, University of Okla- 
homa, Norman, Okla. 

23-24 *Indiana Gas Association, Annual 
Convention, French Lick Springs 
Hotel, French Lick, Ind. 

27-29 *Mid-West Regional Gas Sales Con- 
ference, Edgewater Beach Hotel, 
Chicago, Ill. 

30-May 1 *A. G. A. Natural Gas Tech- 
nical Conference, Edgewater Beach 
Hotel, Chicago, Ill. 


MAY 


4-8 °A. G. A. Industrial Gas School, 
Sheraton Cadillac Hotel, Detroit, 


Mich. 

11-13 *Southern Gas Association, Annual 
Convention, Jung Hotel, New Or- 
leans, La. 

11-15 *National Restaurant Association, 
Annual Convention & Exposition, 
Chicago, Ill. 

11-15 *National Fire Protection Associa- 
tion, Annual Convention, Edgewa- 
ter Beach Hotel, Chicago, Ill. 

12-14 *Pennsylvania Gas Association An- 
nual Convention 

20-22 *GAMA Annual Meeting, The 
Greenbrier Hotel, White Sulphur 
Springs, W. Va. 

25-27 °A. G. A. Production and Chemical 
Conference, Hotel New Yorker, 
New York City 
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Personnel service 





SERVICES OFFERED 


Salesman—Four years experience in the gas 
field selling home appliances, domestic and 
commercial heating quip t t ic 
controls. Desire position as factory salesman 
in the New York area. College graduate. 


Married (31). 1714. 


Sales Executive—Twenty-five years successful 

sales administration. Well grounded in adver- 
tising, sales promotion, dealer cooperation. 
Ail theese of gas company sales programs in- 
cluded in past experience. Interview readily 
arranged. 1715. 


Controller-Treasurer-Budget Director—Skilled ad- 
ministrator, presently employed as such by 
large utility. Keen analyst, gets things done 
minimum cost. fay knowledge modern 
accounting techniques, [BM, auditing, finance, 
costs, controls, budgets, systems and proce- 
dures ¢redits, insurance, taxes, pensions, gov- 

contacts. Timely and accurate 

for management action. 
painlessly applied. Univer- 
administration, account- 
law. Member Control- 
U. S. or abroad; 












Engineer—Graduate M.E., well versed in manu- 
facturing processes, who has been in responsi- 
ble charge of engineering and production of 
gas appliances, is interested in a new connec- 
tion at supervisory level in engineering 
department of appliance manufacturer or as 
part manager. Please write for resume. (42). 


Consultant—Director of research, middle aged, 
present connection permanent, well experi- 
enced with gas fired equipment and acces- 
sories—from conception of an idea through 
to the final approved product. Exceptionally 
diversified background in design, research, 
testing, patents (have 25), utilization, produc- 
tion, etc., as consultant for several companies. 
Well acquainted with A.G.A. wane and 
the gas industry in general. 1! 


Engineer—who has specialized in gas 
production and utilization for many years. Able 
to serve as consultant or sales engineer for 
utility or manufacturer of industrial furnaces, 
burners and gas machinery. Good at showing 
comparative heating costs with gas vs. other 
heat sources. 1719. 


Chemical Engineer—Army officer needs three 
hours for M.S., B.Ch.E., B.S. Math and Chem, 
Married. Available November. Specialty oil 
pond gs Scholarship assistant instructor. Re- 
se in dehydration of natural * Presently 
instructor, radiological branch, Far East Com- 
mand Chemical School. Desires responsible po 
sition. Spanish perfectly. Accept foreign. 1 


Sales Manager—22 years’ experience with gas 
utilities in sales, installation, training, instruc- 
tion and administration in manufactured, natu- 
ral and LP p rties. Thorough knowledge 
merchandising. Experienced in dealer-plumber 
relations. Desires opening where qualifications 


will be fully utilized. Excellent references. 
Answers in strict confidence. Married (46). 


Chief Accountant-Controller—Twelve years of 
employment in utility field includes diversified 
eaperience as senior accountant with consult- 
ing firms and an operating company. Present 
employment for two years as chief accountant 
of medium sized natural gas company has in- 
cluded establishment of complete syste of 
accounts from initial stages of organization 
as construction project to actual commence- 
ment of operations. This has included organ- 
izing the required accounting personnel, the 
design and completion of appropriate records 
systems and methods, budgets, reports and 
statistics—all without outside professional as- 
sistance. College, business and legal back- 
ground. Outstanding record, excellent refer- 
ences. Resume mailed on request. 1722, 


Development Engineer—Twenty-eight yopre in 
appliance development field. Thoroug’ nowl- 
edge of A.G.A. Laboratories procedure. Experi- 
ence with gas, oil and electric ranges, room 
heaters, refrigeration and air conditioning. Fa- 
niliar with clothes washers, dryers and control 
accessories. 1 


POSITIONS OPEN 


Development Engineer—Domestic heating equip- 
ment field—Rapidly expanding program in 
residential air conditioning offers unusual 
opportunity for an engineer with at least ten 
years’ experience in development of auto- 
matic heating equipment. Write giving details 
of experience and training. 0669. 


Gas Engineer—Young man with engineering 
background and several years’ experience 
around carburetted water gas sets. Small 
company in Pennsylvania anthracite field. 
Low living costs. Good salary. Write for ap- 
pointment, giving age, education and experi- 
ence. 0670. 


Engi Draft. Senior and Junior wanted 
—Creative design engineers whose careers are 
in the utilization of gas for household cooking, 
heating, drying applications, and who are fa- 
miliar with any of the following associated 
categories: Electrical ignition circuits; elec- 
tronic delay circuits; electronic filters; thermo- 
static responsive devices: flow regulators; 
burners and/or heat exchangers; gas control 
valves of all types. Unlimited opportunity to 
progress with a well established and expanding 
organization. Salary commensurate with abil- 
ig. All replies received in strict confidence. 





Project E t—Progressive Southern Califor- 
nia manufacturer of gas appliances has open- 
ing for an engineer experienced in design and 
development of gas fired heating equipment. 
Your resume of education and experience will 
be given prompt consideration and will be kept 
coutidential. 3. 


Administrative Vice President in 38-45 year age 
bracket. Qualified to coordinate operating, com- 


mercial, and accounting functions and admin- 
ister company’s organization and operations. 
Operating and/or engineering experience essen- 
tial. Familiarity with rate case preparation and 
presentation, accounting, and sales promotion 
desirabie. Preferred consideration given to 
those with combination experience, such as 
electric-gas, telephone-gas, electric-water, tele- 
phone-water. Eastern location. Starting salary 
range (dependent on qualifications) $13,500- 
00. 0614. 


Vice President-Operations—in 38-45 year age 
bracket. Qualified to assume full, final respon- 
sibility tor operations, engineering, and con- 
struction. Operating and engineering experi- 
ence absolute requirement; familiarity with 
rate analysis, labor negotiations, analysis of 
manpower requirements desirable. Sufficient 
experience, knowledge and background to 
handle all operating and engineering problems 
of diversified utilities company. Multi-utility 
experience essential, such as combination elec- 
tric-gas, telephone-water, etc. Eastern location, 
Starting salary range (dependent on qualifica- 
tions) $12,000-$15,000. 0675. 


Treasurer in 35-45 zeor age bracket. Qualified to 
supervise and administer all accounting and 
quasi ting, cial problems. Experi- 
ence in utility accounting, including familiar- 
ity with F.P.C. and F.C.C. systems, and also in 
utility financial budgeting and use of budget- 
ary methods for control, essential. Knowledge 
of systems and methods development and rate 
case preparation desirable. Eastern location. 
Starting salary range (dependent on qualifica- 
tions) $10,000-$12,500. 0676. 








G 1 Sales Manag in 35-45 year age bracket. 
Qualified to direct, from a central administra- 
tive office, sales and load building program for 
geographically separated electric, gas, and tele- 
phone properties. Experience in actual selling 
and in building of sales forces absolute require- 
ment. Familiarity with technical bases for com- 
— selling desirable. Eastern location. 

tarting salary range (dependent on qualifica- 
a $5,000 plus commission arrangement. 


Manager—For combination utility-bottled gas op- 


eration. Good opportunity. Growing area with 
progressive company in Carolinas. 


Manager—For natural gas company. City of ap- 


proximately 15,000 in southern Ohio. Now 
serving customers with potential of 2000 
additional. Must be thoroughly experienced in 
distribution engineering, sales of domestic and 
industrial appliances, office management, etc. 
A good all-around gas manager required. Good 
pay for right man with ability and willingness 
to work. College graduate preferred but not 
essential. Give age, past experience, salary 
cngeted, references. All replies held confiden- 
tial. 0679. 


Home Economist—Top flight home economist 


wanted by leading eastern natural gas com- 
pany. Must have considerable demonstratio 
experience. Desirable metropolitan area. U 
tra-modern working conditions in new build- 
ing. Opportunity open only to single girl. Sal- 
ary open. 0680. 





Old stove 


(Continued from page 16) 


automatic ranges lifted these sales by 333 
percent. More retail sales were garnered 
by 210 dealers participating this year 
compared with 160 a year ago. The com- 
pany attributed these unusual increases 
mainly to its terms of no down payment 
and 36 months to pay, effective since 
credit regulation W had expired. 

Finally, the New Jersey Natural Gas 
Co., Asbury Park, observed dealer ex- 
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perience w+. better this year than in pre- 
vious years. Field reports also indicated 
that the entire sales movement had met 
large customer acceptance. 


Aerial pix 
(Continued from page 11) 

The aerial survey and photo-map was 
made for Philadelphia Electric by Aero 
Service Corporation of Philadelphia. 
Aero Service pilots made 26 line flights 
over the four-county area to get the pho- 





tos necessary to make the photomap. They 
took 806 pictures at 10,000 feet altitude 
and 120 mph flying speed. The camera 
shutter was timed to take a picture every 
90 seconds so that there would be no 
gaps between the areas shown on the 
negatives. A roll-type film, 180 feet long 
and 9 inches wide, was used. Approxi- 
mately two hundred 9-inch-square ex- 
posures were made on each roll of film. 
The scale on the negatives was 2500 feet 
to an inch. 
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